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THOSE ARE THE WRAPS 
THAT RING UP EASTER SALES! 








AM is certainly a good menu idea for Easter. But if you want to 
H get your share (maybe more than your share) of these Easter 
profits, help your hams say ‘‘Easter.” 

Give your hams an appropriate Easter dress! Put them in gaily 
printed Cellophane cellulose film. Use the sparkle of Cellophane to 
stop shoppers at your ham. Use a colorful label to give your brand 
name the remembrance value that means repeat business. 

And if you’d like to use our Packaging Service, call in one of our 
Field Representatives. No obligation. Just write: E. I. du Pont de 
Nemours & Co., Inc.,““Cellophane”’ Division, Wilmington, Delaware. 
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TRADE MARK 


“Cellophane” is a trade-mark of I ' 





BUFFALO STUFFERS 
ARE CHEAP 
INSURANCE 


Buffalo Stuffers offer guaranteed pro- 
tection against losses and, in addition, 
provide extra years of efficient service 
and low cost operation. 


Stuffer failure means serious loss in 
any sausage plant not only through 
lost time due to production delays but 
also a loss of good will and expensive 
materials if, because of air bubbles, the 
finished product turns green. 


The Buffalo patented Superior piston 
is, in itself, sufficient reason for Buffalo 
superiority. Other Buffalo features such 
as the easily cleaned, non-corrosive 
meat valves; easy swinging, quick 
opening cover and arch; and extra 
heavy safety ring contribute to the 
operating efficiency and safety of 





Buffalo Stuffers are made 


in six sizes with capacities 


of from 100 to 500 lbs. 





Buffalo Stuffers and have made them Write today for catalog of 
the choice of the industry for profit- complete description and 
able production. specifications. 


JOHN E. SMITH’S SONS COMPANY 
50 BROADWAY e BUFFALO, N. Y. 
. Chicago—11 Dexter Park Ave. Los Angeles—5131 Avalon Blvd. Dallas—612 Elm St. 


BUFFALO SAUSAGE MACHINES 
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UNIFORMITY IS GUARDED 


Another step in the Hackney process 


—containers ready for heat-treating 
in one of the automatically controlled 
gas-fired furnaces. 


The absolute uniformity of Hackney drums, cylinders 
and barrels is the result of tested design and years 
of experience in successfully solving all kinds of 
container problems. Every manufacturing operation 
follows Hackney’s unvarying standard. That the 
policy of guarding uniformity in manufacturing is 
successful is proved by the satisfactory service 
which millions of Hackney containers have given 
in all branches of the industry. 


The economies of uniform capacity, strength and 


PRESSED STEEL TANK COMPANY 


208 S. LaSalle St., Rm. 1187, Chicago; 1365 Vanderbilt Concourse, New York; 673 Roosevelt Bldg., Los Angeles; 1459 So. 66th St., Milwaukee 


Linuicle mal, Mail 
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weight are realized to the fullest possible extent by 
users of Hackney containers. 


In addition to the standard Hackney line the Pressed 
Steel Tank Company has developed numerous 
special shapes and containers for all types of gases, 
liquids and solids. Many metals are used, both in 
welded and seamless construction. A Hackney en- 
gineer may be able to help you solve your con- 
tainer problem. Write for complete information 
today—there is no obligation. 
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These tests prove toughness 
and strength of corkboard 


Armstrong’s Corkboard makes outstand- 
ing record in tests of ability to withstand 
blows, compression, and bending 


N insulating material that 

is strong gives extra value 
in wall, ceiling, or floor insula- 
tion. It construction 
costs and contributes materially 
to lasting insulating efficiency. 
Rigidity and compressibility pro- 
tect against 
and movement due to expansion 
and contraction. As shown by 
impartial tests at leading testing 
laboratories, Armstrong’s Cork- 


reduces 


blows, vibration, 


board is tough and strong and its 
resiliency enables it to make a 
complete recovery of thickness 
even after severe compression. 
Check every factor when you 
buy insulation. You'll find that 
Armstrong’s Corkboard excels 
in most, rates high in all. It has 
low thermal conductivity, which 


tthe 
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means high resistance to the 
passage of heat. It resists the 
moisture that is always en- 
countered in low temperature 
work. Armstrong’s Corkboard is 
fire-retardant—burns only while 
flame is held against it. And its 
long life is proved by many 
installations made twenty or 
thirty years ago which are still 
in active service. 

Ask about the Armstrong Con- 
tract Service, which installs in- 
sulation for you by proved 
methods that insure maximum 
service. Complete details may 
be had by writing Armstrong 
Cork Products Company, Build- 
ing Materials Division, 
952 Concord Street, 
Lancaster, Pa. 





<———— 





INSULATION 


2. Moisture 
Resistance 





CHECK THESE FIVE 
POINTS WHEN YOU BUY 


1. Conductivity 


3. Fire Resistance 
4. STRENGTH 
5. Permanence 





Apove: Laboratory tests show the toughness of 


Armstrong's Corkboard, one of the important 
qualities that mean extra efficiency and value. 





Lert: This compression testing unit proves 





corkboard’s ability to carry heavy loads. 








Armstrong's CORKBOARD INSULATION 


CORK COVERING FOR COLD LINES * INSULATION SUNDRIES 
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SAVE ALL WAYS 


WITH MODERN, LOW-COST 


New 1938 Chevrolet trucks, modern in every 
re U-c0b 8 Mo} Moho} ol-Yob dob atel-MERs(-\-}lepaWMob ate Meloy al-isabtor 
tion, lead in thrifty, cost-cutting economy. 
They save you money because of low first 
rool] #4 a a S Me-to hp hd aM Cod Moy ol-)dohebale Moles] amo b ate! 
they are durably built to save with low main- 
i<-balob atel-M-> 90]-bal-{-Mobals Moh ae-> godoMhdatelbtiobatel-Mmo}i 
paabel-\-Mo) Milo help aia bale M-\-) a (ol- SM Mol dal -\-1- tole) afole 
mies, add the value of Chevrolet’s powerful, 
brilliant-performing Valve-in-Head Truck 
| ale pbat-Mobate Ma at-¥-15b 4 clot -pbale Mobs lames eu -3oc-(onc Tol 
Hydraulic Truck Brakes. Buy new Chevrolet 


trucks—and save all ways. 


General Motors Installment Plan—Convenient, Economical Monthly 
Payments. A General Motors Value 


CHEVROLET TRUCKS 


iS) DO) = F-N—5—) (3 (0) 8) AH 
Light Delivery, 1, 34, 1, 14% Tons 
(13114- and 157-inch wheelbases) 
* 
FIVE WHEELBASE LENGTHS 
112-inch to 157-inch 
e 
FAMOUS VALVE-IN-HEAD 
TRUCK ENGINE 
* 
PERFECTED HYDRAULIC 
TRUCK BRAKES 
oe 
*FULL-FLOATING REAR AXLE 
wo 
EXTRA-STRENGTH FRAME 
a 
*FOUR-SPEED TRANSMISSION 
€ 
MODERN STYLING 
* 
*114-Ton Models 











CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICH. 


CHEVROLET 


“THE THRIFT-CARRIERS FOR THE NATION” 
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“BOSS” RENDERING EQUIPMENT 


For Edible and Inedible Rendering 


is unexcelled for 
Well-balanced design 
Sturdy construction 
Efficient operation 
Maximum results . 


Tests prove the “BOSS” to give 
Best Or Satisfactory Service 













: ““BOSS”’ 
Shredder and Washer Combination 


““BOSS”’ Bone Shredder 


SHREDDING MATERIALS 
TO BE RENDERED 


is an important factor in the successful 
operation of rendering offal. Reducing the 
material to uniform size permits equalized 
disintegration and avoids the danger 
of carbon in the finished product. 





““BOSS”’ 
Jumbo Hasher and Washer 


SEND A COPY OF YOUR CATALOG R-52 

















Our new catalog R-52 illustrating and To 
describing ‘‘BOSS”’ Rendering Machinery 
and Equipment is just off the press. Title 
Use the accompanying coupon if you Firm Name 
wish a copy. The catalog will be mailed Strect Address 





promptly upon receipt of your request. 
City and State 











NP 











The Cincinnati Butchers’ Supply Corporation 


824 Exchange Ave., U. S. Yards, Mfr. **BOSS”’ Machines for Killing, 1972-2008 Central Ave. 
Chicago, II. Sausage Making, Rendering Cincinnati, Ohio 
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Armours 


LAdING 


* * * * * 









BEEF-HOG:SHEEP 


Dependable Selection + Uniform 
Quality « Prompt, intelligent 
service + Always the best.... 
always a complete selection 


ARMOUR AND COMPANY © Chicago, U.S.A. 
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EASTER «\Ceat Displays 


Build P 


It is not too early, therefore, for packers 

who want to get their share of the Easter 

meat business to begin to develop their merchandis- 
ing plans. 


ae Sunday falls on April 17 this year. 


Most consumers are apt to think of ham to the 
exclusion of other meats for Easter meals, and 
probably the greater volume of Easter-inspired 
sales are of this product. Nevertheless, more pack- 
ers are pushing sales of other meats during the 
Easter season, particularly to 
racial groups more accus- 
tomed to other products than 
to ham. 


WINDOW DISPLAYS SELL 


Attractive Easter window display gives promi- the six 
nence to Italian hams and sausage. Boxes on 


acker VOLUME 


ily to an Easter meat appeal, these packers say— 
a fact that might be kept in mind by other packers 
who have a large Italian population in their sales 
territories. 


Something to Consider 
Packers who have made no special efforts to in- 
crease meat sales at Easter—if there are such— 
might consider this thought: 
Millions of people observe Lenten fasting restric- 
tions on meat, a fact to which 
the sales figures in practically 


every packinghouse during 
weeks preceding 
Easter will testify. Easter, 


Italian Style Meats 


A number of packers have 


each side of background panel are combination 
shipping and display containers of wood with 
double hinged covers and printed in Easter 


therefore, finds a large num- 
ber of people meat hungry and 





made special efforts to sell 
Italian style meats at Easter, 
with very good results re- 
ported. Italian sausages, Ital- 
ian-style ham and peppered 
butts in particular have been 
featured for this class of 
trade. Italians respond read- 


designs. 









































particularly receptive to meat 
advertising. Easter meat 
business is not only worth 
cultivating, but the occasion 
also offers the packer the op- 
portunity to build good will 
and permanent demand for 
his quality brands by selling 





them at a time when consumer appetite 
for meat is particularly keen. 


Easter Merchandising 


Special Easter wrappers and pack- 
ages are a necessity for the packer who 
expects to secure any considerable vol- 
ume of Easter business. But with com- 
petitors also offering meats in special 
dress, Easter wrappers and packages 
are not in themselves sufficient to do a 
good selling. job. If they are attractive 
and have eye appeal they will clinch 
many of the hesitant sales and favor- 
ably influence impulse buying. But they 
should by all means be backed up with 
demand building advertising and pub- 
licity. 

In planning Easter sales, therefore, 
the packer should strive for a _ well- 
rounded campaign. This should be 
started early enough to secure the full 
effects of repetition, and continued long 
enough to favorably influence house- 
wives who may be slow in making up 
their minds which brands of meats 
they will purchase for Easter meals. 


Planning the Campaign 


In planning his Easter selling cam- 
paign the packer should consider these 
points, as many have long done: 

1.—Creating among consumers a de- 
sire not only to purchase ham for 
Easter, but to buy the particular brand 
advertised; 
interest in 


2.—Arousing salesmen’s 


Easter meat sales and perhaps offering 
a bonus or prizes for outstanding sales 
work, especially in Easter merchandise; 
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EYE AND APPETITE APPEAL 


Boned smoked ham in printed cellulose 
casing. These casings may be had in stock 
or special designs. (Photo Transparent 


Package Co.) 








































3.—Selecting wrappers and packages 
that will at least compare favorably in 
attractiveness with those used for com- 
petitors’ products, that create interest, 
arouse desire, have eye appeal and that 
adequately reflect high quality of prod- 
ucts they enclose. 


Cost of Promotion 


Newspaper, radio and direct mail ad- 
vertising; point-of-sale promotion, in- 
cluding demonstrations, product dis- 
plays, counter cards and window set-ups 
—these can be used to create consumer 
demand and influence buying. Effec- 
tiveness of any one or all of these 
efforts depends in large measure on the 
ability to first correctly analyze the 
sales problem. 

Probably there is a tendency among 
packers to underspend rather than over- 
spend on such promotion activities. In 
both cases there is waste and loss. 
While a flexible set-up can be pro- 
vided for regular business promotion 
activities, whereby outgo can be pro- 
portioned to sales results, appropria- 
tions for special activities must be based 
solely on judgment and experience. 


Point-of-Sale Advertising 


So far as point-of-sale promotion is 
concerned, there is a noticeable trend 
in the packing industry toward better 
conception, execution and use of such 
advertising material. Very beautiful 
window set-ups have made their ap- 
pearance in retail stores at the Easter 
season during the past several years. 
Window displays should be put in serv- 
ice well before Easter. An attractive 
window is not only valuable as a means 
of inducing housewives to purchase, but 
has a use in influencing her at the last 
minute to select the brand of product 
advertised. 

An attractive Easter window set-up, 
used effectively last year by the Cudahy 
Packing Co., is shown in an accompany- 
ing illustration. Note the emphasis 
given to Italian-style products and the 
attractive package for salami. A de- 
scription of this package is given fur- 
ther along in this article. 

Window set-ups of this type are 
relatively expensive, but that they are 
effective is attested by the fact that 
many packers are using them regularly 
and for special occasions. A window 
display can be profitable for the packer 
only if it is used. It cannot sell goods 
if it never gets out of the packer’s 
storeroom or beyond the basement or 
back room of the retail store. Packers 
who plan the use of window displays 


ATTRACTIVE EASTER MEATS 


A feature of this Easter window display is 
the branded lamb carcass in a printed 
transparent cellulose wrapper. Container 
at right shows assortment of Italian meats 
in ‘transparent cellulose and parchment 
wrappers, nested in shredded colored trans- 
parent cellulose. 























must learn how to get them into re 
tailers’ windows. 


Packer Salesman the Key Man 


The salesman is the key man about 
whom any meat sales campaign must 
be planned. On him falls the task of 
making sales to the retailer, and en- 
thusing him so that he will sell the 
advertised products intelligently and 
intensively. 

So far as Easter ham sales are con- 
cerned, they may not be so difficult to 
make this year as during some past 
seasons. Prices will be reasonable and 
within the reach of a large consuming 
class, and retailers generally believe 
business conditions will improve. 

The dealer appreciates that ham is a 
profitable item. It provides a unit sale 
with little or no loss from shrink or 
trimming. His cooperation in pushing 


EASTER BOILED HAM 


Printed cellulose casings are popular con- 

tainers for boiled hams. They maintain 

condition, reduce shrink and add eye and 

sales appeal. This is a printed Easter stock 
design. 


Week Ending February 19, 1938 








AN EASTER PACKAGE ARRAY 


In all of the meats shown a printed trans- 

parent cellulose overwrap is used in addi- 

tion to the regular printed parchment 

wrapper. Designs on overwraps were 

planned so that labels on underwraps 
would not be obscured. 


ham sales, therefore, should not be 
difficult to secure. 


Wrapping and Packaging 


The task of preparing to package 
meats for the Easter trade is now a 
comparatively simple matter, thanks to 
manufacturers and suppliers of wrap- 
ping and packaging materials and ac- 
cessories. Special designs of wrappers 
and cartons may be had by those who 
desire them. 

But there is today available out of 
stock such a large variety of all kinds 
of Easter packaging materials and ac- 
cessories, through combinations of 
which so many striking effects can be 
obtained, that many meat merchan- 
disers feel there is no need for individ- 
ualized designs. 

Nor does a packer need to fear that 
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his products in stock designs of wrap- 
pers and packages will be at a dis- 
advantage in competition with other 
brands in Easter dress. Combinations 
of designs of wrappers and packages, 
and the great variety of colors and de- 
signs of accessories and package dec- 
orations available, are almost unlimited, 
reducing to a minimum the possibility 
of duplication in appearance of pack- 
ages as between firms. 


Packaging Materials 

The meat merchandiser’s problem, 
therefore, is not one of designing an 
attractive package or container, but 
rather in selecting and combining avail- 
able materials to secure the most out- 
standing display. 

Popular materials used by packers to 
dress up meats for Easter sale include 
the following: 

PARCHMENT. 


-Plain and printed. 


of parchment and cellulose and cartons 
and cellulose are popular. 

Used most frequently, perhaps, are 
regular parchment wraps with over- 
wraps of transparent cellulose printed 
in Easter designs. This type of package 
is very attractive, and possesses the 
added advantage that rewrapping of 
products not sold during the Easter 
season is unnecessary. The transparent 
overwrap merely is removed without 
disturbing the regular parchment wrap- 
per. Additional eye appeal may be 
given to products packaged in this 
manner by securing the outer wrap 
with a colored string or ribbon. 

The packer should have no trouble 
finding stock Easter designs of printed 
transparent cellulose wrappers which 
can be used advantageously with his 
regular parchment wrapper. Colors on 
both outer and inner wraps should be 
considered, so as to secure color har- 





BACON PACKAGED FOR EASTER TRADE 


Printed transparent cellulose wrapper is used over standard carton. One advantage of 
this style of Easter packaging is that rewrapping of meats unsold after the Easter 
season is not required. 


TRANSPARENT CELLULOSE. — 
Clear, colored and printed. 

MANUFACTURED CASINGS. - 
Special Easter designs. 


CARTONS.—Printed. 
BANDS.—Printed parchment and 
transparent cellulose. 
STRINGS.—Fiber and _ transparent 
cellulose; round and flat; colored and 
printed. 

LABELS.—Company standard and 
special. 


SHIPPING CONTAINERS. 
and printed. 


Colored 


Parchment and Transparent Wrap 


Two or more of these various wrap- 
ping and packaging materials may be 
combined to secure unusual and eye- 
appealing results. Some common prac- 
tices are mentioned here. Combinations 
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mony, and size of design on overwrap 
should be selected, so that it will not 
unduly obscure printed design on the 
parchment underwrap. 

Another combination of parchment 
and cellulose frequently seen is an 
underwrap of printed parchment and an 
overwrap of clear cellulose. Invariably 
in such cases the overwrap is secured 
in place with a colored string or band. 
Result is often very pleasing. 


Other Combinations 


A plain parchment underwrap and a 
printed transparent overwrap may also 
be used. In this case, of course, firm 
and brand names appear on the cel- 
lulose. Some packers prefer this type 
of wrapping, because neither firm name 
nor trade mark are obscured and all 
colors are of equal brightness. If 
there is any disadvantage in this com- 
bination of wrappers it is that meat not 





sold during Easter may have to be re- 
wrapped. Colored ties can also be used 
to advantage with this combination of 
parchment and cellulose. 

Single wraps of both parchment and 
cellulose printed in Easter designs are 
sometimes seen. For baked hams a wrap 
of printed transparent cellulose is popu- 
lar. In this case the Easter flavor is 
sometimes imparted with a printed label 
under the wrap. 

-archment printed in Easter designs 
and used without an outerwrap, or 
with an outerwrap of clear or printed 
transparent cellulose, can be used. 
Stock designs of Easter parchment 
wrappers are available. These usually 
are planned so that the packer’s name 
and trademark can be imprinted or a 
label may be attached. 


Uses for Printed Casings 


Strings, ribbons and tapes may be 
had in an almost endless variety of 
widths, colors, designs and materials. 
Used with regular wrappers and cartons 
they add eye appeal and attention- 
getting value, often far in excess of 
what might be thought possible in view 
of their small cost. 

For dry sausage, smoked meats, meat 
loaves, butts, etc., cellulose and fibrous 
‘asings printed in Easter designs may 
be used. Colorful printing and the 
natural attractiveness of these casings 
combine to produce a package with ex- 
ceptional eye appeal. Colored strings 
and tapes can be used with these cas- 
ings to secure greater attention-getting 
value. 

Popularity of smoked and cooked 
hams in cellulose casings forecasts wide 
use of these containers in Easter de- 
signs this year. Eye and appetite ap- 
peal are important factors in influenc- 
ing consumers. There is also the added 
convenience factor, particularly the ease 
with which these cuts can be sliced 
for frying when they are marketed 
with the bone out. 

As in the case of transparent cel- 
lulose and parchment wrappers, artifi- 
cial casings for hams and other meat 
products may be had in stock Easter 
designs; or if the packer prefers he 
may have special designs. Boneless, 
smoked hams and boiled hams in spe- 
cial Easter casings are shown in accom- 
panying illustrations. 


Packaging Novelty 


An Easter packaging innovation last 
year was designed by the Cudahy Pack- 
ing-Co. as a combination shipping and 
display container for Genoa salami. 
This is shown in an accompanying il- 
lustration. It is a wood box printed 
with Easter designs and equipped with 
a double hinged cover. It holds 10 sau- 
sages. Across the top of the container 
is a silk ribbon bearing the printed 


message “Buona Pasqua” (Happy 
Easter). The individual sausages are 
regularly wrapped in printed parch- 


ment and for Easter sale were inclosed 
in an overwrap of printed transparent 
cellulose secured in place with colored 
cellulose ribbons. 
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Meat Campaicn 7z HicH GEAR 


@® Demands Are Increasing for Display Material 
Cooperation Comes From Important Sources 


HE movement to arouse increased 

interest in meat is racing forward 

in high gear throughout the entire 
country. 

From every section reports are pour- 
ing into the campaign headquarters of 
the Institute of American Meat Pack- 
ers at Chicago, telling of enthusiastic 
cooperation of all factors in the live- 
stock and meat business in the effort to 
focus public attention on the attractive 
prices and improved quality of meats 
now being offered the public. 

These reports, from the district cam- 
paign chairmen, almost unanimously 
tell of the movement progressing on 
an ever-widening scale in hundreds of 
cities and towns. 


New Display Material 


The first two sets of retail store dis- 
play material supplied by the Institute 
have been distributed by the local cam- 
paign organizations, and from Coast to 
Coast housewives are getting the mes- 
sage to “Serve Meat Often,” and the 
story that “Meat Prices Are Attrac- 
tive, Quality Better,” whenever they 
make their meat purchases. 

A third set of bright new store dis- 
play material is rolling off the presses 
and being shipped to district chairmen. 
Still another set of display material— 
the fourth of the campaign—is being 
prepared by the Institute and will be 
shipped out shortly to supplement ma- 
terial already supplied or on its way 
to retailers. 

Packer salesmen who have been dis- 
tributing this material have reported to 
district chairmen in most of the cam- 
paign areas that full use is being made 
by retailers of the store displays. Sales- 
men also are reporting success in get- 


ting retailers to deliver the message 
that meat prices are attractive and the 
quality is improved “across the coun- 
ter” to consumers. 


Hotels and Railroads 


They report that hotels and restau- 
rants—through their menus and in their 
advertising—are featuring such slogans 
as “Eat More Meat,” “Meat Prices Are 
Down,” and are stressing the quality of 
meats they are serving. Considerable 
use of the menu stickers by hotels and 
restaurants also is reported. 

Meanwhile the movement has further 
broadened to include active participa- 
tion of the railroads. A poster specially 
designed for display in railway stations 
is being distributed to all lines, and the 
railroads are prepared to post them 
quickly. 


Governors’ Proclamations 


The name of Gov. Nelson G. Kraschell 
of Iowa has been added to the list of 
governors of states who have issued 
proclamations designating “Eat More 
Meat” periods. Proclamations of the 
governors of Pennsylvania, New Jer- 
sey, Washington, California, Arkansas 
and Arizona already have been reported. 
Wide publicity in the newspapers, ac- 
companied by pictures, has been given 
the issuance of these proclamations, and 
they have effectively served in arousing 
increased interest in meat. 

The program also has received wide 
publicity from the scores of mass meet- 
ings of the meat trade that have been 
held in cities from Coast to Coast. 
Hundreds of clippings from newspapers, 
including reports of meetings, news 
statements of district chairmen and 


retail store and restaurant advertise- 
ments stressing value and quality of 
meats have been received at the In- 
stitute’s campaign headquarters. The 
program has been given full newspaper 
coverage in most of the cities where 
mass meetings have been held and, in 
addition, newspapers have published 
scores of statements of district chair- 
men outlining purposes of the move- 
ment and underlying factors which 
brought it about. 


Meat Promotion Material 


Extensive use also is being made of 
meat promotional material in the local 
advertisements of retail stores not han- 
dling meats. The Institute has received 
a picture of an entire display window 
of the Kresge Company store in Fargo, 
N. D., devoted to arousing increased in- 
terest in meat. It is estimated that the 
window is passed by 11,000 persons 
daily. 

Banners, posters and pennants fur- 
nished by the Institute are supple- 
mented by farm and livestock pictures, 
window streamers, displays of meat 
cuts, and comparison of today’s prices 
with those prevailing last September 
in this effective display. In addi- 
tion, a moving poster machine gives 
terse facts about the livestock and meat 
industry. 

In a: speech broadcast throughout 
Texas and reaching thousands in Arkan- 
sas, Louisiana and New Mexico, Dr. 
D. W. Williams, head of the Depart- 
ment of Animal Husbandry, Texas A. & 
M. College, indorsed the program to 
arouse increased interest in meat. He 
said, in part: “Meat is a most healthful, 
palatable and completely nutritious 
food. An intensive campaign is under 





CLEVELAND BOOSTS OHIO-GROWN MEAT 


Farm and meat products committee, Cleveland Chamber of Commerce, gave a luncheon with over 100 present to emphasize desir- 
ability of Ohio-grown meat. Menu included Ohio beef broth, Ohio-fed roast beef and bacon, with other Ohio products. Speakers’ 
table (left to right): E. W. Phelps, gen. mgr., Swift & Co., Cleveland; Florence La Ganke, home economics editor, Cleveland Press; 
A. Z. Baker, pres., Cleveland Union Stock Yards; Walter Lloyd, editor, Ohio Farmer; E. H. Gustafson, chairman, Cleveland 
Chamber of Commerce expansion program; Edward Krueger, pres., and Geo. Bubel, sec., Cleveland Retail Meat Dealers’ Asso. 


Week Ending February 19, 1938 
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way over the entire nation in an at- 
tempt to counteract the impression that 
meat is high and in order to encour- 
age those not eating meat to include it 
again in their diet. Meat is an excellent 
food; prices are low; so let’s eat more 
on iu.” 


Railroad Cooperation 


The enthusiasm with which the rail- 
roads have undertaken to cooperate 
with the movement is demonstrated by 
the following expressions received by 
the Institute from railway officials: 

“Earnestness and soundness of the 
presentation by the officers of the 
Institute of American Meat Packers 
and other speakers at Tuesday’s lunch- 
eon impressed us, and we had a little 
conference this morning to see and plan 
what we can do to assist this movement. 

“First we shall undertake to publi- 
cize meat items on our dining and cafe 
ears, and also on our Dixie-Florida 
trains. As soon as the signs, flyers, etc., 
are available we shall place them in our 
stations, etc. We shall also reproduce 
and use some of the matter in the 
pamphlet distributed at the luncheon, 
via our soliciting forces, and also use it 
in our employes’ magazine, the C. & E. 
I. Flyer.”—Charles T. O’Neal, presi- 
dent, Chicago and Eastern Illinois Rail- 
way Co. 


Presidents On the Job 


“Our plans call for display in prom- 
inent places in all of our stations of the 
posters you are preparing. A supply 
of 2,500 posters will satisfy our pur- 
pose. A supply of the stickers in suffi- 
cient quantity to be used on all our 
menus (72,000) should be mailed... .”— 
M. J. Alger, vice president, New York 
Central System. 

“You may be assured we will coop- 
erate with the meat & livestock indus- 
try. Will you kindly forward 1,900 of 
the posters. Also could use to good 
advantage 25,000 stickers to be at- 
tached to dining car menus.”—Walter 
S. Franklin, vice president, Pennsyl- 
vania R. R. Co. 

“To put on an effective campaign we 
will need 10,000 of the small stickers. 
Have these sent to me, as I want to 
issue some instructions of my own con- 
cerning them.”—W. M. Jeffers, presi- 
dent, Union Pacific R. R. Co. 

“The Boston & Maine and Maine Cen- 
tral Railroads will be glad to cooperate. 
Send 5,000 stickers for menus. We can 
use 200 of your posters.”—W. S. French, 
president, Boston & Maine R. R. 

“We shall be very glad to cooperate 

. we will need approximately 1,000 
posters and about 4,000 stickers. .. .” 
Ralph Budd, president, Burlington 
Lines. 

“Have sent 2,000 copies of the poster 
and 10,000 stickers for use on dining 
car menus. ."—H. A. Scandrett, 
trustee, Chicago, Milwaukee, St. Paul 
and Pacific. 

“The poster will be displayed in our 
stations. Our menu cards number 1,500 
per issue and each issue remains in ef- 
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eve Meat 


more often 





IT TALKS SALES 


This colorful poster in blue and orange 

is one of many pieces of display material 

being supplied by the Institute of Ameri- 

can Meat Packers to catch the eye of the 

consumer during the “Eat More Meat” 
campaign. 


fect two weeks. We can use a total of 
400 posters.”—J. M. Davis, president, 
Delaware, Lackawanna and Western. 

“Send us 5,000 stickers.”—Fitzgerald 
Hall, president, Nashville, Chattanooga 
and St. Louis. 

With the railroads cooperating, the 
entire movement has rounded out and 
the full force of the program should be 
felt throughout the country shortly. 





MEAT BOARD CAMPAIGN 
The National Live Stock and Meat 
Board’s special meat promotion pro- 
gram is “hitting on high” along all 


fronts, the Board reports. Response 
from radio, meat literature, special 
lectures, demonstrations and_ other 


media being used to put more meat on 
the American table is exceeding expec- 
tations. The fine assistance being given 
by other interests, at the Board’s re- 
quest, is putting added “punch” into 
this undertaking. 

The Board’s sponsored radio program 
over 14 powerful stations is bringing a 
fine response from housewives. Already 
more than 31,000 listeners have re- 
quested the new meat recipe book. The 
radio program is only in its fifth week, 
with two months to go. These requests 
have come from every state and Can- 
ada. An Eastern station reports that 
requests received after its initial broad- 
cast broke all previous records. 

Throughout these broadcasts con- 
sumers are being told that there are 
abundant supplies of meat available, 
that the quality is high, that the price 
is reasonable and that meat excels in 
food value. 

Livestock marketing agencies also 
are “putting meat on the air,” spot 
announcements supplied by the Board 
being used in the daily market broad- 
casts over some 35 stations in 12 states. 

Animal husbandry specialists at 
state agricultural experiment stations 
are working closely with the Board. 
These men are calling state-wide atten- 
tion to the need for greater meat con- 
sumption. They are using the Board’s 
special radio talks and news material 
in states from New Jersey to Oregon. 

Requests that the hotels put more 
meat on their menus went out from the 


(Continued on page 47.) 


CAMPAIGN News F’LASHES 


ELIEVING that in helping the 

farmer business generally will be 

stabilized, government and civic 
leaders throughout the country are 
giving active support to the meat in- 
dustry’s campaign to encourage con- 
sumption of more meat. Newspapers 
and radio stations, telegraph companies, 
railroads, hotels and restaurants are 
continuing cooperation with packers, 
retailers and livestock men. Latest re- 
ports from the front received by THE 
NATIONAL PROVISIONER follow: 


CINCINNATI, O.—Largest mass 
meeting ever held in Cincinnati in be- 
half of meat brought out 900 retailers, 
restaurant and hotel men to hear presi- 
dent Woods of Institute; Dr. Cecil 
Striker, nutrition expert; Morris Ed- 
wards, vice president, Chamber of Com- 
merce, and presidents of meat dealers’, 
grocers’, hotel and restaurant associa- 
tions, all of latter offering fullest co- 
operation. Cincinnati will get results 
in “feature meat” drive—Louis E. 
Kahn, E. Kahn’s Sons Co., Chairman. 


“hearted 


SIOUX CITY, IA.—More than 500 
retail meat dealers and grocers attend- 
ing meeting which launched “Eat More 
Meat Campaign” voiced enthusiasm of 
the program. Speakers have addressed 
practically every club here. News- 
papers are cooperating.—Clarence E. 
Matthews, Armour and Company, Dis- 
trict Chairman. 

HUTCHINSON, KAN. 
and restaurant and 
gathered in Chamber of Commerce 
headquarters and expressed  whole- 
cooperation in campaign.— 
O. W. Ferguson, Winchester Packing 
Co., District Chairman. 

STAMFORD, CONN.—Stamford Gas 
and Electric Company is opening its 
auditorium for mass meeting which will 
be held February 21 in furtherance of 
meat consumption. Company made this 
concession, realizing its kinship to meat 
industry.—J. C. Mitchell, Wilson & Co., 
Local Chairman. 

CLARKSBURG, W. VA.—City offi- 
cials and civic leaders joined with live- 


— Retailers 
livestock men 
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stock producers, packers and retailers in 
launching meat campaign. Howard M. 
Gore, secretary of agriculture in cabinet 
of President Coolidge, said that drive, in 
helping farmer, would tend to stabilize 
business generally—J. S. Watson, 
Swift & Co., District Chairman. 

CLEVELAND, 0O.—Sponsored by 
farm and meat products committee of 
trade expansion program of Chamber 
of Commerce, a luncheon “meating” 
took first step to stabilize Cleveland 
market and encourage production of 
more livestock in this area. Menu 
glorified Ohio-fed livestock and meat 
products. Representative gathering of 
men and women attended.—Chester G. 
Newcomb, Lake Erie Provision Co., Dis- 
trict Chairman, 

SUPERIOR, NEB. — Radio station 
KMMJ has joined meat industry in 
promotion of campaign. One minute of 
time is being allotted on each broadcast. 
Initial steps in campaign were taken at 
meeting of Kiwanis club, followed by 
mass gathering February 17. Entire re- 
gion vitally interested—W. H. Kalb, 
Armour Creameries, District Chairman. 


MOULTRIE, GA.—Ready response 
from hotel and restaurant men and re- 
tailers greeted inception of campaign 
at mass meeting here. Livestock raisers 
set forth plans to plant less cotton and 
more livestock feed.—Horace McDowell, 
Swift & Co., District Chairman. 

HARRISBURG, PA.—From check of 
dealer reaction launching of campaign 
here has been a success. Some dealers 
drove 30 miles to attend our mass meet- 
ing. Packer representatives are coop- 
erating. We have had several radio 
broadcasts.—A. L. Tolin, Swift & Co., 
District Chairman. 

GLENS FALLS, N. Y.—More than 
200 dealers and restaurant and hotel 
men attended mass meeting which 
aroused great enthusiasm. Feel that 
much good already has been done.— 
J. E. Greene, Armour and Company, 
Local Chairman. 

FLAGSTAFF, ARIZ.—Talks on home 
economics, money spent annually for 
livestock, number of persons employed 
by packers and on prices and quality of 
meat under present conditions featured 
mass meeting which launched campaign 
here.—L. D. Gamble, Babbitt Brothers 
Trading Co., Local Chairman. 


NASHVILLE, TENN.—AIl attending 
mass meeting here pledged support to 
campaign so that further disastrous 
losses could be avoided by livestock 
raisers. Program was __ broadcast. 
Among speakers were state, civic, edu- 
cational and farm leaders.—E. C. Tomp- 


kins, Neuhoff Packing Co., District 
Chairman. 
PHOENIX, ARIZ.—Through Food 


and Better Homes Show the meat cam- 
paign received valuable publicity, in 
one instance the movement being ex- 
plained to 1,800 women. Valuable time 
also is being given by radio stations. 
Whole-hearted support is coming from 
livestock industry and related interests. 
—John H. O’Hair, Tovrea Packing Co., 
Vice Chairman. 


Week Ending February 19, 1938 


GARDNER, MASS.—That govern- 
ment slaughter of livestock can be fore- 
stalled through increased meat con- 
sumption was brought forcefully before 
residents here in launching of cam- 
paign. Cooperation of citizens has been 
promised.—Robert Pope, Swift & Com- 
pany, Local Chairman. 

DES MOINES, IA.—With a luncheon 
at which sausage supplied by meat in- 
terests, pancake flour by a milling con- 
cern, coffee by a local wholesaler, syrup 
by a local dealer and butter by a prod- 
uce plant, campaign was launched with 
spontaneous enthusiasm.—H. J. Nelson, 
Iowa Packing Co., District Chairman. 

HUNTINGTON, W. VA.—Western 
Union is attaching messages to all tele- 
grams delivered here to promote meat 
consumption.—J. H. Donaldson, Wilson 
and Co., District Chairman. 

SAN ANTONIO, TEX.—“Big gun” 
was shot at a meeting attended by more 
than 500 representative dealers. It was 
a very successful affair.—J. E. O’Neill, 
Mission Provision Co., District Chair- 
man. 

NEW HAVEN, CONN.—Receiving 
splendid cooperation in campaign fol- 
lowing meeting of packers and jobbers 
and another gathering of members of 
New Haven County Retail Grocers As- 
sociation. So far as Connecticut is con- 
cerned confident campaign will be a suc- 
cess.—J. H. Boyle, Cudahy Packing Co., 
State Chairman. 

BATON ROUGE, LA. — Largest 
crowd in history of Baton Rouge to at- 
tend a meeting for a similar cause 
greeted speakers launching the drive. 
Newspapers cooperating nicely.—R. J. 
Barchy, Swift & Co., Local Chairman. 


CEDAR RAPIDS, IA.—So enthusi- 
astic were representatives of retail meat 
trade to learn of campaign that 100 of 
them gathered at mass meeting despite 
fact that storm had made a skating 
rink of streets. All pledged support.— 
Harry Palmer, Wilson & Co., District 
Chairman. 

OKLAHOMA CITY, OKLA.—Okla- 
homans—1,000 of them—gathered in 
municipal auditorium to learn why meat 
is the perfect food and why everyone 
should be encouraged to eat more of it. 
Speakers included Dr. Carl Thompson, 
A. and M. College, and Dr. Walker 
Morledge, physician, who spoke on 
health-giving qualities of meat.—W. W. 
Martin, Wilson and Co., District Chair- 
man, 

ALASK A—Retail store material will 
be distributed to every meat store in 
Alaska, even if it’s necessary to load 
some of the material on dog sleds.— 
J. H. Moninger, Institute of American 
Meat Packers, Seattle, Wash. 

PENSACOLA, FLA.—Around 250 at 
mass meeting including retailers, res- 
taurant and hotel men and packers. 
Best crowd of meat men ever gathered 
in this locality —J. D. Carroll, Swift & 
Co., Local Chairman. 

RICHMOND, VA.—Mass meeting got 
enthusiastic response from dealers. 
About 300 present.—H. H. MeVey, 
Kingan & Co., Local Chairman. 

DECATUR, ALA.—February 15 mass 
meeting publicized over radio and in 
newspapers. Had no idea so much co- 
operation could be had in this area.— 
J. P. Cella, Cudahy Packing Co., Local 
Chairman. 


(Continued on page 47.) 





“EAT MORE MEAT WEEK” FOR WASHINGTON STATE 


Governor Clarence D. Martin of Washington signs proclamation designating 

February 14 to 19 as “Eat More Meat Week” for that state, after taking one look 

at a choice steak from Washington-fed beef. LEFT TO RIGHT (standing): W. 

G. Young, Swift & Co., district chairman; F. A. Danielson, Carstens Packing Co., 

Tacoma, regional chairman; O. B. Joseph, president, James Henry Packing Co., 
Seattle, Wash. 
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(Crop ConTROL 
e 


Features of the New 
Farm Act of 1938 


farm legislation with much that 

is new, the Agricultural Adjust- 
ment Act of 1938 was signed by Presi- 
dent Roosevelt this week after approval 
of the conference report on the bill by 
the House and Senate. 


CC sarm tes many features of past 


No processing taxes are included in 
the act although additional funds will 
be necessary, above those already au- 
thorized for soil conservation, if new 
parity benefits are to be paid. It is 
estimated that these might require 
$250,000,000 in addition to the basic 
cost of $500,000,000, and Senator James 
Pope has already made plans to attach 
a rider to the tax revision bill to call 
for processing levies on wheat and cot- 
ton. . ‘ 

Principal features of the act to aid 
producers of five major crops are: 


Soil conservation program is con- 
tinued and benefit payments increased. 

New parity benefit payments estab- 
lished (no funds have been provided) 
to compensate producers for differ- 
ences between market prices of corn, 
cotton, wheat, rice and tobacco and 
their pre-war purchasing power. 

Sales of 5 crops or marketing through 
feeding to be controlled by means of 
marketing quotas during surplus peri- 
ods, 

Loans on five major commodities to 
be made available at relatively high 
levels, 

A system of wheat crop insurance is 
established. 


Voluntary Control First 


The act provides primarily for vol- 
untary control of production, but com- 
pulsory controls may be invoked in case 
of need. The Secretary of Agriculture 
will try to induce voluntary cooperation 
among farmers in limiting production 
of major crops to an acreage which will 
approximate export and domestic needs 
and will preserve soil resources. His 
proclamations of national acreage 
quotas on different crops, broken down 
into individual farm quotas, will serve 
as a guide for production among co- 
operating farmers. 


If the voluntary control of produc- 
tion is ineffective and supplies of any 
of the five major crops exceed the nor- 
mal requirements set forth in the law, 
the Secretary of Agriculture is author- 
ized to proclaim a marketing quota. 
Farmers producing the basic commod- 
ity will vote on the marketing quota and 
it will not go into effect if more than 
a third of the farmers voting oppose 
its application. 
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Once the quotas are effective, mar- 
keting or feeding for market in ex- 
cess of prescribed amounts will be 
punishable by tax penalties. Market- 
ing quotas will apply to cooperators 
and non-cooperators alike. It is ex- 
pected that producers of cotton and 
tobacco will be asked to vote on imposi- 
tion of marketing quotas at an early 
date because of excessive supplies now 
on hand. 


Rules for Corn 


General details of the act as applied 
to corn—the principal livestock feed— 
are as follows: 


Secretary of Agriculture will pro- 


.claim acreage or production allotment 


on corn for producers in the Corn belt. 
Allotments for individual cooperating 
farmers will be based on their tillable 
acreage, crop practices, etc. Growers 
outside the belt will be uncontrolled but 
their output will be considered in de- 
termining size of acreage allotment. 
The Secretary will probably attempt to 
set a 1938 allotment which will be equal 
to domestic consumption and exports 
without provision for carryover. 

If it appears during the summer that 
production is likely to be so large as 
to provide an abnormally large supply 
of corn, marketing control may be adop- 
ted. Marketing quotas on corn pro- 
claimed by the Secretary will be voted 
on by farmers and if approved by two- 
thirds of the farmers voting the indi- 
vidual producer will be able to market 
or feed to livestock for market only a 
specified percentage of his farm allot- 
ment free of penalty. He must store 
the balance under seal and must pay a 
penalty of 15 cents a bushel on any of 
this corn sold or fed to livestock for 
sale. 


Sales Controlled 


Producers of less than 300 bushels 
and some growers outside of commer- 
cial areas would be excepted but other- 
wise non-cooperators would be forced 
to store corn in the same manner as 
cooperators. 

Corn loans must be offered to growers 
if the price drops below 75 per cent of 
parity or if normal supplies are ex- 
ceeded, with the government advanc- 
ing from 52 to 75 per cent of parity 
prices. Non-cooperators could obtain 
loans but in case of abnormal supplies 
could not obtain aid on such favorable 
terms as cooperators. 

It is believed that practical problems 
involved in checking enforcement of 
quotas and probable lack of parity pay- 
ments may make marketing control of 
corn extremely difficult this year if 
farmers vote in favor of quotas this 
summer and afford a test. 


BELLY TRIMMINGS 


Why is it so important to check belly 
trimmings? Read chapter 6 of “Pork 
PACKING,” The National Provisioner’s 
pork plant handbook. 





Trucks Replace 
Re frigerator CARS 


Effect of Rate Increases 
on Meat Shipments 


EW meat freight rates resulting 
N from the proposed 15 per cent in- 
crease asked by the railroads 
would make transportation costs so high 
as to make it economical for packers to 
transport their products by motor truck. 
This was the argument of Ross D. 
Rynder, representing Swift & Company, 
Armour and Company, Wilson & Co. and 
Cudahy Packing Co. before the Inter- 
state Commerce Commission in final 
rate arguments last week. 


He pointed out that a tremendous 
amount of meat traffic (more than 28,- 
000 cars annually for one packer alone) 
and livestock traffic already had been 
diverted from rail to truck carriers be- 
fore the increases of December 20, and 
that this amount may be trebled in the 
coming year under current rates, even 
without addition of the 15 per cent in- 
crease. 

He stated that the effect of higher 
meat rates would be to reduce prices 
packers pay for livestock and that in- 
cluding the raise of December 20 the 
total increases on meats would run from 
20 to 30 per cent, raising charges to the 
highest point ever known since enact- 
ment of the Interstate Commerce act. 

Paul Blanchard, Armour and Com- 
pany, told the commission that six years 
ago Armour and Company did not own 
a line-haul truck, whereas at present it 
owned 400 such trucks and that the com- 
mission could not prevent its acquisition 
of more, when its interests required. 


Rate Discriminations 


Warren H. Wagner, representing 
John Morrell & Co. and other packers, 
argued that there should be no livestock 
and meat rate increases if those on other 
foods were not increased, and no in- 
crease for meats if rates on livestock 
were not increased. He stated that any 
increase should apply to rates on De- 
cember 19 (before Ex Parte 115 in- 
crease) and be subject to a maximum; 
no higher maximum should be applied 
to meats than to livestock or other foods. 
He pointed out that rates for livestock 
and other foods were not raised on 
December 20. 

Speaking for Eastern meat packers, 
Wilbur LaRoe opposed higher rates on 
livestock from the West. Small Eastern 
packers, he said, faced not only domestic 
competition but meat imports from 
abroad. He declared livestock rates paid 
by Eastern packers were higher than 
those made by the commission’s scale 
for use on Western livestock. 
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departments mean lost time and lost 

dollars. Safety shoes have been pro- 
vided for workers in larger plants for 
many years. Such packers were quick to 
adopt and recommend them to employees 
engaged in hazardous work. 


F ies injuries in many meat plant 


Relatively few of the smaller packers 
have realized fully the importance of 
such protection, both for the company 
and the employees. Many states have 
workmen’s compensation laws, and a 
serious accident to an employee is often 
an item of great expense to the em- 
ployer. Furthermore, medical, hospital 
and compensation expense constitute ad- 
ditional overhead that must be added to 
selling price of the packer’s product. 

Of all industrial accidents in this 
country foot injuries are second only to 
accidents involving hands. By far the 
greater majority of foot accidents are 
sustained by toes and are caused by 
falling objects. Other casualties are the 
result of slipping or catching a foot in 
moving machinery or from the crushing 
weight of a vehicle wheel. 


Foot Accidents Reduced 


A leading Chicago packer said re- 
cently that, since his organization had 
begun to recommend safety shoes there 
had been a noticeable reduction in foot 
accidents. In fact, they no longer stock 
any other kind of shoes in company 
stores. Enthusiastic in his praise of 
their value, he said that even company 
executives had adopted _ steel-capped 
shoes, since wearing a pair had saved 
the toes of a vice president on a recent 
inspection tour of the plant. 

When asked to list departments in 
which they were most needed, he re- 
plied: “In every one where heavy ma- 
terial is handled. In our plant they will 
be found in the engineering, car icing 
and ice manufacturing departments. On 
the loading dock, lard refinery, curing 
cellars, freezer room (where 200-lb. 
cartons of frozen meat are stored)—in 
fact, all departments where frozen meat 
is handled. On the killing floor rubber 
boots are worn and they, also, have 
safety steel toes because of the risk of 
injury from a falling shackle. 

“We had difficulty persuading our 
men in the car shops to adopt safety 
shoes until a jack slipped and dropped a 
car on the foot of a worker who hap- 
pened to be wearing steel-toed shoes. 
His foot escaped unharmed. Since then, 
every man in the department has been 
wearing them.” 


Adopted by Industry 


Safety shoes today are generally ac- 
cepted throughout industry as standard 
safety equipment. This is indicated by 
the fact that in 1936 roughly a million 
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Sarety SHOES Save Money 
in the PACKING PLANT 


and a half pairs were worn by industrial 
workers in the United States. 

It may be conservatively estimated 
that the use of these shoes averted sev- 
eral thousand toe injuries. On the other 
hand, thousands of toe accidents did 
occur last year which might have been 
prevented had the injured men been 
equipped with safety shoes. 

It is significant that a report of all 
accidents occurring in coal mines in an 
Eastern state includes a classification 
headed: “Non-fatal Accidents Prevent- 
able by Safety Shoes.” 


Cost of Foot Injuries 


The appalling cost of foot injuries— 
to the employer—is reflected in the 
statement of a safety director of a large 
automobile manufacturer employing ap- 
proximately 17,000 men. He says: “Be- 
fore adopting safety shoes our cost, per 
foot injury, amounted to $125. We have 
now succeeded in equipping 90 per cent 
of our men with safety shoes—with re- 
sult that our cost per foot injury, to 
day, has been reduced to $2.15.” 

This is an outstanding record, yet it 
serves to illustrate the possibilities and 
importance of safety shoes. Undoubt- 
edly more extensive use of these shoes 
in packing plants would effect pro- 
portionate reductions in cost to packers 
of foot accidents. 

It should be borne in mind, too, that 
this is purely a dollars-and-cents analy- 
sis, which does not take into account the 
physical pain and mental anguish that 
was prevented. These represent factors 
which cannot be measured in monetary 
terms. 


A falling brick fractured the toe of 





STEEL TOE IMPRINT IN WOOD 


This marked plank, indented by steel toe 

of a safety shoe, gives mute testimony of 

value of protective footwear when a 5,000 

lb. weight falls upon a toe. (Photo Lehigh 
Safety Shoe Co.) 

























SHOE SAVED HIS FOOT 


Louis Twine, Armour and Co. employee, 
accidentally struck his foot with a pick, but 


his safety shoe prevented injury. 


a worker who was not wearing safety 
shoes. When questioned by the plant 
nurse as to why he had not provided 
himself with steel-toed shoes the com- 
pany had been recommending he re- 
plied: “I can’t afford to buy them.” 


Pay for Themselves 


This accident inspired the safety di- 
rector to do some figuring. According to 
the doctor’s report, this worker was off 
duty four weeks. His compensation dur- 
ing this time represented only 70 per 
cent of his weekly earnings. The 30 per 
cent he lost amounted to $6.72 per week. 
In four weeks, his total dollars-and-cents 
loss amounted to $26.88—not taking into 
account his physical pain and dis- 
comfiture. 

Just how many pairs of safety shoes 
he could have bought with $26.88 can 
be quickly estimated, and it will be evi- 
dent that neither he—nor any other 
worker—engaged in a hazardous occu- 
pation can afford to be without safety 
shoes. 


Packing Plant Experiences 


Louis Twine, sub-foreman in one of 
the departments of Armour and Com- 
pany’s Chicago plant, was one of the 
first employees to recognize the value of 
safety shoes. Shortly after buying his 
first pair he was working in a crowded 
position cutting concrete. 

Taking a hard swing with his pick, it 
struck the side of a wall, glanced down- 
ward and struck the cap of his shoe 
with considerable force. Although no 
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“JOHN COMPLAINS THAT 

a THIS SAUSAGE NEVER 
A TASTES THE SAME... 

WHAT’LL | DO?” 


“Toll your Dealer 


you want sausage 


made only with 
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DIAMONDG (yY 
SOYA FLOUR...it’s \: 
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uniformly good!” 


Don't give your customers a chance to crit- 
icize your product. Sell them on QUALITY and 
FLAVOR ... 


aid of the uniformly good features of Glidden 


and keep them sold . . with the 
Diamond G Soya Flour. It assures you these 


essentials for profit in sausage-making 


Promotes High Yield 

Produces Smooth, Velvety Texture 
Keeps Delicate Flavors In 

Retains Natural Meat Juices 
Makes Uniform Color Possible 


Glidden is a pioneer in the development of 
soya products. Hence, it possesses exc/usive know |- 
edge, the most advanced equipment, and main- 
tains the strictest manufacturing standards 


for your absolute protection 


Try Glidden Diamond G Soya Flour. A gen- 
erous sample will be sent you on request. Prove to 
yourself that it’s uniformly good! Write today! 







= = "eal 


W 
Mita 


THE GLIDDEN COMPANY 


Soya Products Division * Chicago, Illinois 


Distributors: 


THE GLOBE CO... 


. St. Louis, Missouri 
McELROY & VERNON, Ortumwa, lowa 
B. RADSKIN, INC. . . . New York City 





damage was done to his foot, the pick 
cut into the shoe for a fraction of an 
inch—but its steel cap prevented any 
injury to his toes. Since then he has 
never begun a job of this kind without 
the protection afforded by safety shoes. 


Foot Injuries Prevented 


In another case an engineer was re- 
pairing a section of discharge pipe, 
weighing approximately 400 lbs. Slip- 
ping from the hoist, the pipe dropped 
40 in., the flange striking directly on the 
toe of his shoe and shearing off part of 
the leather toe cap. Its steel reinforce- 
ment prevented injury to his foot. 

Another impressive example empha- 
sizing the value of safety shoes took 
place during the lowering into place of 
a piece of heavy machinery. In guiding 
a 5,000 lb. unit to its temporary resting 
place on a skid, a worker had the mis- 
fortune to slip—his foot going under the 
ring just as it was lowered onto the skid. 

The steel-toe box of his shoe was 
partly flattened and the imprint of the 
sole of his safety shoe still can be seen 
in the plank on which he was standing. 
This visible proof is evident in the ac- 
companying photograph. As for his 





400 LBS. FELL ON THIS SHOE 


Falling 400-Ib. length of pipe failed to in- 

jure worker’s foot, though it sheared off a 

portion of leather covering of shoe. (Photo 
Lehigh Safety Shoe Co.) 


foot, the worker’s injury was slight, the 
skin of his big toe scarcely having been 
broken. 


Uses of Safety Shoes 


Primarily, the purpose of safety shoes 
is to protect the toes from injury by 
falling objects. There are, however, dif- 
ferent types of shoes, incorporating dis- 
tinctive features, which are highly im- 
portant. For example, there are oil- 
proof shoes, acid-proof shoes and those 
which are moisture-resistant, for work- 
ers in damp locations. For wear on 
killing floors and floors that are con- 
stantly wet, rubber boots with steel 
toes are available. 

Both shoes and boots are now manu- 
factured with raw-cord soles to mini- 
mize slipping. This is a new develop- 
ment, to overcome a serious difficulty, 
and worthy of particular note in view 
of the increasing use of vitreous brick 
and tile for flooring, since it offers a 
particular hazard when wet. 

In appearance, safety shoes look like 





ordinary street shoes and bear no out- 
ward indication of the steel shell in- 
corporated within. Steel used in con- 
struction of the cap is high-carbon, cold- 
rolled, hardened, and is carefully tem- 
pered to insure a maximum amount of 
spring and resistance, combined with 
light weight. Some shoe manufacturers 
even go so far as to check uniformity 
of the steel used in construction of the 
toes, as variation in thickness could 
cause a difference in protection afforded. 
A special process also is applied for its 
added protection against rust. 


Easy Purchase Plan 


It is a general practice among larger 
packers to carry a complete line of all 
sizes of shoes required to meet needs of 
employees engaged in hazardous occu- 
pations. Smaller packers, however, who 
do not wish to carry such an investment 
may purchase in any quantity direct 
from manufacturers. 

In virtually every instance shoes are 
resold to workers at actual cost, without 
handling or storage charges being added. 
This is by way of an additional incentive 
offered to workers to provide themselves 
with foot protection. Payroll deductions 
also are arranged, thereby enabling em- 
ployees to make their payments in sev- 
eral installments. 

The fact that packers can buy safety 
shoes direct from manufacturers enables 
employees to obtain, at less than whole- 
sale cost, the highest quality of shoes— 
with safety toes—at much less than they 
would have to pay for a similar grade 
of shoe without this protection if pur- 
chased from a retail shoe store. In 
practice this has been found to be even 
further incentive to workers to wear 
safety shoes. 


PACKER SHOWS JAN. PROFIT 


That meat packing conditions are 
improving is indicated by the statement 
of Thomas E. Wilson, chairman of the 
board, at the annual stockholders meet- 
ing on February 15, that Wilson & Co., 
operated at a profit during January. 

Employment in the meat packing 
industry is at a high level, Mr. Wilson 
said, the average weekly wage for the 
industry in December being $28.89, and 
average employment 42.2 hours. This 
compares with an all-industry average 
of $22.98 and 34.4 hours respectively. 


PACKER WINS LABOR STRIKE 


Labor difficulties at plant of Weil 
Packing Co., Evansville, Ind., were 
settled this week when 26 striking CIO 
employes went back to work alongside 
43 others who refused to quit. Settle- 
ment provides for an open shop, with 
no increase in wages, there having been 
increases of from 2 to 10 per cent 
granted over the past 6 months. The 
43 non-striking workers got a court in- 
junction restraining the others and 
CIO leaders from interfering with 
them. Next day the strike was settled. 
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Swiss Club Sausage 


Formulas for Swiss club sausage 
differ, as some manufacturers make a 
cured product, while others tftrn out a 
fresh smoked sausage. A Northwestern 
processor writes: 


Editor THE NATIONAL PROVISIONER 


Formulas for making Swiss club sausage were 
printed in THE NATIONAL PROVISIONER some 
time ago. We should like to have you repeat this 


information 


In Switzerland this sausage is made 
by the following formula: 


45 lbs. fat pork trimmings 
40 lbs. lean pork trimmings 
15 lbs. beef trimmings 


Meats are ground through the 1/16- 
in. plate with following seasoning in- 
gredients: 


21 lbs. salt 

4 oz. corn sugar (dextrose) 
6 oz. white pepper 

1 oz. cardamom 

2 oz. mace 

1 oz. sage 


Many packers have found convenience 
in use of ready-prepared or specially- 
prepared seasonings, as manufactured 
by reputable firms, in making their 
sausage products. Such seasonings also 
insure that each batch of sausage will 
be flavored like other batches. 

Mix ingredients thoroughly and stuff 
in wide sheep or small hog casings. 
Link in 6 in. lengths and hang in warm 
smoke for 1 hour, or long enough to 
develop a nice smoked color. 

An American sausage manufacturer’s 
formula for making this product calls 
for: 

15 lbs. salted back fat, cut in cubes 

55 lbs. fresh veal 

45 lbs. lean beef trimmings 

Grind beef and veal through %-in. 
plate. Place meat in mixer and mix with 
the following seasoning and curing in- 
gredients (or use prepared seasonings) : 

2% lbs. salt 

2 oz. sodium nitrate 
4 oz. corn sugar (dextrose) 
3 oz. white pepper 
4 oz. ground coriander 
1 oz. Jamaica ginger 
9 
1 


z. nutmeg 
oz. mace 


Place mixed meat in truck in a layer 
about 8 in. thick and put in cooler at 
388 to 40 degs. F. Hold until meat is 
cured and then chop in silent cutter 
for 2 minutes. Back fat cubes are added 
during last revolutions of cutter. Sau- 
sage meat is then stuffed in sheep or 
small hog casings and linked in pairs 
about 6 in. long. 


Week Ending February 19, 1938 
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This sausage may be marketed im- 
mediately after coming from the stuffer 
or it may be cooked in the same manner 
as frankfurts. 


SAVING OX GALL 


A Northwestern packer who is 
slaughtering about 250 head of cattle 
per week wants to know whether or not 
it would pay to save ox gall. He writes: 
Editor THE NATIONAL PROVISIONER: 

We are now slaughtering 250 cattle per week 
and believe if might pay us to save ox gall. What 
is the present price of this product and to whom 
is it sold? How is it prepared for market? 

There is no open market price for this 
product. It will be necessary for the 
packer to get in touch with buyers such 
as pharmaceutical laboratories, certain 
soap manufacturers and the textile in- 
dustry where this product is used for 
setting dyes. The price paid is not a 
competitive one. 

Gall is either frozen or concentrated 
down to about 30 per cent and shipped 
in this way. When it is shipped frozen, 
the consignee must be in position to 
keep it under refrigeration or handle it 
immediately. The product is concen- 
trated by boiling to remove the moisture. 
Objection to this method is that a very 
unpleasant odor is created during the 
process. 

The method of producing gall in the 
packinghouse is to cut open the gall 
bladders and dump the contents on a 
screen through which the gall drops 





Handling Hog Casings 
& 

Do you know how to handle hog 
casings? It means PROFIT to 
you if you do and LOSS to you 
if you don’t. 

Complete directions for han- 
dling hog casings, all the way 
from the killing floor to the stor- 
age room, have been prepared by 
THE NATIONAL PROVISIONER. They 
include both the old method by 
fermentation and the new fresh- 
cleaning method. 

These may be had by sending in 
the attached coupon, with 25c in 
stamps. 

THE NATIONAL PROVISIONER, 

407 So. Dearborn St., Chicago, Il. 

Please send me directions for handling 
hog casings. 

Name... 
Street 
City 


(Enclosed find 25¢ in stamps.) 











into a container and the gallstones are 
separated out. It has been the custom 
in the past to sell these gallstones to the 
Japanese. It is impossible to say whether 
or not the inquirer would find an out- 
let in his section for them or whether 
it would be necessary to export them. 

Gallstones are left on the screen until 
they are thoroughly drained. They are 
then dried in natural temperatures, be- 
ing careful not to dry the outer surfaces 
too quickly as otherwise they will break 
in transportation. They should not be 
exposed to sunlight as this will blacken 
them. The whole, unbroken stones are 
much more valuable than the broken 
pieces. When shipped, each stone is 
wrapped in cotton and packed in a con- 
tainer to avoid breakage. 

It is doubtful whether or not the in- 
quirer would get sufficient gall from a 
slaughter of 250 cattle to pay for han- 
dling it. Concentrated gall would have 
to be shipped in some type of container 
which would not corrode. The frozen 
gall could be handled in any type of 
container suitable for transportation of 
material at low temperature. 


SMOKED SPARERIBS 


Spareribs sometimes move well when 
they are cured and smoked. A Western 
packer writes: 


Editor THE NATIONAL PROVISIONER: 
Can you give us some information on how spare- 
ribs should be cured and smoked? 


Spareribs are quite perishable and 
those that are not sold fresh, but frozen 
or cured, should be handled immediately 
and not after they have been around 
the plant for several days or a week 
and cannot be sold fresh. 

Ribs may be cured in plain pickle, 
sweet pickle or dry salted and smoked. 
Dry salt ribs are often taken from dry 
salt sides and bellies when they are 
made into clear cuts after curing. 

Surplus fat should be removed from 
strictly fresh ribs for curing. They may 
be cured in regular ham or bacon pickle, 
being sure ribs are agitated during cure 
so they will not stick together. A cure 
sometimes used is to put ribs in a tierce, 
sprinkling some of a curing mixture 
consisting of 10 lbs. of salt and 12 oz. 
of sodium nitrate over each layer when 
packed. Container is then filled with 
100 deg. brine. 

Ribs may be taken out of cure in 4 
to 6 days and soaked in plenty of cold 
water for 10 to 15 minutes. Agitate 
ribs while soaking. Hang in a warm 
place to drip and when dry put the ribs 
in the smokehouse and give them a light 
smoke. They should be prepared daily. 
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YORK HELPS LITTLE PIGS 
GO TO MARKET 


There are two problems always present in slic- 

ing and packing bacon. 1. to reduce the exces- 

sive humidity of the room-air and 2, to keep the 

room-temperature at the proper point below 

that of the bacon as it comes from the chiller. 
In Philadelphia, F. G. Vogt & Sons, 

Inc. have hung the Indian sign on 

these two processing profit-eaters. In- 

terviewed recently they reported, “We 

rely on York air conditioning in our 

Bacon Cutting and Packing Room. It 

provides filtered, washed air of such 

uniformly correct temperature and hu- 

midity that we are not troubled with 

bacterial growth.” 
















The “heart” of most meat, and 
other food-processing and packing prob- 
lems, centers in your “*compressor.” To- 
day York offers you a completely new 
one. A High-Speed, Multiple-Cylinder 
Ammonia Compressor with which you 
can have 100 to 800 tons refrigerating 
Capacity on a single frame. H.P. per ton 
is amazingly low, as are space re- 
quirements. Variable capacity is 
possible (through automatic or 
hand operated devices) which re- 
duce capacity at constant com- 


WANT TO 
RENEW YOUR 
“HEART”? 


| 
| 
: 
| ( 
| 
| 
| 








PROFIT! 





Renew your old “heart.” Easy terms 
of payment are yours on this outstand- 
ingly new one offered only by York. Use 
the coupon for particulars, or look in 
the Classified Section of your phone 
book for the nearest York Headquarters 
Branch. York Ice Machinery Corpora- 
tion, York, Pennsylvania. 


YORK ICE MACHINERY CORPORATION, YORK, PENNA. 
I am interested in the York High-Speed 
Multiple-Cylinder 


| 

rk F | 
Ammonia Compressor | 
| 


) In York Air Conditioning (_ ) 


YORK Heidgittlb jet Meketgead Cola sunce 1885 





REFRIGERATION AIR 
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IcING eM eat (i ars 


Modern Set-Ups Cut Cost 
By Reducing Labor 


ARLOT shippers of packinghouse 
C products are making substantial 

savings in car-icing costs by sub- 
stituting modern ice-making machines 
for can-freezing systems and providing 
overhead rails and conveyors for han- 
dling conveniently, quickly and economi- 
cally the briquettes from ice bin or 
storage room into car bunkers. 

One of the more interesting features 
of these new car icing methods is that 
they can be adapted to practically any 
location or situation. Frequently, when 
a building sufficiently high is available 
alongside car icing tracks it will be used 
to house ice-making machines and ice 
and salt storage bins. When no such 
building can be used the equipment may 
be housed in a separate structure. 

Two buildings housing modern ice 
making machines are shown in the ac- 
companying illustrations. One of these 
structures is at the plant of Wilson & 
Co., Albert Lea, Minn.; the other at 
the plant of the Estherville Packing Co., 
Estherville, Ia. 


Ice Building Layouts 


The Wilson building is four stories 
high, on the top floor of which the Pak 
Ice machines are installed. As the ice 
briquettes come from the press they 
drop through a chute into the storage 
bin on the floor below. Salt bin is also 
located here. Chutes from both ice stor- 
age and salt bins lead to the second 
floor, which is equipped with an over- 
head rail connecting with a rail system, 
supported on a structural steel system 
over the car-icing tracks. 

Cars are iced with little effort with 
this arrangement. Buckets suspended on 
trolleys on the overhead rail system are 
filled with ice and desired quantities of 
salt merely by placing buckets under 
ice and salt bins and opening spout 
gates. Buckets are then pushed over car 
hatches and dumped. 

At the plant of the Estherville Pack- 
ing Co. a somewhat different arrange- 
ment is provided for moving the ice 
briquettes from the storage bin to the 
cars. Here the ice-making machine and 
ice-storage bin also are installed on the 
two upper floor levels.. Instead of spout- 
ing the ice into buckets, however, the 
briquettes are dropped from the storage 
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HOW MID-WESTERN PACKER ICES CARS 


Ice is spouted into buckets and distributed to bunker hatches on an overhead rail by 
a moving chain. This is a speedy and economical way to ice cars, savings being 
made both in cost of ice and labor of icing. 


bin onto a belt conveyor, which carries 
them across the tracks and dumps them 
into trucks on the roof of the loading 
dock. When filled the trucks are wheeled 
to the bunker hatch and emptied. 

Salt is stored in the basement under 
the loading dock. A vertical conveyor 


has been installed to handle salt from 
this location to the dock roof, where it 
is measured into the ice in the truck. 


Handling Salt 


While one truck is being handled 
from the conveyor to the car hatch an- 





ECONOMICAL PLAN FOR ICING REFRIGERATOR CARS 


There are two car-icing tracks at the Albert Lea, Minn., plant of Wilson & Co. The 

ice is made in a Pak Ice machine installed on top floor of building at left. This falls 

into storage bin on third floor, from where it is spouted into buckets on an overhead 

rail system. Salt is mixed with the ice at time bucket is filled. Bucket is then pushed 
over car hatch and dumped. 
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ARE YOU EQUIPPED 
TO PROFIT FROM 





Let us help you cash-in 


on a profitable new market 


HERE’S real money in the rental of refriger- 

ated locker space. Many owners of cold stor- 
age plants of all types are now renting lockers to 
farmers and townspeople for the storage of their 
fresh meats, poultry, fruits, and vegetables. In 
some cases the locker storage plants are operated 
in connection with ice plants, creameries, and 
dairy plants. 


Proper construction of the unit and adequate 
insulation are of utmost importance to successful 
and profitable operation of locker rooms and at- 
tendant chilling and sharp-freezing rooms. With 
adequate thicknesses of Novoid Corkboard Insu- 
lation, you can be certain of proper temperature 
control, economical operation, and lasting service 
in the rooms you build. 


Made of pure cork granules, Novoid Corkboard 
is highly resistant to the passage of both heat and 
moisture. It is:structurally strong, light in weight, 
and available in a wide range of sizes and thick- 
nesses. Let us help you plan insulation construc- 
tion of locker storage rooms or any other work 
which involves low temperature control. For full 
information, mail the coupon below. Cork Import 
Corporation, 330 West 42nd Street, New York 
City. 


NOVOID CORKBOARD INSULATION 


MAIL COUPON FOR FULL 


INFORMATION 





Cork Import Corporation 
330 West 42nd Street, New York City 


Please send me information on the proper 
insulation of Cold Storage Locker Rooms. 


City and State . 


Page 22 





HERE'S A QUICK, EASY way.to 


Clean 


CUTTING ROOM FLOORS 





UST make up a hot solution of the recommended 
Oakite material, say, 2 to 4 ounces to the gallon... 
and apply. Under the more powerful Oakite grease 
dissolving action, accumulations are easily and quickly 
removed. Cleaning is thorough . . . right down to the 
surface. No film is left. Mopping up is easy. 


You will find that cleaning trucks, cutters, grinders, 
mixers and countless other equipment the Oakite way 
is just as effective. Our new, revised report on clean- 
ing in meat packing and sausage plants, is now available 
for distribution. Write for a copy. 


Manufactured only by 
OAKITE PRODUCTS, INC., 20A Thames Street, New York, N. Y. 


Branch Offices and Representatives in All Principal Cities of the U.S. 


















Stevenson 
Vestibule Door 


CONCENTR ATION At the doorway comes 
the test of refrigerated 


rooms. Unless the doors seal efficiently, open easily, close with 
certainty; unless doors and hardware are built to stand up year after 
year—profits, products, and reputation for quality are in danger. 
Designing and constructing doors that will do all this is no “‘part- 
time” job—it has engaged ALL our attention, has called for ALL 
our experience of 50 years past. 

When so much depends on doors, can users afford Jess than 
JAMISON-BUILT DOORS—the best, at no price penalty? 


JAMISON COLD STORAGE DOOR CO. 


Jamison, Stevenson & Victor Doors 
HAGERSTOWN, MD., U.S.A. Branches in all Principal Cities 


TANCISON 
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other truck is being filled with ice. There 
is no delay, therefore, in getting ice into 
bunkers. Two men can easily take care 
of capacity of conveyor. 

In smaller meat packing plants where 
number of cars loaded does not justify 
a considerable capital investment in 
building and ice-handling equipment, 
and a three- or four-story building is 
not available alongside icing track, 
freezing machine may be placed on a 
first or second floor level, or even in 
the basement. 


Many Arrangements Possible 


At the plant of the Cudahy Packing 
Co., Albany, Ga., the ice-making ma- 
chine is installed in the basement in a 
room adjacent to the loading dock. As 
ice briquettes come from the press they 
drop onto a belt conveyor, which takes 
them to an insulated ice-storage room 
under the dock. From here the bri- 
quettes are shoveled into a_ vertical 
bucket conveyor which discharges them 
into the bunker hatches. 

A great variety of arrangements can 
be provided for handling ice from stor- 
age bin, using vertical and horizontal 
conveyors and overhead rails. At plants 
where number of cars iced justifies the 
investment, a belt conveyor can be in- 
stalled to eliminate handling in buckets 
or trucks. In at least one meat plant a 
traveling chain has been installed to 
move buckets loaded with ice into place 
above the car bunker hatches. 


FROZEN POULTRY STOCKS 


Stocks of frozen poultry on hand 
February 1, 1938, with comparisons: 





Feb. 1, Feb. 1, 5-yr. 
1938 1937. Feb. av. 

M lbs M Ibs. M Ibs 
Broilers . of 24,898 15,055 
Fryers . 18,118 13,848 
Roasters 36,407 33,869 
Fowls .. 27,983 18,180 
Turkeys 40,841 24,313 
Ducks .. 4,280 3,656 2,883 
Miscellaneous 18,548 26,401 17,738 
Total . .115,091 178,304 25,886 


PRODUCE IN COLD STORAGE 


Cold Storage holding of butter, cheese, 
and eggs on February 1, 1938: 


Feb. 1 Feb. 1, 5-yr. 

1938. 1937 Feb. av. 

M Ibs M lbs. M Ibs. 
Butter, creamery ...... 31,083 42,734 35,394 
Butter, packing stock.. 6 Me ° ‘unacates 
Cheese, American ..... 80,347 88,091 71,261 
Cheese, Bwied ..+<c6s00 4,434 4,088 5,234 
Cheese, brick & Munster 627 936 682 
Cheese, Limburger .... 500 1,316 896 
Cheese, all other....... 7,432 7,681 5,193 
Eggs, shell, cases...... 312 469 158 
Eggs, frozen (Ibs.)..... 95,869 39,104 49,582 
Frozen, case equivalent. 2,739 1,117 1,417 


REFRIGERATION NOTES 


Cold storage locker plant at Nevada, 
Ia., has been purchased by R. F. Nelson. 


Fischer Ice & Cold Storage Co., 
Dubuque, Ia., is completing the in- 
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ICE HANDLED BY CONVEYOR 


Ice from storage bin is spouted onto con- 
veyor which carries it across tracks and 
dumps it in truck on loading dock roof. 
Ice is then trucked to car hatch. 


stallation of two new sharp freezers. 
Work has been started on a cold stor- 
age unit in plant of Arctic Ice Co., Plant 
City, Fla. 
Fischer Meat Market, Wabasso, 
Minn., has installed a 160-locker cold 
storage plant. 


CHAIN STORE SALES 


Kroger Grocery and Baking Co. re- 
ports sales of $248,442,049 for the 52 
weeks ended January 1, 1938, a gain 
of 2% per cent over volume of $242,- 
273,498 in 1936. The company had 4,118 
stores in operation in 1937 compared 
with 4,216 in 1936. Dollar sales in the 
four weeks ended January 1 amounted 
to $18,892,881 against $23,914,386 a 
year ago. The final period of 1936 con- 
tained five weeks. 

National Tea Co. reports sales of $62,- 
098,337 for 1937 compared with $62,- 
480,912 in 1936, a decline of six-tenths 
of 1 per cent. There were 1,221 stores 
in operation against 1,205 at the close 
of 1936. Sales for the four weeks ended 
December 31 amounted to $4,422,823 
compared with $4,884,163 in the corre- 
sponding weeks of 1936, a decline of 
9.5 per cent. 


SEEKS CHAIN TAX BILL 


Chains with more than nine stores 
would have to pay a federal excise tax 
under a bill just introduced in Congress 
by Representative Wright Patman. The 
tax would range from $50 a store for 
chains with 9 to 15 units to $1,000 a 
store for chains having more than 500 
units. If the chain operates in more than 
one state, the tax would be multiplied 
by the number of states. The bill carries 
provisions lowering rates for the first 
2 years, and exempts voluntary chains. 





WESTCO 


| 


| 
| 
| 


WESTCO 


THE ORIGINAL 


TURBINE TYPE 


PUMPS ARE THE MOST ECONOMICAL AND 
EFFICIENT PUMPS ON THE MARKET TODAY, BECAUSE 


I. They give Multi-Stage Performance in Single-Stage Construction. 
2. High efficiency can be maintained in small capacities—as low as 
G.P.M. 


, rhe casings are protected against wear by the Patented Removable 


Liners. 


| , All wearing parts can be replaced easily and inexpensively and the 
pump reconditioned at about one-fourth the usual cost. 


5, The pump capacity can be varied by installing liners of a size to 
suit the requirements. 
And here’s something that will interest you: WESTCO PUMPS 


have only One moving part—the Impeller—and it has no metal-to-metal 


Hii] contact. 
hid 


The Impeller does the work. Just carry an extra Impeller- 
Liner set on hand and you are in position to have 100% stand-by serv- 


| ice at about one-fourth the usual cost. 


MICRO-WESTCO, INC. BETTENDORF, IOWA 


NEW YORK CHICAGO 
LOS ANGELES 


PHILADELPHIA 


BOSTON 
SAN FRANCISCO 
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Do You Get Full 
DOLLAR VALUE 


from your refrigeration? 





Inadequate or improper insulation attracts mois- 
ture . . . increases temperatures . . . requires a 
constant, extra refrigeration load . . . causes a 
large refrigeration waste. 


Scientific design and erection must be employed 
to give permanent, effective insulation. With 
UNITED’S modern corkboard, and advanced in- 
stallation methods, safeguards are provided 
against entry of moisture, and resultant tempera- 
ture variations... your assurance, always, of Full 
Dollar Value from your refrigeration expenditures. 
UNITED’S 


Large Meat Cooler Room— 


UNITED'S Insulation 


-> AT &, Teo e 
BLOCK BAKED 






UNITED 
CORK COMPANIES 


KEARNY, NEW JERSEY 


Manufacturers and Erectors of Cork Insulation 


SALES OFFICES AND WAREHOUSES 


Alba 





a many N. c. Cincinnati, Ohio Milwaukee, Wis. Pittsburgh, Pa. 
Ges, Mees. Cleveland, Ohio New Orleans, La. Rock Island, I. 
Buffalo, N. Y. Hartford, Conn. New York, N. Y. St. Louis, Mo. 
Chicago, Il. indianapolis, Ind. Philadelphia, Pa. Taunton, Mass. 
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The designing engineers of the 
Union Bag and Paper Corporation 
sought the assistance and knowl- 
edge of the Layne Engineers, who 
suggested the entire ground water 
supply for their Savannah, Georgia. 
Plant. All wells were drilled and 
equipped by Layne men, and all are 
equipped with Layne High Duty 
pumps. Now no plant in the world 
secures ground water more eco- 
nomically. 


AFFILIATED COMPANIES 


Lavne-ArKansas CO. STUTTGART, ARK. 


Layne-ArLantic Co NORFOLK, VA. 


Lavne-CanTrar Co Memenis. TENN. 
LAYNE-NORTHERN CO , MISHAWAKA,. IND. 


For illustrated literature, write ve tournsco Laxecrames. La. 
LAYNE & BOWLER. Inc.. Dept. X. 


Memphis, Tenn. 


Lavne-New York Co... New Yorn City 
LAYNE-NORTHWEST CO MILWAUKEE, Wis. 
Lavne-On1o Co Covumsus. Ono. 
Layne. Texas Co Houston, Texas 
Lavne- Western Co.. Kansas City. Mo 
CHICAGO, ILL, MINNEAPOLIS, MINN. AND 
Omana : NeEBRasKa 
Layne. Bow.er New ENGLAND Company 
Boston . . . . . . MASSACHUSETTS 
yurenmarioman WATER SuPPLy. LTO 
‘ont Ent. N OnTaRmio, CANADA’ 


PUMPS & WELL WATER SYSTEMS 
FOR MUNICIPALITIES « INDUSTRIES « RAILROADS « MINES AND IRRIGATION 


A Quick-Change 
COMBINATION 


SLICER 
For DRIED BEEF and BACON 


Designed for small space. 
Changes in few moments from 
slicing 400 slices of Dried Beef 
per minute to slicing Bacon 
any desired thickness. 


Send for details about 
the Model No. 4 and 
the Heavy Duty 
Bacon Slicer. 


U. S. SLICING MACHINE CO. 


Originators of Slicing Machines in 1898 
LA PORTE, IND. U.S. A. 


AIR CONDITIONING 


For Freezing - Pre-Cooling - Storage of Fresh Foods 


TAGARA Air Conditioning 
Fan Coolers and Spray 
Coolers provide a_ superior 
method for all types of food 
storage and processing. They 
are adaptable to all kinds of 
space, meeting any engineering 
requirement. Their use saves 
weight and value in foods be- 
cause they prevent the cooling 
process from drying out the 
products. Lower operating and 
maintenance costs save money. 
Representatives in Principal 
Cities: Address inquiries to 


NIAGARA 


BLOWER COMPANY 
6 E. 45th Street, New York City 
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WRAPPER CUTTING MACHINES 


Packers can save up to 25 per cent 
in paper costs, it is said, by buying the 
various wrapping materials—waxed, 
plain and fancy papers, glassine, parch- 
ment, transparent cellulose, etce.—in 
rolls and cutting them to size. This 
assumes, of course, that the paper is 
cut efficiently and to the exact size re- 
quired. 


To enable packers to take advantage 
of this saving the U. S. Slicing Machine 
Co. has developed recently two models 
of sheet cutters, one of which is shown 
in the accompanying illustration. 
Known as model CSC, this machine 
takes rolls up to 24 in. wide and 10 in. 


in diameter. It occupies small space 
and has been designed to use on a 
counter, stand or ledge. Model SCL, 


Manufacturing Co., has become man- 
ager of that department, succeeding 
O. F. Stroman, who was made assistant 
to the vice-president in charge of sales. 
Mr. Stainback will be located at the 
East Pittsburgh works, while Mr. Stro- 
man will have his headquarters in the 
Pittsburgh offices. Mr. Stainback has 
been with the company since 1910. 


KOLD-HOLD GOES AHEAD 


Kold-Hold Mfg. Co., Lansing, Mich., 
maker of truck refrigerating equipment, 
has developed a number of refinements 
in design and construction of its prod- 
uct, which is used widely in the meat 
packing industry. Each unit is sub- 
jected to the severest tests to insure 





CUTS WRAPPERS TO EXACT SIZE 


One of two models of a new roll paper cutting machine. It takes rolls of any wrapping 

material up to 24 in. wide and 10 in. in diameter. A four-roll, floor model machine is 

also available. Wrappers can be cut quickly and to exact size on these machines, and 
savings up to 25 per cent by purchasing rolls instead of cut sheets are claimed. 


made for larger packing plants, is a 
floor machine and is mounted on casters 
for easy handling. It is designed to 
hold four rows of paper, a convenience 
and time-saving feature in plants 
where several kinds of wrappers are 
used. 

Use of either of these machines, it 
is claimed, enables a supply of wrappers 
to be cut accurately and in a short time. 


WESTINGHOUSE SALES HEADS 


C. B. Stainback, formerly assistant 
manager of the industrial sales depart- 
ment of Westinghouse Electric & 


Week Ending February 19, 1938 


efficiency and reliability in operation. 
Improvements were made possible, in 
spite of a substantial reduction in price, 
because of increased volume of orders, 
says President James R. Tranter. “We 
are looking forward to 1938 as the big- 
gest and best year in our history,” says 
Mr. Tranter, “as a result of changes 
within the organization and receipt of 
orders to date which exceed those of 
similar months in any previous year.” 


New products have been developed 
and added to the line, and plans for 
more efficient marketing have been put 
into effect. Comprehensive description 
of new units, tests, etc., is contained in 
the new Kold-Hold catalog recently 
issued. 


INDICATING CONTROLLER 


A wide-range indicating controller, 
suitable for many applications in the 
meat packing plant, is the latest con- 
tribution of American Schaeffer & 
Budenberg Division of Consolidated 
Ashcroft Hancock Co. to more accurate 
temperature control. The thermostatic 
vapor pressure system which operates 





ACCURATE CONTROL 


Indicating controller available in a temper- 
ature range from minus 30 to 500 degs. F. 
and pressure range from 15 to 500 Ibs. 


the controller also operates the dial 
thermometer. Hence only one bulb con- 
nection to apparatus is necessary. Tem- 
perature graduations on dial correspond 
to same range as that for which con- 
troller is made. Set point is easily ad- 
justed by exterior control key, which is 
calibrated for direct setting as in larger 
controllers. Controller operates at a 
pressure of 15 lbs. All range adjust- 
ments can be made without the use of 
tools and without disturbing dial ther- 
mometer. 


PATERSON PARCHMENT ELECTS 


At its recent meeting the board of 
directors of Paterson Parchment Paper 
Company, Bristol, Pa., elected the fol- 
lowing officers: C. H. Cashmore, presi- 
dent and treasurer; W. C. Leonhard, 
first vice-president; E. R. Leonhard, 
vice-president in charge of sales; R. T. 
Anderson, general manager; E. D. 
Leonhard, assistant general manager; 
J. T. Leonhard, assistant treasurer; 
G. Megargee, secretary. 











RELIABLE 





The Lixate installation illustrated is in the plant of J. H. 
Belz Provision Co., St. Louis, Mo., where the Lixate Process 
is used for making economical brine for packing meat. 


Dhe 


LIXATE 


REG. U.S. PAT. OFF, 


Process 
FOR MAKING BRINE 


INTERNATIONAL SALT CO., INC. 
GENERAL OFFICES—SCRANTON, PA., and NEW YORK CITY 


SALES OFFICES: Buffalo, N.Y. « Philadelphia, Pa. « Boston, Mass. * Baltimore, 
Md. «¢ Pittsburgh,Pa. « Newark, N.J. « New York, N.Y. © Richmond, Va. 
Atlanta, Ga. « New Orleans, La. * Cincinnati, Ohio « St. Louis, Mo. « RE- 
FINERIES: Watkins Glen, N.Y. * Ludlowville, N.Y. © Avery Island, La. 
MINES: Retsof, N.Y. © Detroit, Mich. « Avery Island, La. 


SALT BRINE IS ALWAYS 
ON TAP WHEN YOU USE 
THE LIXATE PROCESS 


ERTAINTY of supply as well as certainty of quality 

is always assured with the automatic operation of 
the Lixate Process for making brine. The whole opera- 
tion is amazingly simple and surprisingly clean. 

After economical rock salt is stored in the hopper 
above the Lixator, no hand work is required. From 
the hopper the rock salt flows by gravity to the Lixator. 
The water flow is also automatically controlled. The 
salt dissolves without agitation. You get brine that is 
fully saturated, crystal clear and pure. This brine flows 
by gravity to a storage tank of any desired capacity—a 
reliable supply always on hand to be piped for use in 
any part of the plant. 


In addition to improving the quality of your brine, 
you gain four-way savings: 


1. Decreased labor cost for handling salt. 

2. Elimination of manual labor in making and 
filtering brine. 

3. Reduced cost for distributing brine throughout 
the plant. 

4, Savings of 10% to 20% on the amount of salt 
required. 


For detailed information, without obligation, ask for 
a Lixate engineer to call. He can show you how other 
plants, large and small, enjoy the advantage of a reliable 
supply of better brine at lower cost. Learn how you 
can enjoy this reliability in your plant, too. The Lixate 
Process can be installed quickly without a shutdown. 
Savings start at once. An illustrated book showing how 
this process operates and where it is used will be sent on 
request. International Salt Company, Inc., Scranton, Pa. 
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WEEKLY MARKET REVIEW a 


ARD futures market backed and 

filled early in the past week but was 
considerably stronger on Wednesday 
and Thursday. The market’s trend re- 
flected strength in cotton oil and grains 
and a slight letup in hog runs. 

Prices for lard advanced sharply on 
Thursday under liberal general buying, 
some of which represented short-cover- 
ing. Offerings were limited and the 
market maintained its advance in spite 
of mid-session profit-taking to close 
firm. Buying was stimulated by action 
of cottonseed oil and grains and reduc- 
tion in hog marketings. Most of selling 
on the upturn was by trade interests. 

There was some buying of lard dur- 
ing the week by spreaders against sales 
of oil. The open interest in the lard 
market at midweek had risen to nearly 
49,000,000 lbs. compared with the re- 
cent low of around 30,000,000 Ibs. 

Packinghouse interests were on the 
selling side during bulges and breaks, 
apparently hedging additions to stocks. 
Commission house absorption made the 
market more stubborn, however, and 
there was some buying of a speculative 
investment character. 


Lard's Competitive Position 


The fact that pure lard was rela- 
tively cheaper than shortening at- 
tracted much attention during the week 
as did chain store advertising offering 
2 Ibs. of lard for 19c. Shortening was 
10c per lb. or more. It was believed 
such promotion would stimulate domes- 
tic demand for lard. 

Packinghouse interests reported satis- 
factory domestic trade in lard and 
meats, but indicated that export de- 
mand was rather limited. Some fairly 
liberal export shipments were made to 
England and the Continent during the 
past week. 

Lard stocks at Chicago increased 
9,629,000 lbs. during the first half of 
February to a total of 51,495,000 Ibs. 

Hog receipts at Western packing 
points last week amounted to 286,900 
head against 336,800 the previous week 
and 289,500 for the same period a year 
earlier. 

Average price of hogs at Chicago at 
the beginning of the week was $8.30 
compared with $8.20 the previous week, 
$10.15 a year ago, $10.75 two years 
ago, and $8.25 three years ago. Top 
hogs at Chicago on Thursday were at 
$8.95 compared with $8.90 the previous 
week. 

Average weight of hogs received at 
Chicago last week was 247 lbs. against 
243 lbs. the previous week, 237 lbs. a 
year ago and 234 lbs. two years ago. 

The corn-hog price ratio for the week 
ended February 15 was 14.4 compared 


(Continued on page 37.) 
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Meat Stocks Storage Not Larce 


EAT in cure and in freezers on 

February 1, 1938, totaled 697,- 
425,000 lbs., most of which was pork. 
A year ago the total was 1,062,204,000 
Ibs., and the 5-year-average on that 
date was 827,207,000 lbs. 


This means that, while total meat 
stocks are rising and approaching the 
normal of the past five years, that nor- 
mal is not high, as included in the 
period are several years of sub-normal 
production and storage. While supplies 
at present are ample for demand, only 
a slight stimulation in demand or im- 
provement in employment would have 
a gratifying result and stocks on hand 
would be found barely sufficient for 
cured pork needs. 


Stocks of frozen and cured pork and 
of lard on hand on February 1, 1938, 
compared with those of the same date 
on each of the preceding 5 years, were 
as follows: 


STOCKS ON FEB, 1, 1933-1938. 


Frozen 8. P 


4 D. 8. 
pork. Meats. Meats. Lard 


000 Ibs. 000 lbs. 000 Ibs. 000 Ibs. 
Feb. 1. 

1988 ...200,525 269,719 83,002 97,300 
1937 ...821,668 341,295 75,559 182,709 
1936 ...108,153 258,225 79,664 75,669 
1935 ...226,487 874,600 69,769 112,111 
1934 ...177,292 442,438 110,674 168,756 
1983 ...143,085 850,114 81,885 52,841 


With the exception of 1935, stocks 
of frozen pork on February 1 this year 
were the largest in the six periods 
shown, while with one exception stocks 
of pickled meats were the lowest. Dry 
salt meat stocks also were relatively 
low and lard stocks were lower only on 
February 1, 1936 and 1933. The rela- 
tively high stocks of frozen pork indi- 
cate unwillingness to force either fresh 
or cured pork meats on a dull market. 

So far as storage stocks are con- 
cerned, packers found themselves in a 
good situation on February 1, 1938. 


FEBRUARY STORAGE STOCKS COMPARED 

















1937 


5-year Average 


1938 
1937 


ee 5-year Average 


1937 


5-year Average 


1937 


5-year Average 


1937 


5-year Average 


ALL PORK 


LARD 


D. S. PORK 


PICKLED PORK 


FROZEN PORK 


ALL BEEF 


1927 


5-year Average 


1937 


5-year Average 


800 880 960 


640 1040 
J J | J | 


1120 
J 
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PRAGUE POWDER 


Registered U.S. Patent Nos. 2054623, 2054624, 2054625. 2054626 


Is a Full Boiled Pickle Dried to a soft, fluffy salt mass 
ready to be remade into a second pickle. This Pickle Acts Fast. 





We Believe in Artery Pumping 


Many years ago we found it necessary to create a ‘‘cured product”’ 
in a short time. For this reason, the Griffith Laboratories intro- 
duced in a practical way the art of ham curing by the system of 
Artery Pumping. The Griffith Laboratories and their operators 
work with the “PRAGUE POWDER Pickle” and the “Big Boy 
Pump.” They have helped hundreds of small packers to make a 
lot of money—they can help you, too. 


Do You Can Hams? It Can Be Done 


GRIFFITH'S ‘‘Short- 
Time Cure” is made pos- 
sible byImmediate Pickle 
Contact in the Capillary 
System. The “BIG BOY 
PUMP” gives a gentle, 


yet positive, pressure and 
drives the rich, colorful 
pickle to the farthest part 
of the ham, making it a 
“Safe, Fast Cure.” 





Get PRAGUE POWDER Booklet 


THE GRIFFITH LABORATORIES 


1415-31 West 37th Street, Chicago, Illinois 
Eastern Factory and Office: 35 Eighth St., Passaic, New Jersey 
Canadian Factory and Office: 1 Industrial Street, Leaside, Toronto 12, Canada 



























Increase 


| LOAF SALES 


; 


Aisne STUFFER 
shown enables placing of 
a Visking, or other type 
cellulose casing, around a 





Luxury Liver Chicken loaf after cooking. Better 
Loaf Loaf Loaf keeping-qualities, improved 
appearance, and perma- 

ss nent identification assured. 

Pullman loaves or Stuffer eo adheres to — 

‘ of loaf preventing mold or 

a pi ak aoe Made of Stain- slime between wrapper and 


less Steel with 
Cast Alumi- 
num Base 


contents. 
02S-E, or 02G-E, may 


be inserted into 414- 
inch High Stretch 
Casings by using our 
new Stuffer No. 2. 
Ask for particulars. 


Manufactured in two sizes. 


No. 1 for 334” casing 
No. 2 for 414” casing 


HAM BOILER CORPORATION 
OFFICE AND FACTORY: PORT CHESTER, N. Y. 


EvROPEAN REPRESENTATIVES : R. W. Bollans & Co.. 6 Stanley St., Liver- 

pool & 12 Bow Lane, London—AUSTRALIAN AND NEW ZEALAND REPRE- 

SENTATIVES : Gollin & Co., Pty. Ltd., Offices in Principal Cities—Cana- 

DIAN REPRESENTATIVE: C. A. —— & Co., Ltd., 189 Church St., 
oronto. 











Page 28 The National Provisioner 











Hog Cut-Out Results 


















































STORAGE STOCKS 1935. 
F 8. P. D. S. 
UT-OUT losses continued at a con- Storage stocks of pork meats and pork. pork. pork. Lard. 
: : lard on hand in the United States on Lbs. (000 omitted) 
siderable level this week although 4 
ot so high as a week ago. Hog prices February 1, 1938, with record of quan- a ee eee 
n 4 £ gp sae “eee 9 
euacsied siniaion ‘to th iog__ tities on hand at the beginning of each 874,000 68,769 113,111 
ged slightly lower for the perio 4 876,807 78,789 110,508 
and product values slightly higher. Slow ™onth back to January 1, 1934: 350,291 73,577 104,861 
consumer buying of all meats was the May 1.......... 177,837 315,779 71,265 101,224 
principal acaion factor as hog runs _— SUR: Bos oven ved a en Se ee 
" Frozen 8. P. D. §. eer 115,645 264,863 64,799 84,680 
were somewhat smaller. pork. pork. pork. Lard. aug 4 "88.119 225.560 61.231 68.485 
Quality of hogs is good with choice Jan. 1 116,313 ee “ng gent 53,698 oo pa Cae an panned pean yea 
: . : Sere ,818 222,547 : 53, en ee eae eee 01 ‘ 41,042 45, 
ore somewhat ager’ a wan %..,....20 200,525 269,719 83,002 97,300 Nov, 1 . 37,698 174,829 28,641 40,702 
ag of —_ — gh me = at A RR 36,048 186,177 30,984 37,906 
e four-day period on ursday a 37. 
$8.95, with 150 to 220 lb. butchers fall- Frosen 8. P. D. ies 1934. 
ing in the higher price brackets. On ae +a masa Frozen §8.P.  D.S., 
the closing day well finished 230 to 270 ’ Peo ee oo oe. SO 
an. 1 ... 285,786 814,598 66,512 145,809 Lbs. (000 omitted) 
lb. butchers brought $8.20 to $8.65 and rep. 1..........321,668 341.295 75.559 182,700 Jan. 1..........129,763 402,682 97,301 182,510 
nage “eer ae ee Mar. 1..........825,086 866,462 96,345 202,476 Feb. 1.......... 177,292 442,438 110,674 168,756 
s. moved within the $7.75 to $8. Apr. 1 . ..-828,383 338,230 89,164 217,227 Mar. 1..........184,536 438,069 113,208 177,560 
range. At Chicago there were liberal ed * ere one age rem Apr. 1,.........167,436 381,248 108,538 = 
: i a Sk Pee 261, 223 Y ' Na acs 165,772 381,683 107,919 179,441 
pi Te > pdb July 1 ...208,595 293,110 81,719 185,124 June 1.......... 166,180 376,631 98,294 182,576 
ing « S. and up. Packing SOWS Were = aug. 1..........143,668 248,960 74,645 156,959 July 1.......... 167,463 369,293 91,209 195,978 
scarce and moved at relative price levels. sept. 1.... . 91,024 211,898 64,673 118,094 Ang. 1.......... 181,254 370,695 91,617 200,497 
: Oct. 1 -++ 54,922 180,524 80,858 72,614 Sept. 1..........151,849 326,379 63,782 167,155 
During the first two weeks of Feb- x. 0000 47,476 179,933 39,005 39,477 Get. 1..........180,285 335,219 58,780 127,847 
gg Page He eocccgye ae a am ES 64,886 202,887 38,167 33,974 Nov. 1..........128,677 880,878 50,682 105,519 
et a ynicago showed a deciine in ae ee ee 158,675 360,332 52,906 103,827 
price attributable to generally weak 1086. 
consumer demand. Pork loins rallied Frozen S. P. D. S. 
somewhat but even at current attractive wie Pg anaes ) 7 
prices demand was not strong. Storage jan. 1.......... 58,270 218,670 54,837 52,718 
stocks of pork meats and lard are not Feb. "eR ror 103,158 253,225 79,664 75,669 GERMAN HOGS AND LARD 
large although they have been increas- Mar. 1..........101,724 267,616 82,078 78,725 Top hogs at Berlin were quoted at 
ing but would soon be cleaned up should APF. 1.--------- M8,S0T OU.04  Soaee Torsis $17.23 per ewt. during the week of 
. ee eee 2, om ® ,615 
demand increase and hog runs show no jy, 1.17. 96,545 258,170 85,903 89,114 February 2, 1938; at $17.23 per cwt. for 
material expansion. July 1 .. sees 89,426 209,536 89,314 106,774 the week ended January 26, 1938, and 
The test on this page is worked out Aug. 1.......+.. 95,941 252,845 93,675 117,026 at $16.79 the week of February 3, 1937. 
on the basis of live hog costs and green 5%ePt-1-----.---- 91,883 241,506 87,459 110,561 Tard in tierces at Hamburg was quoted 
: 2 Se ea 76,590 219,534 65,484 101,796 . 
product values at Chicago, with rep- ,.y , 00" 75,280 236,821 50,856 94.748 + $10.47 per cwt., $10.74 the previous 
resentative costs and credits. WK, -Bicccuc eck 144,308 275,382 43,710 108.765 week and $14.38 a year earlier. 
HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 
(Hog prices and product values based on THE NaTIONAL PROVISIONER DaILY Market Service, cutting 
percentages taken from actual tests in Chicago plants.) 
Per Cent Price Vulue Per Cent Price Value Per Cent Price Value 
live per per ewt. live per per cwt. live per per cwt. 
wt. Ib. alive wt. Ib. alive wt. Ib. alive 
180-220 Ibs. 220-260 lbs. 260-300 lbs. 
OEE - ONE, 5.60 cha ae so nese 14.00 15.4 $ 2.16 13.70 14.1 $ 1.93 13.40 12.6 $ 1.69 
SE oo vk Anais ak hose oR ews 5.70 11.8 .67 5.40 11.1 .60 5.10 10.3 53 
OS a eee ee 4.00 15.1 .60 4.00 15.1 .60 4.00 15.1 .60 
a 9.80 16.5 1.62 9.50 15.0 1.43 9.00 14.3 1.29 
Ee ie. 2c peenes a eparenee co 11.00 15.4 1.69 9.70 12.9 1.25 8.10 12.1 38 
MN, FING lis a i. vid 8. big mee wit weee ae ooetch cia 2.00 9.8 .20 9.90 9.6 95 
ere reer re ere 1.00 56 .06 3.00 5.8 A? 5.30 7.0 37 
eo ge 2.50 6.2 16 3.00 6.2 19 3.30 6.2 20 
Se ae ere ee 2.10 7.7 16 2.20 Ag sj 2.10 7.7 16 
B.S. Weed, PON, Wbieiscccescewed 12.80 8.2 1.05 11.60 8.2 .95 10.20 8.2 84 
PNOIII,. fo o3 sei cade ercweeeses 1.60 11.5 18 1.60 11.5 18 1.50 11.5 18 
ID 6 ke 5 Rik ok eae oan 3.00 9.3 .28 2.80 9.3 26 2.70 9.3 25 
Feet, tails, neckbones........... 2.00 .09 2.00 ep .09 2.00 .09 
PED GN PAN esc 0k od Cee ene es 33 ; 33 33 
TOTAL YIELD AND VALUE...69.50 $ 9.05 70.50 $ 8.35 71.50 $ 7.86 
Cost of hogs per cwt.......... $ 8.66 $ 8.30 $ 7.93 
Condemnation loss............ .04 .04 .04 
Handling & overhead......... 71 -65 .60 
TOTAL COST PER CWT ALIVE $ 9.41 $ 8.99 $ 8.57 
POVARD, VARIO oaks vi cceaenes 9.05 8.35 7.86 
rer eee .36 64 71 
CD DOR TG io 004 hens vatisas 72 1.54 1.99 
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MEAT IMPORTS AT NEW YORK 


For week ended February 11, 1938: 
Point of Amount 

origin. Commodity. Ibs. 
Argentina—Tinned meat extract........... 4,480 
a Oe arr 2,984 
—Canrned corned beef......... 76,200 
Austria—Cooked ham in tins.......... 11,193 
—Tinned spiced ham............... 360 
—Tinned luncheon meat............ 1,944 
PU Ws Se Geb tredadececcecvve 1,113 
Canada—Fresh chilled pork cuts........ 8,895 
ONE DRONE secccvecsccscccesce 6,631 
—Tinned cooked ham..............- 3,674 
SM DOE scccccceercescscesses ,044 
~“BAUGRBZO occ cccccccccccccccccccace T52 
Denmark—Tinned liverpaste ......... va 748 
Tinned cooked ham..... 1,392 
France—Liverpaste .............. _ 703 
Germany—Tinned cooked sandwich meat... 2,880 
—Tinned cooked ham..... , . 47,154 
—Cooked sausage ....... vive 950 
er “ 660 
—Cooked. ham in tins........... .. 9,600 
Hungary—Tinned cooked ham.......... 27,885 
—Smoked sausage .............. 1,102 
FO ED cntcabecdedenscdmanveosessses 6,997 
—Smoked sausage ........... Te 
OOS MOED ccccvccccecivcrccessone 931 
Lithuania—Fresh frozen pork backs........ 54,177 
Poland—Cooked ham in tins............... 476,302 
— , 2, aes. . 7,894 
—Tinned luncheon meat........ .. 20,160 
—Smoked bacon ........ 6,413 
—Tinned spiced ham....... er 4,464 
Rumania—Cooked ham in tins,............ 5,140 


PORK PRODUCTS EXPORTS 


Exports of provisions originating in 
the United States and Canada from At- 
lantic and Gulf ports: 

Week Week Nov. 1, 


ended ended 1937 to 
Feb. 12, Feb. 13, Feb. 12, 

















1938. 1937. 1938. 
PORK. 

To bbls. bbls. bbls. 
United Kingdom ........ WD = seece 10 
NE .42b-Gbsvewsadnss Green — seewe 29 

WUOED. eccvcceoceseesees Oe -  edter 39 

BACON AND HAM. 

M Ibs. M Ibs. M Ibs 

United Kingdom ........ 5,454 3,750 51,106 
GOREEROES occcccccccccese | eee 773 
WS SEEN ic tccxcecenves 36 10 305 
Mw die GERD sc ccccess seees 22 
Other Countries ...ccccce coves 1 51 
WOE veccccevcdeveres 5,725 8,761 52,257 

LARD. 

M Ibs M Ibs. M Ibs. 

United Kingdom ......... 2,277 1,294 47,571 
Continent ....... ° 273 4,442 
Sth. and Ctl. Ameri . 55 eves 911 
West Indies ......... 7 423 13 3,400 
My Ws Whe UE cccccccs e60ee 8 seees 4 
Other Countries ......... ses. 1 84 
BOE 6d0e02e0envedends 3,028 1,398 56,412 

TOTAL EXPORTS BY PORTS. 
Bacon and 

Pork, Ham, Lard, 

From bbls. M Ibs. M lbs. 
tM. ¢tbiceedeeesee 10 1,142 1,621 
DE Cihkehitehatetes baceh  seane 14 
SEED sicvicsceece trees eer 501 
, eae 2,935 636 
PEE Seensevvcicveceuse déuer 1,648 255 
. 5 Sareea 5,725 3,028 
Previous week .......... 3,483 2,734 
eG aceteccccsees ee 4,742 3,364 
Cor. week 1937........ 3,760 1,396 





SUMMARY NOV. 1, 1937 TO FEB. 12, 1938. 


1937-1938. 1936-1937. 


D0 Serre 8 43 
Bacon and Ham, M Ibs........ 52,257 43,737 
| eran > 56,413 34,665 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
week of February 12, 1938, totaled 
1,621,365 lbs.; greases 368,400 Ibs.; 
stearine 16,800; tallow none, 
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CHICAGO PROVISION. MARKETS 


REPORTED BY THE NATIONAL PROVISIONER DAILY MARKET SERVICE 





SATURDAY, FEBRUARY 12, 1938. 
Holiday. No Market. 
MONDAY, FEBRUARY 14, 1938. 
Open. High. Low. Close. 

LARD— 
Mar. . 8.5 8.50 8.45 8.45 
May - 8.75 8.75 8.671% 8.72%ax 
July .... 8.95 8.95 8.87% 8.90ax 
Sept. .... 9.05 9.05 8.95 9.02%4b 
ere 9.05-02% 9.05 8.97% 9.02%b 
CLEAR BELLIES— 

BT ncaee caceks  . tesece Seenee 10.75n 
GU cece 46aeee 8 8=—— 4 reeer§ «6s oeose 11.174%n 
TUESDAY, FEBRUARY 15, 1938. 

LARD— 

Mar. 8.55 8.55 8.50 8.50ax 
May .... 8.85 8.85 8.72% 8.72% 
July .... 9.00 9.00 8.90 8.90 
Sept. .... 9.17% 9.17% 9.05 9.07% 
Oct. 9.17% 9.17% 9.10 9.10ax 
CLEAR BELLIES— 

MD ccaeé Gueeee |. excece avewee 10.75n 
eT des Gieeae ~ ©!.eteee® » aeeees 11.17%n 
WEDNESDAY, FEBRUARY 16, 1938. 

LARD— 

Mar. 8.70 8.60 8.70ax 
May 8.95 8.75 8.92 
July 9.10 8.90 9.07%4b 
Sept. 9.25 9.07% 9.25 
Oct. 9.30 9.25 9.30ax 
CLEAR BELLIES— 

May ....10.87% 10.939) 10.87% 10.92%b 
July ....11.20 11.27% 11.20 11.27%b 


THURSDAY, FEBRUARY 17, 1938. 
LARD— 





Mar. . 8.75 8.85 8.75 8.85 
May . 9.02% 9.17% 9.02% 9.12 
July - | 1214- 17% 9.35 9.12% 9.32%ax 
Sept. .... 9.32% 9.50 9.32 9.4744b 
C.. seve Eg LEpwanege. “eoeeie 9.50 
ak aa. | wets ‘sebeee 9.70ax 
CLEAR BELLIES— 
Disses chbath. iknee oimeais 10.95b 
CU ese) Waecw~ § <comend,  -<eenny 11.30b 
FRIDAY, FEBRUARY 18, 1938, 

LARD— 
TR. coves ro 8.90 8.85 8.92%ax 
May .... 9.25-27% 9.30 9.10 9.20-22 
July .... 9.45-50 9.50 9.27% 9.40ax 
Sept. . 9.67% 9.67% 9.47% 9.60ax 
Oct. .... 9.72% 9.7214 9.57% 9.574%4b 
Jan. 9.75 9.75 9.67% 9.67 
CLEAR BELLIES— 
BT cant acaserusne / Ss evese 11.00b 
July ..- Vite asteasant, seen ee 11.30b 

~ Key: ax, asked; b, bid; n, nominal; —, split. 





CURED PORK PRICES 


Prices at Chicago, January, 1938, re- 
ported by U. S. Dept. of Agriculture: 


Jan., Dec., Jan., 








1938. 1937. 1937. 
Hams, smoked, reg. No. 1— 
-10 lbs, av os 23.45 23.38 
22.40 23.38 
21.55 23.62 
21.25 24.25 
22.45 21.50 
21.45 21.50 
21.00 20.55 21.62 
SE Uncdnenvet cence 20.50 20.35 22.62 
Hams, smoked, skinned, No, 1— 
DEE TOD, BR cccccccenceses 21.00 20.25 25.25 
SGD TR. GE e cscccccvcceess 19.62 19.35 23.88 
Hams, smoked, skinned, No. 2— 
BS-1B WBS. BV... ccccccceseses 19.62 19.35 22.75 
18-20 IDS. BV... ccccccccccce 18.75 18.85 21.50 
Bacon, amebes, No. 1 dry cure— 
IE Oo nsx saace dened 27.69 27.25 27.62 
8-10 Ibs. av ee 26.38 25.85 27.62 
Bowe, an. No. 18. P. cure— 
8-10 Ibs. 23.45 24.06 
10-12 Ibs. av 22.05 24.12 
Picnics, smoked— 
S- | BRB. BV iw cccccccccesce 16.38 16.10 16.25 
Backs, dry = 
Sap RRR ere 9.12 10.20 12.19 
Lard: 
Refined, H. W. tubs........ 10.06 9.78 14.00 
BORSCTEREES ce cccccccccccces 10.25 10.45 13.69 
Refined, 1 Ib. cartons...... 10.31 10.02 14.50 








CASH PRICES 


Based on actual carlot woes Thursday, 
February 17, 1938. 


REGULAR HAMS. 





Green. *S.P 
Rene ree eee ee 18% 19% 
- RA See At 8 18% 
| RRS Re ae Rey 16% 17% 
Re eee 15% 16% 
POE BOGGD crcccsvsseseee 16 eee 
BOILING HAMS. 
Green. *s8.P. 
Suheadake eases 13% 15% 
ec waite Gees 15% 
EIS ee Pectoatre Tae 15 
PEE nacicdsccsweses 13% cece 
pS rere rs 13% ° 
SKINNED HAMS 
Green. *s.P. 
18% 
17% 
16% 
15% 
a 
134 
13 
12% 
11% 
11% 
PICNICS. 
Green. °8.P. 
De pertieemiawwerneeasen 12% 124 
6- 8 11% 11% 
ERNE SEER 10% 10% 
gee Rees 1014 10% 
WB-BR ccccccccceveccccvcccs 10% 10% 
Short Shank 4c over. 
BELLIES. 
(Square cut seedless) 
Green. *D.C. 
18% 19% 
17% 18% 
17 
135% 15 
125% 14 
12% 13% 
~ *Quotations represent No. 1 new cure. 
D. 8. BELLIES. 
Clear. Rib. 





Extra Short Clears......... 35-45 9%n 
Extra Short Ribs........... 35-45 9%n 
TE. eee 6- 8 ¥3 
Perera 4-6 6 
PEE neaveavesces sees 7% 
Green Square Jowls......... 9% 
Green Rough Jowls......... 744 
LARD 
Prime Steam, cash..........sescccccccces 8.45b 
Prime Stents, LOGS. occ cccccscccsccccsces 8.40 
PORE, BO. TDOOB ooo cc cc vcceevesicssecs 10.25n 
BT IE, wea oe: e Vina hosscveerenenscdees 8.25n 


CHICAGO MID-MONTH STOCKS 


Stocks of provisions at Chicago at 
the close of trading on Feb. 14, 1938, 
with comparisons: 


Feb. 14, Jan. 31, Feb. 14, 
1938. 1938. 1937. 
P. S. lard, Ibs...46,661,576 36,484,252 96,401,061 
Other lard, lbs. 4,832,925 . 380,793 5,762,154 
D. 8. Cl. bellies: 6,884,707 6,268,848 7,361,762 
D. S. Cl. bellies? 000 
D. S. rib bellies‘. 913,655 816,084 625,417 
Ex. Sh. Cl. sides* 2,500 2,400 4,200 
Made si since October 1, 1937. 
?Made previous to October 1, 1937. 
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Colorful Lithographed METAL 


CONTAINERS that Sell... 
by HEEKIN 


Create a favorable impression with an attractive, col- 
orful, lithographed metal container by Heekin. Today 
neither the dealer nor consumer wants merchandise 
of any kind that is not packed in an attractive con- 
tainer. For years Heekin has served packers with 
lithographed cans for every requirement. Today 
Heekin personal service is ready to assist you in mak- 
ing your present container more attractive . . your 
selling job easier. Write for information. 








THE HEEKIN CAN CO. 


CINCINNATI, OHIO 















PITH, NO FIBRE! 


Dry Essence of Natural Spices dis- 
solvescompletely because all pith, 
fibre, and foreign matter is re- 
moved. Only the finest ingredients 
that definitely contribute to the 
high quality standard of STANGE 
Products are used in this flavorful 
and uniform seasoning. Start us- 
ing Dry Essence of Natural Spices 
atonce. Write for generous free 
samples! 


Wh. J. STANGE Co. 


2536-40 W. MONROE ST., CHICAGO 
Western Branches: 923 E. 3rd St., Los Angeles; 1250 
Ss. + San F i In Canada: J. H. Stafford 
Co., Lid. 24 Hayter St., Toronto, Ont. 





Week Ending February 19, 1938 
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PRESCO PICKLING SALT 


PRESCO PICKLE PUMP 


BOARS HEAD 
SUPER SEASONINGS 


BOARS HEAD 
PICKLING SALT 


PRESCO CERTIFIED 
CASING COLORS 


NEW PROCESS -F.L. P. 
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When you want accurate and de- 
pendable automatic temperature or 
humidity control for Air Conditioning 
systems or Industrial Processes call in 
a Powers engineer. With a very com- 
plete line of self-operating and com- 
pressed air operated controls we are 
wellequipped to fill your requirements. [Fie 


THE POWERS REGULATOR 
CO., 2725 Greenview Ave., Cuicaco, 
Offices in 45 Cilies— See your phone directory. 


45 Years Saori sr?d 


POWERS 


TEMPERATURE AND 
HUMIDITY CONTROL 












ACKINGHOUSE BY-PRODUCTS 


a. STEDMAN 
2shc HAMMER MILLS 


Cut Grinding Costs—insure more uniform 
grinding — reduce power consumption and main- 
tenance expense—provide instant accessibility. 
Stedman’s extreme sectional construction saves 
cleaning time. Nine sizes—5 to 100 H.P.— 
capacities 500 to 20,000 lbs. per hr. Write for 
catalog No. 302. 
















FOUNDRY and. 
MACHINE WORKS 
504 INDIANA AVE., AURORA, ‘INDIANA, U.S.A. Founded 1834 


COOKING TIME REDUCED 


Vy +9 Vo By Grinding 
in the 

















M&M HOG 


CUTS RENDERING 
COSTS 
Grinds fats, bones, 
carcasses, viscera, 
etc. — all with equal 
facility. Reduces 
everything to uni- 
form fineness. Ground 
product gives up fat 
and moisture content 


MITTS & MERRILL bower,” Yavor. "Low 
Builders of Machinery Since 1854 pone apt 


1001-51 S. Water St., Saginaw, Mich. ity. 





Sizes and types to meet every 
requirement. Write for Bulletins. 
































EASTERN FERTILIZER MARKETS tories, Chesapeake Bay, Va.  piaegneeneeecneee: a 

(Special Cable to The National Provisioner.) Spot Japanese sardine meal is selling British India ................. 24,83 

ee Tok, Fey 6, Oe ee be ee 

S —— ] a" f d * 1 bl ld 1 e New ork and 1S offered for March EE. dies 604s cavhekscoeeeen 15,827 

peveral cars 0 riec ood were so shipment from Japan at $46 per ton, BN os. os events vxvdeoce 193,293 

€ . ; ; ° ° Be eae 15,373 

at $3 per unit of ammonia, f.o.b. New if. North Atlantic Coast ports. BU What cnc oeecccanae: 7/810 
York, which is the present asking price. Dr MIE Cia nnvuedeesine<canend 12,038 edenees 
Gtesks have been seuss seduead the gest Iry rendered tankage 50 per cent Morocco... 19,365 aree 
penn om poche a ‘. po tron m0 protein last sold at 55c per unit, f.o.b. MN BaD athals a tie wae wee eeu 4,572 _5,186 
February-March shipment at $3.25 per —— os some buyers’ views ae $534'580 $87,088 
unit, c.if “Atlantic Coast ports ee Gees ‘aia ane 

» Cl.E. ; s. EXPORTS. 

Ground fertilizer tankage is offered Hog, 7. =e. 
at $2.90 and 10c, f.o.b. local shipping ia pe Ph a 
points, and South American ground Belgium «. «i s.+sssss 00. 8,568 89,775 ...... 
tankage is offered for February-March CASING IMPORTS AND EXPORTS fenman ccc RAE: 
shipment at $3.20 and 10c, c.if. At- . . : ; FIANCE we eeeeeeeeeeseeee sees, 82,179 
lantic Coast sm Unground feeding Foreign trade in casings during De- mer pasaneuave vee ee ety 800 

‘ : mee cember, 1937: ee sicaccccccclaccane Se 
tankage last sold at $2.80 and 10c, ; Netherlands ..2...221151 5 53,805 44/146 
f.o.b. New York, and Pennsylvania NOFWAY ...0.+.--eeeeeee ceeeee 7 

° P e " Poland & Danzig 
points. Offerings of unground feeding Sheep, lamb NG it Ta 

k bei d 2.9 d and goat, Other, Switzerland ........ 
tankage are being made at $2.90 an Ibs. Ibs. United Kingdom ... 
10c, f.o.b. New England shipping points, Austria er ER RE 6,337 eupeaiavin seas ond oa eens’ bake 
but no doubt bids would be considered. Germany 222222200... 10480 elon acpemanacatts 

, . Netherlands ..........--.-.. yn Sp Reeereanoaae 

Some sales of unground dried herring Portugal .......2 0222202. lew Zealand ........... 94 
fish scrap have been made for delivery, J. 8,8. B. (Russia) U. of So. Africa 
if and when made, during April and Mexico veeeeeeeseeeeccetes . gap aramgae _ 2,691 

; Se aR Sail gape 249,275 Ce 544,234 1,461,642 78,186 
May at $8.50 and 10c, f.o.b. fish fac- ras... 41,516 MONE, cca deccatet wad $2971144 $139'500 $62'204 


You are sure of high 
quality, quick serv- 
ice, low prices at 
Bemis. Free sample. 





BEMIS BRO. BAG CO. + ST. LOUIS, MISSOURI 
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INSIST ON COMPENSATING BEARING ACCURACY OF 


HOWE“ SCALES 


Also PORTABLE PLATFORM SCALES 
DORMANT SCALES 


DIAL SCALES 
WEIGHTOGRAPHS 


THE HOWE SCALE COMPANY, RUTLAND, VERMONT 


The National Provisioner 

















| WEEKLY MARKET REVIEW 


TALLOW—tThere was a moderate 
volume of trade in tallow at New York 
during the past week. Possibly 500,000 
Ibs. changed hands with extra selling 
at unchanged levels, or 5%ce, f.o.b., and 
6c, delivered. However, there were re- 
ports late last week of sale at 6%c, de- 
livered. 


The decline was arrested by better 
feeling that developed in other com- 
modity markets. There was no urg- 
ency in demand for tallow and opera- 
tors stated that soapers were not yet 
willing to come up in their ideas. Pro- 
ducers were reported in a well sold up 
position and it was apparent that their 
ideas were firmer. Reports of firmness 
in the Western market aided somewhat. 

Foreign tallow offerings at New York 
were lowered %c to 4%c, c.if., for 
South American No. 1; 4%c for No. 2, 
and 4%c for edible. However, no busi- 
ness was reported in foreign tallow. 

At New York, special was quoted at 
5%c nominal; extra, 5%c, f.o.b., and 


edible, 6%c nominal. 
Tallow futures were quiet but 
steadier. March traded at 6.10c and the 


market showed little change from the 
previous week. 

Trade in tallow was light at Chi- 
cago during most of week but offerings 
were small and market was somewhat 
stronger at week’s close. Large con- 
sumers were generally inactive. Five 
tanks off-special sold late last week at 
54%c, Chicago. No. 3 tallow reported 
sold Monday at 5%c, Midwest point, 
and round lot edible at 6%c, f.o.b. ship- 
ping point; Tank edible Tuesday same 
basis. Round lot fancy sold Tuesday at 
6%c, Midwest point; two tanks prime 
to small soaper at 6%c, Chicago. Off 
quality prime sold Wednesday at 6c, 
Chicago, and No. 3 reported sold at 
5%c, Midwest. Market was firm but 
quiet on Thursday; offerings too lim- 
ited to warrant quantity buyers paying 
advance asked. Prime salable at 6%c, 
Chicago, in small way. Chicago quota- 
tions, loose basis, on Thursday were: 


Edible tallow 6% @6% 
Fancy tallow 64% @6% 
Prime packers .. 64% @6% 
Special tallow... 544 @5% 
SK CREE +s 10-0) n\o0k Win ua a aialorein i esis ease @5% 


Argentine beef tallow at Liverpool 
was 6d lower on the week with Febru- 
ary-March shipment at 21s 6d. Aus- 
tralian good mixed, February-March 
shipment, was off 1s at 20s. There was 
no London auction. 

STEARINE—The market for oleo 
stearine was quiet but steady and un- 
changed at New York. Oleo was quoted 
at 7%4c, plant. 

At Chicago, the market was quiet 
and unchanged with oleo at 64@6%c 

OLEO OIL.—Demand was quiet at 
New York and the market was a little 


Week Ending February 19, 1938 


i aia i Sil 


irregular. Extra was quoted at 8%@ 
94%4c; prime, 8%4%@8%c, and lower 
grades, 7% @8ce. 

The market was lower but routine 
at Chicago with extra quoted at 8c. 


(See page 87 for later markets.) 


LARD OIL.—The market at New 
York was unchanged to %c lower in 
quiet trade. No. 1 was quoted at 8%c; 
No. 2, 8%c; extra, 10c; extra No. 1, 
91%4c; winter strained, 10%c; prime 
edible, 12%c, and inedible, 10%c. 

NEATSFOOT OIL.—Demand was 
moderate and the market was un- 
changed to %ec lower at New York. 
Cold test was quoted at 16%c; extra, 
914c; No. 1, 9c; pure, 12%c, and prime, 
10%e. 

GREASES.—A firmer trend pre- 
vailed in greases at New York and was 
aided by improvement in other mar- 
kets. Business was not very active 
but a level of 4%c for yellow and 
house was indicated, or an advance of 
1% to 4c from the previous week. Bet- 
ter feeling was aided by reports of buy- 
ing by New England interests. Sales 
in that direction were reported at 4%c 
and unconfirmed additional business at 
the 5c level. Producers’ offerings were 
noticeably lighter but larger soapers 
were not ready to follow the upturns. 

Yellow and house grease at New 
York were quoted at 4% @4%c; brown, 
414¢, and choice white, 6c nominal. 

Tone was fairly firm in greases at 
Chicago during past week. Offerings 
were somewhat limited and big buyers 
inactive. Choice white grease sold late 
last week at 6%c, Chicago, and tank 
brown on Monday at 4%c, Cincinnati, 
but salable to dealers at 4%c. Choice 
white grease sold Tuesday at 6c, River 
point. Bids of 6c for white grease and 
544c, Chicago, for good yellow on Wed- 





nesday; 6%4c asked for white. Tank 
brown sold at 4%c, Cincinnati, on 
Thursday. Chicago quotations, loose 
basis, on Thursday were: 
Cee Wee NOG so oan 6 Sewek sek cde ees as 6 @6% 
RE I vib shih eeesaws Cade recs @5% 
rer eer re Pee ee @5% 
Yellow grease, 10-15 f.f.a................:5 @5% 
Yellow grease, 15-20 £.£.8......ccecceess @4% 
DEO WR: GEORGE 6 oc ceticwsaesessuideeesaes 4% @4% 
(Basis Chicago.) 
Per lb. 
Prime edible lard oil (max. 1% f.f.a.). 11% 
Prime burning oil (max. 4% f.f.a.) 10% 


Prime lard oil (inedible) er 2% t tf. a. * 10 


Extra W. S. lard oil (2-4% f.f.a.).......... 9% 
Extra lard oil (max. 5% oa) Spewrdaweeisieee 9% 
Extra No. 1 lard oil (7-12% f.f.a.). 8% 
Special No. 1 lard oil (max. 6x f.f.a. ty Rly 
No. 1 lard oi] (15-18% f.f.a.).....ceccccees 8% 
No. 2 lard oil (max. 22% f.f.a.)........00-. 
Acidless tallow oil (max. %% f.f.a.). 3 8% 
° ©. T. neatsfoot oil (max. 1% f.f. a.). 16 
Son neatsfoot oil (max. 1% f.f.a.). cvee ay 
Prime neatsfoot oil (max. 5% f.f.a. ‘. -_ 91% 
Extra neatsfoot oil (max. 12% f.f.a.). © 00:00:0:0 9 
No. 1 neatsfoot oil (max. 15% f.f.a.)....... 8% 





oe 2 A mae 


BY-PRODUCTS MARKETS 


Chicago, February 17, 1938. 
By-products markets continue quiet 
with rather limited quantities of prod- 
uct moving. Little pressure on the mar- 
ket from the standpoint of supplies. 


Blood. 
Blood market quiet and nominal. 
Unit 
Ammonia. 
WRSTOERE occ ccccccvosccvescucestovene $ @3.00 


Digester Feed Tankage Materials. 


Feeding tankage market unchanged 
with second quality 6 to 10% ammonia 
product quoted at $2.50@2.60 & 10c. 
@2.85 & 10¢ 
@3.00 & 10¢ 
@2 


Unground, 10 to 12% ammonia. ..$ 

Unground, 6 to 10%, choice 
quality 

Liquid stick 


Packinghouse Feeds. 


Market for packinghouse feeds quiet 


at quoted prices. 
Carlots, 
Per ton. 
Digester tankage meat meal, 60%....$ 47.50 
Meat and bone scraps, 50%.......... 45.00 
Raw bone meal for feeding..........- 35.00 
Special steam bone meal............- @30.00 


Bone Meals (Fertilizer Grades). 


Market quiet and unchanged with 
prices quoted f.o.b. Chicago. 


Per ton. 
Steam, ground, 3 & 50...........+45- $ 18.00 
Steam, ground, 2 & 26.........++008- 18.50 


Fertilizer Materials. 


Market continues quiet and prices 
weak. 





Per ton. 
High grd. tankage, ground, 
WEE GOS n00c0eu veces ese $ 2.50@ 2.60 & 10c 
Bone tankage, ungrd a 
POP COM cccccccvcvecscesccecce @15.00 
Hoof meAl ..ccccccccvccccveses @ 3.00 


Dry Rendered Tankage. 


Crackling market quiet and weak 
with little pressure on the selling side. 


Hard pressed and expeller unground, 


per unit proteim.....ccsccccccosses @ .60 
Soft prsd. pork, ac. grease & qual- 

ee WR No cccctcccosawdees ceesenes @40.00 
Soft prsd. beef, ac. grease & qual- 

$y, BOM cccccsccsccccwssccceeeesss @35.00 


Gelatin and Glue Stocks. 


Glue stock market weak with prices 
quoted on l.c.l. lots. 


Calf trimmings ......ccccccccccseres $ @25.00 
Sinews, pizzles 
Cattle jaws, skulls and knuckles..... 

Hide trimmMIMGS 2.0. cccccccccccccees a ay mae 
Pig skin scraps and trim, per lb., Le.l. 54%c@5 


Horns, Bones and Hoofs. 


Market very quiet. Prices largely 


nominal. 

Per ton. 
Horns, according to grade........... $45.00@75.00 
Cattle Beets ..ccccccccvcsccse eee 30.00 
FUME BODES .ccccccccccscoccscssceves 14.00@15.00 





(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Animal Hair. 
Market for hog hair lower with crude 
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summer take-off $35.00@37.50 per ton 
c.a.f. Chicago. Winter take-off $80.00 
@85.00 per ton, Chicago. 


Coil and field dried hog hair............ 1%c@4c 
Processed black winter, per lb..........6¢ @9c 
Cattle switches, each®............see0- 2e @2%c 


*According to count. 


TALLOW FUTURE TRADING 
Tallow transactions at New York: 


SATURDAY, FEBRUARY 12, 1938. 
Market Closed on Saturday. 


MONDAY, FEBRUARY 14, 1938. 
High. Low. Close. 


PORPUATY ....5.- ae eae 5.95 bid 

PE Seccteccteecees 6.10 6.10 6.06@6.35 
April . . ‘ ad < aaa 6.05@6.40 
May. a Seas wna eae 6.12@6.38 
June . eat P . scans 6.12@6.40 
Wl Vis adeueewssunwou 6.20@6.45 


TUESDAY, FEBRUARY 15, 1938. 






Ec uen Gade” Shee are 5.95 bid 
BEY &eranscause cece 4 , 6.05@6.25 
April Sattar j as —auce 6.05@ € 
Te watews are Gees , as 6.05@6.35 
SE ‘eedntéeekes oe 6.10@6.45 
DOE sé ceadecedeneucas 6.15@6.50 


WEDNESDAY, FEBRUARY 16, 1938. 
February ..... 5.95 bid 





Fea 6.11@6.25 
SEE caves asnanseees's 6.11@6.40 
SE Wr & bib D0 ea eda onan rr ee ae 6.19@6.40 
ME Wevceecnaheneens Kos owen 6.22@6.40 
GU S4ek4d vaeaneccurs 6.25@6.50 


THURSDAY, FEBRUARY 17, 1938. 





er oe re ee 5.95 bid 
March .... veeeedene 6.25 3 6.15@6.25 
are <a. “mad 6.11@6.40 
| FESR A a Sar 6.35 5.35 
Eee ‘¢ee 6 26.50 
MR iach oer Gio ek oca ge Gxearase 6.35@6.50 
FRIDAY, FEBRUARY 18, 1938. 

a. . oeex 6.15@6.30 
May. 6.30@6.65 
Iuly . ¢ y 6.30@6.65 


FERTILIZER PRICES 


BASIS NEW YORK DELIVERY. 
Ammoniates. 


Ammonium sulphate, bulk, per ton, 
basis ex vessel Atlantic ports, Feb.- 











a Rr ere eeees x @29.50 
Ammonium sulphate, double bags, per 
100 lbs. f.a.s. New York........... nominal 
Blood, dried, 16% per unit........... @ 3.00 
Fish scrap, dried, 11% ammonia, 10% 
> Be Ene SOU. Gok SRCOST..0 000 3.50 & 10¢ 
Fish meal, foreign, 11144% ammonia, 
10% B. P. L., ¢.i.f. spot.. @46.50 
Re eee @46.00 
Fish scrap: acidulated, 7% ammonia, 
3% A. P. A., f.o.b. fish factories... 2.75 & 50e 
Soda nitrate, per net ton; bulk, Feb.- 
EN ab atahe COeRked > vase geen vbGede @27.00 
in 200-lb. bags, Feb.-June.......... @28.30 
in 100-lb. bags, Feb.-June.......... @29.00 
Tankage, ground, 10% ammonia, 15% 
So er eee 2.90 & 10¢ 
Tankage, unground, 10-12% ammonia, 
eS” 2.80 & 10¢ 
Phosphates. 
Foreign bone meal, steamed, 3 and 50 
eh, OP SO, Cen + casaceceea rade @22.00 
Bone meal, raw, 4%2% and 50%, in 
eee Dee CO, Cee... cscecevs ae @28.00 
Superphosphate, bulk, f.o.b. Balti- 
more, per ton, 16% fat..........0. @ 9.00 
Dry Rendered Tankage. 
50°> unground Saale @ 55c 
60% unground ........... ‘ wwe @ 60c 





WATCH YOUR GREASE TANK 


Does your grease tank get items 
from your offal room that should go to 
the lard tank? Give your foreman a 
copy of “PoRK PACKING,” The National 
Provisioner’s pork plant book. 
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MARGARINE LEADERS MEET 


Margarine manufacturers held their 
annual meeting in Columbus, O., on 
February 9 and elected Charles H. Jans- 
sen as president and Dr. J. S. Abbott 
as secretary of the National Association 
of Margarine Manufacturers. Dr. Ab- 
bott will continue in the capacity of 
director of research, in addition to his 
duties as secretary, and will have his 
office in the Munsey Bldg., Washing- 
ton, D. C. 

Headquarters of the association will 
remain in Columbus, with direction of 
activities in the hands of Mr. Janssen. 
Frank W. Abke, Standard Nut Margar- 
ine Co., Indianapolis, and Howard 
Beatty, Durkee Famous Foods, Chicago, 
were re-elected vice-president and treas- 
urer respectively. Activities of the asso- 
ciation will continue to be of a fact-find- 
ing and educational character in behalf 
of margarine. 


MARGARINE RECIPE BOOK 


Use of margarine is being promoted 
by a booklet containing 100 famous 
Southern recipes published by the Na- 
tional Association of Margarine Manu- 
facturers. It is being distributed through 
coupons placed in margarine packages 
packed by members of the association. 
The booklet contains 100 pages and is 
illustrated with 4-color reproductions of 
dishes prepared from the recipes. It 
glorifies Southern cookery in presenting 
many old-time favorites. Nine mar- 
garine manufacturing companies are 
putting booklet coupons in their pack- 
ages. 





COTTONSEED PRODUCTS 
EXPORTS AND IMPORTS 


For five months ended December 31, 
1937 and 1936: 


Exports: 1937. 1936. 
Oe A, Res ceccccces 2,169,686 43,306 
Oil, refined, Ibs.......... 2,332,177 714,620 
Cake and meal, tons...... 56,885 8,041 
Linters, running bales.... 128,268 102,650 

Imports: 

Gil, coudle, TOR... ccc eccee *4,094 3,196,802 
Oil, veGned, We.........; *20,836,849 33,708,812 
Cake and meal, tons...... 3,013 11,600 
Linters, bales .......... 5,383 21,192 


*Amounts for January not included above are 
112,479 pounds refined ‘‘withdrawn from warehouse 
for consumption,’’ and 1,300,000 refined, ‘‘entered 
directly into warehouse.”’ 





ANIMAL FAT EXPORTS 


Exports of animal fats and oils dur- 
ing December, 1937, are reported as fol- 
lows: 





Quantity, 
Ibs. Value. 

RMN oe aiace<o,60 50 6.0aswsies 659,730 $ 76,911 
SED ipec sees ccewes ..- 220,832 24,384 
Oleo stearine ....... ae 31,578 2,673 
Oleomargarine ....... r 11,969 1,435 
Neutral lard ......... - 113,966 13,018 
Cooking fat, not lard 168,552 19,623 

“Pp 22,181 2,213,035 
Walbew, GAIDIC ..ccceses- . 57,639 6,022 
Tallow, ine@ible ........... 55,390 8,755 
Other fats and greases...... 410,393 30,027 
Grease stearine ............ 642 34 
Rr 143,404 20,045 
MEE 2 0.6.0.0 vines ccs cece 6,722 2,606 
Pe eee 23,924 2,625 
SS EE eee ee 32,295 3,728 


HULL OIL MARKETS 


Hull, England, February 16, 1938.— 
Refined oil, 21s. Egyptian crude cotton- 
seed oil, 18s. 





COTTONSEED PRODUCTS PRODUCED AND CONSUMED 
For six months ended January 31, 1938 and 1937, as reported by Department 


of Commerce: 


COTTON SEED RECEIVED, CRUSHED, AND ON HAND (TONS). 


Received at mills* 
Aug. 1 to Jan, 31, 
1938. 


United States 













CO ear 

PEE aeecwceeves 

2 ee 

Georgia . 

Louisiana 

Mississippi ..... 

North Carolina 205,859 
eee 261,87 81,918 
South Carolina 221,429 191,794 
UNG 6.0:5.00004006 399,564 346,767 
ME nd Gs aucences oun ,546,517 881,732 
All other states...... 246,416 156,369 





1,221,163 






Crushed On hand at mills 
Aug. 1 to Jan. 31, January 31, 
1938. 1937. 1938. 1937. 
4,322,085 3,364,155 1,439,194 880,640 
302,018 261,049 50,736 58,169 
38 87 185,347 





388,379 
1 





324,3 
t 142,269 





222,487 
204,496 
283,710 





147,215 


99,797 42,266 


*Includes seed destroyed at mills but not 42,394 tons and 21,926 tons on hand Aug. 1 nor 97,196 tons 


and 52,557 tons reshipped for 1938 and 1937 respectively. 


COTTONSEED PRODUCTS MANUFACTURED, SHIPPED OUT, AND ON HAND. 


On hand 
Season August 1. 





Crude oil 
(pounds) 
ree 
CD ccrccke-ceenee 1 
OCake and meal... .ccccccses 








(ROMS) ccccccesscceses 
Lintere «css voles 
(running bales) 
DE Soscusicneweee cece 193 
(500-Ib. bales) 
Grabbots, motes, etc...... 19. 
(500-Ib. bales) ....... 1936-37 
*Includes 4,2 
4,369,480 and 45,68 
respectively. 









88 and 81,585,791 pounds held 


















Produced Aug. 1 Shipped out Aug. 1 On hand 
to Jan. 31. to Jan. 31. Jan. 31. 
1,313,737 ,258 1,232,811,170 *210,707,937 
1,003, 684,642 962,191,170 146,609,312 
**994,654,880 +492,091,394 

813,945,023 460,823,301 
1,927,158 211,995 
1,501,007 224,328 
1,105,684 127,1 

858,870 164,287 
982,887 461,494 
209,475 

26,835 

3,462 

P| 40,944 

93 14,364 





by refining and manufacturing establishments and 
,526 pounds in transit to refiners and consumers August 1, 1937 and Jan. 31, 1938 


tIncludes 13,349,453 and 10,245,537 pounds held by refiners, brokers, agents, and warehousemen at 


places other than refineries and manufacturing establishments and 


7,957,878 and 5,163,541 pounds in 


transit to manufacturers of lard substitute, oleomargarine, soap, etc., August 1, 1937 and Jan. 31, 1938 


respectively. 


**Produced from 1,086,642,347 pounds of crude oil. 


The National Provisioner 














_ WEGETABLE 


| WEEKLY MARKET. REVIEW 


PWARD movement of cotton oil 

futures at New York during the 
past week received impetus from pass- 
age of the farm bill and remarks by 
President Roosevelt that “prices are too 
low.” Secretary Wallace announced late 
in week that 1938 planned cotton 
acreage would be 26,384,000 acres 
against 34,383,000 in 1937. 

Government news, combined with 
strength in Southern crude oil markets 
and the influence of heavy oil consump- 
tion this season, brought about wave 
after wave of outside absorption which 
readily took care of heavy realizing on 
the seale upwards. May and later 
months were pushed into new high 
ground for the season. 

There was not much hedge pressure 
on the market. This was due to fact 
that futures were relatively low com- 
pared with crude oil in the South. A 
reflection of this situation was apparent 
when refiners’ brokers became per- 
sistent buyers of March oil and forced 
the nearby month to well above the 8c 
level. There was quite a little specula- 
tive realizing in the March position and 
some transfer of March to later months. 

Crude oil sold at 6%c in Texas and 
sales were reported at 6%c in the 
Southeast and Valley with that level 
subsequently bid. Mills were inclined 
to hold for the 7c level. 


Import Situation Quiet 


Notwithstanding the upturn in the 
domestic market, little or nothing was 
heard of oil imports. It was reported 
that there were no offerings to speak 
of from Brazil. The English cotton oil 
market at Hull stiffened a little during 
the week, indicating lighter pressure 
from Egyptian seed and possibly re- 
flecting strength in American markets. 

Consumption of cottonseed oil in Jan- 
uary was 369,149 bbls. compared with 
expectations of around 400,000 bbls. 
Distribution was 306,558 bbls. in Jan- 
uary, 1936. Consumption for the six 
months ended January 31 amounted to 
2,359,000 bbls. against 1,680,000 bbls. 
in the like period last season. Visible 
supply at the beginning of February 
was 2,749,600 bbls. compared with 2,- 
106,700 bbls. last year. 

Those in the trade estimate that con- 
sumption during February will ma- 
terially exceed February, 1937. For a 
time this increase in distribution re- 
sulted from relative cheapness of oil 
compared with lard, scarcity of lard, 
and curtailment of oil imports. While 
the market apparently has not reached 
the point where it is threatened with 
heavy imports, lard is now relatively 
cheaper than shortening and lard stocks 
are growing. 

The trade believes there may be a 
carryover of around 1,500,000 bbls. of 


Week Ending February 19, 1938 


oil at the end of this season. Crush from 
the new crop (government controlled) 
is not expected to exceed 2,500,000 bbls., 
which would make total supplies for 
next season around 4,000,000 bbls. 
Annual oil demand in the United States 
exceeds this figure, but a great deal 
depends on edible oil imports. 

Shortening trade will be faced with 
larger supplies of lard during the bal- 
ance of this year than in the same 
period last year. 


COCONUT OIL.—This market was 
rather steady at New York at 3%c 
It was felt 3%c might have been done 
on bids. Firmness in cotton oil was 
offset by a lower trend in copra. Oil 
was quoted on the Pacific Coast at 3% 
@3 ke. 

CORN OIL.—Bids of 7%c for crude 
corn oil failed to bring about any busi- 
ness. Sellers were finding the refined 
market more attractive. 


SOYA BEAN OIL.—With offerings 
lighter and cotton oil strong, this mar- 
ket displayed additional strength at 
New York. Business passed at 6%c 
and 6%4c 

PALM OIL.—The market was very 
steady due to lack of pressure of offer- 
ings from London and Africa. Nigre 
was quoted around 3%c and Sumatra 
oil at 35%c. 


PALM KERNEL OIL.—Nominal 
conditions prevailed at New York where 
prices were 3% to 4c. 





SOUTHERN MARKETS 


New Orleans. 
(Special Wire to The National Provisioner.) 


New Orleans, La., February 17, 1938. 
—Cotton oil futures and crude were up 
for the week about ‘%c lb. on wide de- 
mand. Sales, Texas crude, today, at 
6%ec lb. f.o.b. mills, with 7e lb. now 
generally asked in all directions. Prime 
bleachable was strong on fresh inquiries 
for nearby and future months’ delivery. 
Price for bleachable over crude and off- 
yellow likely to increase for balance of 
season, as current output over large 
area continues decidedly off-quality. 
Passage of the crop control act and 
probability of the administration’s de- 
sire for advance in commodities make 
for strong to higher markets in cotton 
oil, especially as present price is nearly 
3c lb. below a year ago. 


Dallas 
(Special Wire to The National Provisioner.) 


Dallas, Texas, February 17, 1938.— 
Forty-three per cent cottonseed cake 
and meal, Dallas basis, for interstate 
shipments, $22.75. Prime cottonseed oil 
6%e, trading. 








OLIVE OIL FOOTS.—Trade was 
moderate at New York with spot foots 
held at 8c. Forward shipment was 
quoted at 7%c. 


PEANUT OIL.—Business was re- 
ported to have passed at 7%c. The 
undertone was firm with offerings still 
small. 

COTTONSEED OIL.—Valley crude 
was quoted on Wednesday at 6.75c bid, 
6.8746c asked; Southeast, 6.87%c paid; 
Texas, 6.62%c bid, 6.75c asked at com- 
mon points, and Dallas was quoted at 
6.75¢ nominal. 


Market transactions at New York: 


Friday, February 11, 1938 


—Range— ——Closing—— 
Sales. High. Low. Bid. Asked. 
Feb. Kveucecry acalnas etal 785 a nom 
Mar.. 55 788 770 1787 a 88tr 
BES se Sct. Waa eee 780 a nom 
May. 36 790 1773 790 a trad 
PEGG. 6 cate. asiene. eee 790 a nom 
July . 81 793 780 793 a trad 
ear a 793 a nom 
Sept. 67 797 788 797 a trad 
Saturday, February 12, 1938 
HOLIDAY, No Market. 
Monday, February 14, 1938 
Feb. “niet eee 795 a nom 
Mar. . 29 799 789 ‘795 a trad 
FO Or are 795 a nom 
May. 48 800 792 797 a trad 
GUE Sy deare «Sas eee 797 a nom 
July . 79 803 796 803 a 02tr 
BO 6 <éia “eee ae 803 a nom 
Sept.. 25 808 801 807 a trad 
Tuesday, February 15, 1938 
Feb. Sua, Aarenet Mebane 795 a nom 
Mar. . 108 801 790 788 a 790 
BINGE 5; %e-93,5; Aten aan 790 a nom 
May . 102 801 790 791 a trad 
WING 6) os:a0 4 omen, sath 791 a nom 
July . 185 807 795 795 a trad 
Ec. “cacoes” See eee 795 a nom 
Sept.. 57 812 801 800 a 802 
Wednesday, February 16, 1938 
Mar.. 67 810 798 808 a 812 
BOO i canas, O56 810 a nom 
May . 87 810 797 810 a 811 
} eer ae ee 811 a nom 
July . 69 815 800 815 a trad 
Bn, sé Se) seas 815 a nom 
Sept.. 60 822 806 822 a trad 
Oct. ae 824 a 826 
Thursday, February 17, 1938 
Mar. . 823 817 823 a trad 
May . 826 819 826 a trad 
July . 831 820 830 athe 
Sept. . 836 826 8386 a trad 
Oct. 833 829 834 


(See page 37 for later markets.) 
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AIDES anp_ 


WEEKLY MARKET REVIEW. 


Chicago 


PACKER HIDES.—While trading 
on a limited scale at mid-week was at 
Yee decline for about 35,000 light native 
cows and branded cows, part of the 
decline was in the nature of a seasonal 
differential based on the movement of 
mid-winter hides, and the sharp up- 
turn late this week in the hide futures 
market in sympathy with other com- 
modity markets brought out later bids 
from exchange traders at %™@%c over 
the prices paid mid-week. 

Trading in hide futures was very 
active on the up-turn and a new record 
was established on Thursday when 462 
lots changed hands, with an advance of 
about a cent in two days under the 
stimulus of further inflation gossip, 
which affected most all commodities. 


Tanner interest has not been very 
prominent so far, and packers are not 
inclined to make definite offerings of 
steers in the absence of bids but the 
market is being quoted in a nominal 
way around 11%@12c for Dec. native 
steers, 11%c for Dec. butt branded and 
heavy Texas steers, llc for Colorados 
and fight Texas steers the usual %4c 
under Colorados. Extreme light native 
steers nominally %c over light native 
cows of same dating. 

Heavy native cows last sold at 8c, 
dating late Dec. into Feb.; a local small 
packer sold 1,500 Dec.-Jan. heavy native 
cows early this week at 8c. Exchange 
traders were credited with most of the 
buying of light native and branded 
cows. One packer sold 12,000 Jan. light 
native cows mid-week at 8c, and 7,000 
Jan. branded cows at 7%c. Another 
packer sold 10,000 Jan. branded cows 
at 7%c and 5,600 Nov.-Dec. branded 
cows at 7%c, or %e differential for 
dating. 

Following the sharp up-turn in hide 
futures Wed. and Thurs., bids were re- 
ported in a good way by traders at 8%c 
for Jan. light native cows and 8c for 
Jan. branded cows, with one later bid 
of 8%c for light native cows; some 
tanner bids for light cows were also 
available at 8%c for Nov.-Dec. take-off. 

Bulls last sold at 7%c for natives 
and 6%c for brands, dating June to 
late Jan. 

The government estimate on live stock 
on farms showed a total of 65,930,000 
head of all cattle and calves on Jan. 1, 
1938, against 66,448,000 a year earlier. 

LATER: One packer sold 1,800 Nov. 
-Dec.-Jan. heavy native cows at 8c. 
Another packer sold 25,000 branded 
cows, reported going to tanner at 8c for 
Nov.-Dec., and 8%c for prior to No- 
vember. 

OUTSIDE SMALL PACKER 
HIDES.—Several cars mostly Jan.-Feb. 
outside small packer all-weights sold 
early this week basis 7c, selected, f.o.b. 
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shipping points east of here, for natives, 
brands %c less. However, the sharp 
advance in futures caused holders to 
advance asking prices to 8@8%c, es- 
pecially for back salting hides, and 
lowest offerings 74% @7%c for Jan.-Feb. 
take-off; tanners’ ideas 74@7%e, top 
for Nov.-Dec. stock. Early bids of 7c 
for mixed lots were later advanced to 
7% @7T'*e. 

PACIFIC COAST.—The Coast mar- 
ket was fairly well cleaned up previous 
week to end of Dec. in heavy trading 
at 8%c for Nov.-Dec. steers and 6%c 
for cows, flat, f.o.b. shipping points. 


FOREIGN WET SALTED HIDES. 
—The South American market sagged 
off early in a moderate movement, with 
a fair recovery in prices later. A pack 
of 5,500 Sansinena steers sold early at 
67 pesos, equal to 111%¢c, cif. New 
York, as against 72 pesos or 12%c paid 
early previous week; 8,000 Uruguay 
frigorifico Nacionals also moved equal 
to 11%c, or about 1c down; 6,300 reject 
steers sold at 60% pesos or 10%¢c, and 
2,500 Smithfield reject steers same 
basis; 2,500 Smithfield standard steers 
sold to Poland at 67 pesos or 11%ec, 
and 5,000 Anglos to Europe also at 67 
pesos or 11%ec. Later, 2,000 Smith- 
field reject steers sold at 10%c, 3,000 
more at 10%«c, and 1,250 Sansinena 
cows at 11%c; 3,000 frigorifico Na- 
cionals sold at 11%«c, and 2,000 more 
later 11%c; 1,600 frigorifico extremes 
sold at 11%ec. 


COUNTRY HIDES.—The country 
market is not established, due to lack 
of buying interest early in the week 
and, following the sharp upturn in hide 
futures, a lack of offerings later. There 
is a disposition to speculate on a further 
advance in the futures market bringing 
in trading at higher prices on packer 
light cows, which would automatically 
advance country prices. Untrimmed 
all-weights are quoted around 6@6c, 
selected, del’d Chicago, but dealers un- 
able to buy now that basis. Heavy 
steers and cows nominal at 6@6%c 
trimmed. Buff weights were available 
at 6%c early, and good extremes offered 
at 7%4c, trimmed, and these prices prob- 
ably obtainable late this week. Bulls 
and glues around 4%c nom. All-weight 
branded hides 5@5%ce flat, nom. 


CALFSKINS.—Packer calfskins sold 
in fair volume during the week at lower 
prices, leaving the market established 
at 2c lower than previous asking prices 
on heavy skins and %c down on the 
light end; demand has been running 
mostly to lights recently, with heavy 
end slow. Some distinction in lights 
early depending upon points. St. Paul 
lights under 9% lb. had sold previous 
week at 15c; one packer sold 2,000 Jan. 
River point lights last Saturday at 14c, 
and another packer moved 15,000 Jan. 
lights, mixed points, early this week at 





14%c. Later 4,000 Jan. all point lights 
sold at 14%c, and 4,700 more Jan. all 
point lights same basis; 9,000 Dec.-Jan. 
River point heavies 944/15 lb. sold at 
13c; 11,000 Dec.-Jan. River point 
heavies at 13c; 3,000 Jan. Cleveland 
calf at 14%c, usual %c premium for 
heavies. One packer sold 5,000 Dec. 
and 12,000 Jan. heavies basis 14c for 
northerns and 13¢c for River points. 
Further sales pending. 


LATER: 16,000 more Jan. 
Northern calf sold at 14¢ steady. 


The movement of Chicago city 8/10 
lb. calf in a good way late last week 
at 12c fairly well cleaned up offerings 
but bids now are at 11%c; 5,000 more 
10/15 lb. sold late last week at 11%c, 
and a car moved early this week at 1lc 
but further bids at 11e declined. Out- 
side cities, 8/15 lb., quoted 11% @11%c; 
straight countries 8%@9c nom., with 
early offerings at 8%c flat later with- 
drawn. Total of about six cars Chicago 
city light calf and deacons moved at 
last week-end at 90c, cleaning up offer- 
ings. 

KIPSKINS.—Two packers are fairly 
well sold up to end of Jan. on native 
and over-weight kips and further offer- 
ings held at last trading prices of 11c 
for northern natives and 10c for north- 
ern over-weights, southerns a cent less; 
branded kips are held at 9c now, as 
against 8%c asked late last week. 


Another lot of 3,000 Chicago city 
kipskins sold at close of last week at 
9c, steady; also 3,000 over-weights at 
81%c; further offerings made same basis 
but interest has lagged so far. 


Packer Jan. regular slunks sold pre- 
vious week at 65c in a good way. 


HORSEHIDES. — The _horsehide 
market has not shown signs of any 
great interest as yet, although some 
holders late this week were inclined to 
stiffen asking prices a bit. Good city 
renderers, with manes and tails, still 
quoted $3.00 to possibly $3.10, selected, 
f.o.b. nearby sections; ordinary trimmed 
renderers $2.50@2.60 del’d Chicago; 
mixed city and country lots $2.00@2.25. 


SHEEPSKINS.—Dry pelts quoted 
nominally around 9@10c per Ilb., del’d 
Chicago. The shearling market is quiet, 
with not enough business to clearly 
establish the market; last reported 
trading in a small way was at 70c for 
No. 1’s and 55c for No. 2’s, previous 
week, with No. 3’s scarce and nominal 
around 40@45c. Production is neg- 
ligible on shearlings at this season. 
Pickled skins remain dull, with an ab- 
sence of buyer interest in the quality 
available at this season and, while some 
still talk up to $4.00 in the absence of 
bids, others quote down to $3.50 in a 
nominal way; buyers not bidding but 
talk lower. Packer wool pelts quoted 
around $1.45 per cwt. live lamb. 


New York 


PACKER HIDES.—Last trading in 
the New York market was early pre- 
vious week, when one packer sold Dec.- 
Jan. production of branded steers basis 
11%c for butt brands and 11c for Col- 


heavy 


The National Provisioner 














orados. Later bids were lower but more 
interest reported with the firming up 
of the South American market late this 
week. Most packers holding Dec. for- 
ward production, and some earlier dat- 
ing natives held in one direction. 

CALFSKINS. — Market has _ been 
easy and trading awaited to establish 
values. Last reported sales by col- 
lectors were 4-5’s at 85c, 5-7’s at $1.10, 
7-9’s at $1.30 and 9-12’s around $2.15 
nom.; some quoting around 10c lower 
in a nominal way, especially on the 
heavy end, with packer calf 15@25c 
over collectors. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Feb. 18, 1938, with 
comparisons: 


PACKER HIDES. 


Week ended Prev. Cor. week, 
Feb. 18. week. 1937. 
Spr. nat. 

Sa 11%@12n 11%@12n @16%n 
Hvy. nat. 

SUPB. 2.200. 11% @12n 11% @12n @16 
~— wee 

er @11% 114%n @16 
Hy. butt brnd'a _ : 

ae @11%4 11 16 

i Col e1% e 
anaes @ll1 11 @154 
Bx. ‘ight Tex. S " 

{SF 8b @ 8n @13% 
Brnd’d cows. ) 8b @ 8 @13% 
Hvy. nat. 

COWS cece @ 8 8 @l4 
Lt. nat. cows 84% @ 8%b 8lon @l4 
Nat. bulls. @ Ten @ 7% @12 
Brnd’d bulls. @ a @ 6% @il 
Calfskins ....13 @14% 15 @16 2214 @25% 
Kips, nat.... @1lax @ll @16% 
Kips, ov-wt.. @10ax @10 @15% 
Kips, brnd’d. @ 9ax @ 9ax @l4 
Slunks, reg... @65 @65 @1.27% 
Slunks, hbris.. @35n @35n @55 

Light native, butt branded and Colorado steers 


le per lb. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 


Nat. all-wts.. 7%4@ 8 7%@ 8 13% @14 
Branded ..... 7 @T% 7 @7% 12%@13% 
Nat. bulls.... @ 6 @ 6 10 @10% 
Brnd’d bulls. . @ 5% @5% 9 @ 9% 
Calfskins ...11 @l12 1144@12 21 @21% 
SS @ 9ax @ 9 @14% 
Slunks, reg..55 @60n 55 @60n 1.05@1.15n 
Slunks, hris.25 @30n 25 @30n 40 @50n 
COUNTRY HIDES. 

Hvy. steers... 6 @ 6% 6 @6% 10%@11 
Hvy. cows... 6 @ 6% 6 @ 6% 10%@11 
Serr @ 6% 64%4@ 6% 11%@12 
Extremes ... @ 7% ™4@ rm @i3 

Serer @ 4%n @ 9% 
— . 84@ 9n 84 @ 9n 14% @15 

eee ee 7 @7%n 7%@7™&; i2 @124 
Piet calf... .50 @60n 50 @oon" 1.10@1.20n 
Deacons .....50 @60n 50 @60n 1.10@1.20n 
Slunks, reg...35 @45n 35 @45n 80 @90n 
Slunks, hris..10 @l5n 10 @15n 15° @25n 
Horsehides ..2.00@3.10 2.00@3.10 4.75@5.75 
SHEEPSKINS. 

PR cc eiviacesse seedecicnse ee 
Sml. pkr. 

|, EEO EE ee 
Pkr. shearlgs. @70n @70 @ 1.50 
Dry pelts.... 9 @10n 10 @lin 23 @24 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to February 18, 1938: 
To the United Kingdom, 133,896 quar- 
ters; to the Continent, 21,046. Last week 
to United Kingdom, 67,120 quarters; 
to the Continent, 19,612. 


WANT A GOOD MAN? 


For good experienced men try the 
“Classified” page of THE NATIONAL 
PROVISIONER. 


Week Ending February 19, 1938 


WEEK'S CLOSING. 


a ee 





FRIDAY'S CLOSINGS 


Provisions 


Hog products scored further sharp 
gains on commission house buying, 
steadiness in hogs and moderate hog 
receipts, but met persistent packer sell- 
ing and reacted on President Roosevelt’s 
remarks of no inflation and no further 
dollar devaluation. 


Cottonseed Oil 


Cotton oil trade made new highs 
today in a broad market under foreign 
short covering, outside buying, better 
cotton and lard markets, but reacted 
on profit taking with some disappoint- 
ment over President’s price statement 
and weakened technical position due to 
huge covering in past few days. Crude, 
Texas, 6%c bid; Southeast valley, 6%c 
bid; rumors of sales at 7c unconfirmed. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
March 8.20@8.22; May 8.24 sale; July 
8.29; Sept. 8.36; Oct. 8.36@8.39. Sales 
496 lots. Closing steady. 


Tallow 
Tallow, extra 5%c lb., f.o.b. 


Stearine 
Stearine, 7c, plants. 


Friday's Lard Markets 


New York, February 18, 1938.— 
Prices are for export. Lard, prime West- 
ern, $9.35@9.45; middle Western, $9.35 
@9.45; city, 8% @9c; refined Continent, 
95c; South American, 9%e; Brazil 
kegs, 9%c; shortening, 10%c in carlots. 


PROVISION AND LARD MARKETS 


(Continued from page 27.) 


with 13.9 the previous week and 9.2 last 
year. The average ratio for January 
was 13.38 compared with the 10-year 
average for January of 10.3. 

PORK.—Demand was fair at New 
York and the market was steady. Mess 
was quoted at $27.37% per barrel and 
family at $29.50 per barrel. 

LARD.—Demand was fair at New 
York and the market was firmer. Prime 
western was quoted at 9.20@9.30c; 
middle western, 9.20@9.30c; New York 
City in tierces, 8%@8%c and tubs, 
9@9'%e; refined continent, 94%4c¢; South 
America, 93gc, and Brazil kegs, 9%%c. 
Shortening in carlots was 4c higher at 
10%c, New York, and smaller lots at 
10%ec. 

At Chicago, regular lard in round 
lots was quoted at 74%c under March; 
loose lard, 45c under March, and leaf 
lard, 57%c under March. 

BEEF.—Demand was fair at New 
York and the market was steady. Fam- 
ily was quoted at $27.00 per barrel. 





BRITISH PROVISION MARKETS 


Liverpool, February 17, 1938.—Gen- 
eral provision market firm; fair demand 
for A. C. hams and poor demand for 
lard. 

Friday’s prices were: Hams, Ameri- 
can cut, 86s; ham, long cut, exhausted; 
Liverpool shoulders, square, unquoted; 
picnics, unquoted; short backs, un- 
quoted; bellies, English, 72s, Wiltshires, 
unquoted; Cumberlands, 69s; Canadian 
Wiltshires, 81s; Canadian Cumberlands, 
81s; spot lard, 50s 6d. 


LIVERPOOL PROVISION PRICES 


Prices of first quality product at 
Liverpool for the week of February 3: 
Feb. 2, Jan. 26, Feb. 3, 


1938. 1938. 1937. 

per cwt. per cwt. per cwt. 

American green bellies. .$17.07 $17.52 $17.63 

Danish Wiltshire sides.. 21.92 21.69 18.80 

Canadian green sides.... 18.23 18.19 16.89 
American short cut green 

BAMB cccccccecccevece 19.01 18.86 20.44 

American refined lard... 11.15 11.38 14.72 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
the week ended February 11, 1938, were 


as follows: 
bah J 
Feb. Week 
.11,675, a 13,077,000 12,628,000 
-44,063,000 51,372,000 37,503,000 
156995000 2'023;000 1,467,000 


Previous Same 
Vv Week '37. 


Cured Meats, Ibs.. 
Fresh Meats, Ibs.. 
Lard, Ibs. ......... 


MEAT AND LARD EXPORTS 


Exports of bacon and lard through 
port of New York during week ended 
February 18, 1938 totaled 588,480 Ibs. 
of lard and 121,200 lbs. of bacon. 


N. Y. HIDE FUTURE MARKETS 


Saturday, Feb. 12, 1938—Holiday. 

Monday, Feb. 14, 1938—Close: Mar. 
8.37 bid; June 8.71@8.74 sales; Sept. 
9.05 sale; Dec. 9.86 n.; sales 41 lots. 
Closing 8@10 higher. 

Tuesday, Feb. 15, 1938—Close: Mar. 
8.35 sale; June 8.65@8.66 sales; Sept. 
9.00@9.02; Dec. 9.81 n; sales 177 lots. 
Closing 2@5 lower. 

Wednesday, Feb. 16, 1938—Close: 
Mar. 8.91@9.00; June 9.26@9.27 sales; 
Sept. 9.60 sale; Dec. 9.95 sale; sales 
297 lots. Closing 56@64 higher. 

Thursday, Feb. 17, 1938—Close: Mar. 
9.35@9.38 sales; June 9.65 sale; Sept. 
9.98 sale; Dec. 10.29 n; sales 462 lots. 
Closing 34@39 higher. 

Friday, February 18, 1938—Close: 
Mar. 9.01@9.05; June 9.35 sale; Sept. 
9.66@9.70 sale; Dec. 10.01 n; sales 482 
lots. Closing 28 to 34 lower. 
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LIVE STOCK MARKETS 


LIVESTOCK ON FARMS 


More hogs and sheep but fewer cattle 
were on farms in the United States on 
January 1, 1938, than a year earlier, 
according to the population estimate 
issued by the U. S. Department of 
Agriculture. Hog population was the 
largest since January 1, 1934, but is 
still well under that of normal years. 
Population of sheep and lambs in 1937 
was exceeded in each year from 1931 
to 1934, inclusive, but was higher 
than that of 1930 and the years since 
1934. Cattle population was somewhat 
smaller than in the preceding five years, 
but was larger than that of 1930, 1931 
and 1932. 

In 1930 the cattle population totaled 
61,000,000 head, of which 23,000,000 
were cattle kept for milk, leaving 38,- 
000,000 head of beef cattle. On Janu- 
ary 1, 1938, milk cattle totaled 24,900,- 
000 out of the total of all cattle of 
65,930,000, thus making the beef cattle 
population in the neighborhood of 41,- 
000,000 head. Decline of all cattle from 
the peak reached on January 1, 1934, 
was shared by both beef and dairy cat- 
tle. However, the entire cattle popula- 
tion is the figure of major interest to 
the meat packing industry, as prac- 
tically all cattle ultimately find their 
way into meat channels. 

Livestock on farms January 1, 1938, 
with comparisons, are reported as fol- 
lows: 


All cattle Sheep Hogs, 
and calves and lambs. including pigs. 







January 1 
1938 ....65,930,000 52,918,000 44,418,000 
1987 ....66,448,000 ' 42,948,000 
1936 ....67,929,000 42,837,000 
1935 ....68,529,000 52 "or 51, ‘000 39,004,000 
1934 ....74,262,000 53,713,000 58,621,000 
1933 ....70,214,000 53,075,000 62,127,000 
1932 ....65,770,000 53,974,000 59,301,000 
1931 ....68,030,000 53,233,000 54,835,000 
1930 ... 61,003,000 51,565,000 55,705,000 
Of the January 1, 1938 total of 52,- 

918,000 sheep and lambs, 46,797,000 


were stock ane and the balance sheep 


and lambs on feed. 


WEEKLY REVIEW © 


HOG KILL EQUALS YEAR AGO 


Hog slaughter under federal inspec- 
tion during the two weeks ended Feb- 
ruary 11, 1938, at eight principal points 
was practically the same as in the like 
period of 1937, totaling 561,071 head. 
A year ago the total was 560,446 hogs. 


HOG COST AND WEIGHT 


Average weight of hogs was higher 
and average cost per cwt. lower during 
January, 1938, than in the same month 
of 1937. Weight increase ranged from 
8 lbs. at E. St. Louis to 36 lbs. at 
Omaha. At Kansas City average price 
for month was $1.99 per cwt. under 
that of January, 1937, and at St. Paul 
average was $2.48 lower. Average 
weights and costs at five large markets 
for the month, compared with a year 
ago, were as follows: 


Average cost. Aver. wt., Ibs. 


Jan., Jan., Jan., Jan., 

1938. 1937 1938. 1937. 
eee $7.91 $10.24 242 233 
Kansas City..... 7.92 9.91 232 220 
GEE . ccavccece 7.76 9.82 243 207 
E. St. Louis. 8.05 10.19 229 221 
We FOR. cccwces 7.57 9.91 237 204 


LIVESTOCK AT 68 MARKETS 
Movement during January, 1938. 


CATTLE, 
Local Ship- 
Receipts. slaughter. ments. 
Jan., 1938 .......1,156,832 729,499 391,158 
Cis BOE wecasee 1,172,074 736,310 406,034 
Jan. av. 5 yrs....1,158,369 725,547 411,518 
CALVES. 
 ’! Peer 489,541 324,928 165,963 
Jan., 1937 ....... 519,047 369,258 155,630 
Jan. av. 5 yrs.... 511,763 357,843 158,660 
HOGS. 
Jan., 1938 .......2,892,373 2,065,909 815,305 
Jan., 1937 .......2,500,310 1,748,688 748,412 
Jan, av. 5 yrs....3,017,352 2,117,546 $92,471 
SHEEP AND LAMBS. 
,,. Bee .sceexen 1,954,118 1,150,492 792,795 
Jan., 1937 .......2,063,317 1,186,979 865,073 
Jan, av. 5 yrs....1,851,668 1,110,365 766,041 


STOCKER AND FEEDER RATES 


Rail freight rates on stocker and 
feeder livestock to large stockyards, 
from points in the Western district to 
points East of the Mississippi River, 
have been found unduly prejudicial to 
the large yards and unduly preferential 
of smaller competitors by the Interstate 
Commerce Commission in No. 27018, 
Belt Railroad and Stockyards Co. et al. 
vs. Alton et al. The report also deals 
with No. 27149, Chicago Live Stock Ex- 
change vs. Alton and other cases. 


Undue preference found by the com- 
mission is to extent that rates charged 
on stocker and feeder livestock differ 
from those prescribed in Live Stock- 
Western District Rates and other cases. 
Complainants operate public live stock 
yards at Indianapolis, Evansville, Laf- 
ayette, Cincinnati, Cleveland, Dayton, 
Nashville, Louisville, Peoria and Chi- 
cago. 


SLAUGHTER BY STATIONS 


Livestock slaughter under federal in- 
spection during January, 1938, by sta- 
tions is reported as follows: 





Sheep and 
Cattle. —o lambs. Swine. 
Baltimore ..... “2 696 537 3,158 50,571 
Chicago* 2 ae 236,422 574,223 
Denver .. 020 25,399 29,349 
Kansas City ... 60, 073 20,839 73,744 159,474 
New York? .... 37,616 64,636 307,880 210,743 
OmMRR cccccsce 62,450 8,042 89,727 194,695 
eee 47,434 27,690 61,021 248,903 
Sioux City .... 35,096 1,990 72,272 180,660 
So. St. Paul*... 55,626 41,825 73,047 227,845 
All other 
stations .....390,162 226,285 _ 009, 347 2 324,5 25 
rT Jan., 
we eee ss 829,802 420,096 1,552,017 4,200,988 


ae ludes Elburn, Ill. 
2Includes Jersey City and Newark, N. J. 


3Includes National Stock Yards and East St. 
Louis, 


4Includes Newport and St. Paul, Minn. 


Need a good man? See page 52. 

















Ofjfyices. 
Detroit, Mich. 


THE VITAL LINK 


BETWEEN YOU AND 
ECONOMICAL BUYING 


KENNETT-MURRAY 
Livestock Buying Sewice 








Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 




















Dayton Ohio 





Omaha,Neb.  Cincinnati,Ohio Indianapolis, 
La Fayette,lnd. Louisville, Ky. Nashville, Tenn. 
Sioux City, lowa Montgomery, Ala. 
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LIVE STOCK BUYERS 


Hogs e Calves e Lambs 


i. DUFFEY & SON CO. 


LAGRO, INDIANA 








The National Provisioner 














LIVESTOCK PRICES COMPARED 


January prices at Chicago, with com- 
parisons: 


SLAUGHTER CATTLE AND VEALERS. 





















Jan., Dec., Jan., 
1938. 1937. 1937. 
Steers— 
Choice, 750-900 Ibs.?....... $ 9.21 
ne ae 9.98 
ee eae 10.44 
1300-1500 Ibs. .......... 10.73 
Good, 750-900 Ibs.*........ 8.12 
900-1100 Ibs. ... : 8.49 
1100-1300 Ibs. ... 8.74 
1300-1500 Ibs. ... rs 8.94 
Medium, 750-1100 lbs.?.... 7.25 
1100-1300 Ibs. ..... . 7.52 
Common, 750-1100 Ibs.* 6.39 
Steers & heifers— 
Choice, 550-750 Ibs.*. 8.84 11.84 
Good, 550-750 Ibs.* 7.64 10.15 
Heifers— 
Choice, 750-900 Ibs........ 8.64 8.65 
Good, 750-900 Ibs.......... 7.60 8.65 
Medium, 550-900 Ibs....... 6.77 6.45 
Common, 550-900 Ibs --- 85.96 6.45 7.22 
Cows—All wts.— 
Choice 7.35 
Good > 6.43 
Medium 5.38 
TEE csvnevennseces H 5.38 
Low cutter & cutter 4.36 4.22 
Bulls (ylg. excluded)—AIl wts.— 
SRE eat ae 6.70 6.97 6.38 
Medium . nagar 6.48 6.03 5.81 
Cutter & common 5.67 6.03 5.81 
Vealers—All wts 
oo See ee 10.10 11.10 
eRe 10.10 11.10 
Medium ....... f 8.01 8.86 
Cull & common............ ae 6.06 6.35 
Calves—250-400 Ibs 
ME abacacesuvracehebae 8.02 6.90 
ree re 8.02 6.90 
Medium .. 5.66 5.14 
Common 5.66 5.14 





In 1937 classification: * 550-900 Ibs.; 





Ibs.; * Heifers only. 
HOGS. 
Barrows & gilts 
Good & choice, 140-160 Ibs.$ 8. $ 8.27 $ 9.88 
oe a ee ‘ 8.27 10.20 
180-200 Ibs. 8.26 10.29 
8. 3 
220-2 6 8. 3 
250-290 Ibs. 7.8 
290-350 Ibs 7.5 § 
Medium, 140-160 Ibs. 7.8 9. 
SR crccblaya' acgvasaaareie 7.85 9.72 
180-200 Ibs. 7.84 





Packing sows— 





Good, 275 9.82 
350 9.73 
425-55) . 9.62 

Medium, 275-550 lbs. 9.12 

Slaughter pigs 
Good & choice, 100-140 Ibs. 8.23 8.04 9.14 
Medium, 100-140 Ibs....... 8.00 7.74 8.33 
LAMBS AND SHEEP 
Lambs 

UN. Sia. bones adaw tenant 8.34 9.04 10.42 

Good . iets ~aeenee” oe 8.37 10.16 

Medium ....... es 7.45 9.27 

ND. siccunaktebwerns 6.27 6.51 8.08 

Yearling wethers— 
Good and choice.......... 
Medium 
Ewes 
Good and choice........... 3.94 3.85 5.24 
Common and medium...... 3.08 2.97 3.85 


U. S. INSPECTED HOG KILL 


At 8 points for the week ended Feb- 
ruary 11, 1938: 











Week. Cor. 
ended Prev. week, 
Feb. 11. week. { 
Chicago .... ° -.+». 61,465 317 106,160 
Kansas City, Kansas..... 21,801 31,052 
|, errr Te 3 37 y 
St. Louis & East St. Louis 43,346 50,092 
Sioux City 16,813 29,144 





St. Joseph 8,784 
Se rarer 28,354 
N. Y., Newark and J. C.. 43,334 
MN ccc dee 245,008 316,063 302,689 


Week Ending February 19, 1938 





LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, February 17, 1938, 
as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (Soft or oily hogs, excluded). 
BARROWS AND GILTS, 


Good-choice: 
140-160 EEE eee eee $ 


8 


8.60@ 
8.70@ 
8.70@ 
8.65@ 
8.35@ 
8.00@ 
7.75@ 


PD WW WH 
222 
CAN 





it en 
AOA 


Medium: 
140-160 





7.85@ 8.60 

160-180 Ibs.... 7.85@ 8.70 

180-200 WhS.... ccc ccees 7.75@ 8.70 
PACKING SOWS: 

7.20@ 7.40 

7.10@ 7.30 

7.00@ 7.15 

Medium, 275-550 lbs 6.75@ 7.20 

SLAUGHTER PIGS: 
Good-choice, 100-140 Ibs... §.00@ 8.85 
Medium, 100-140 Ibs.......... 7.50@ 8.65 
Slaughter Cattle, Calves and Vealers: 

STEERS, choice: 

we. | ae eeeers ee 8.00@ 9.25 

900-1100 Ibs. wa 8.50@10.00 

EE: MRS 0. edihncde <coeoe 8.50@10.00 

1300-1500 Ibs... ; 8.50@10.00 


STEERS, good: 





750- 900 Ibs 7.50@ 8.25 

900-1100 Ibs 7.50@ 8.50 

1100-1300 Ibs 7.50@ 8.50 

1300-1500 Ibs. 7.50@ 8.50 
STEERS, medium: 

bo ee Sa 6.75@ 7.50 

pe re re 6.75@ 7.50 
STEERS, common: 

po OR ee .. 6.00@ 6.75 


STEERS AND HEIFERS: 
Choice, 550-750 Ibs e ; = 


f .00@ 8.75 
Good, 550-750 Ibs... 


.00@ 8. 





‘ 


HEIFERS: 
Choice, 750-900 Ibs.... 
Good, 750-900 Ibs....... 
Medium, 550-900 Ibs... re 
Common, 550-900 Ibs...... 


COWS, all weights: 








SE dctuceseweticneeaes 
Rr re ee 
er er re 
COMMON .ccceccece wes .f 
Low cutter and cutter. 4.00@ 5.00 
BULLS, yearlings, excluded, 
All weights: 
. SPER er eee B.00@ 6.85 
errr 5.85@ 6.75 
Cutter and common. 5.00@ 5.85 
VEALERS (all weights): 
See “teenacdounes 10.00@ 11.00 


eer 9.00@ 10.00 
PORN. kbc ncoscesenes ws 7.00@ 9.00 
Cull and common........... 5.00@ 7.00 
CALVES, 250-400 Ibs.: 
CHOICE .ncscvecvvscccececes 6.00@ 7.50 
Good C0tt000 6b es eesreheent 6.00@ 6.50 
Medium ...cccccccccccscccs 5.00@ 6.00 
COMMON ....creeveeceveeces 4.50@ 5.00 


Slaughter Lambs and Sheep: 


LAMBS: 
Choice 
Good Te 
| PETS PE PT TTA Le 
Common (plain) 





5.50@ 


EWES: 
Good -choice 3.0@ 
Medium to common........- 2.50@ 


CHICAGO. E. ST. LOUIS. 











OMAHA. KANS.CITY. ST. PAUL. 
8.15@ 8.80 $ 8.10@ 8.30 $ 8.15@ 8.40 $ 8.65@ 8.75 
8.60@ 9.00 8.20@ 8.35 8.20@ 8.45 aa 8.75 
8.75@ 9.00 8.25@ 8.35 HE | 8.45 8.65@ 8.75 
8.75@ 9.00 8.25@ 8.35 8.2 8.45 8.45@ 8.75 
8.50@ 8.90 8.10@ 8.35 8.10@ 8.45 8.15@ 8.55 
7.90@ 8.60 90@ 8.25 7.70@ 8.35 es | 8.25 
7.65@ 8.05 7.50@ 8.00 7.35@ 7.90 7.50@ 7.90 
fo. Bo B06 U8} ae eee ‘ 
cf. Bo RS. og eee ry 
SBE OE CC lc hiecccshen § «veswnasens 
7.10@ 7.25 6.85@ 6.90 6.75@ 7.10 7.10@ 7.15 
7.00@ 7.20 6.85@ 6.909 6.60@ 6.85 7.00@ 7.15 
6.85@ 7.15 6.75@ 6.85 6.50@ 6.75 6.90@ 7.10 
WP Side -Sedeonarnie Dietveasuseas Seenor heer 
7.00@ 8.35 7.75@ 8.25 8.75@ 9.00 
CO Wee Fee césawee. whe oadethin. | Gaweeaee - 
A. £> Sees OST ee T7.50@ 8.60 
8.00@ 8.50 T7.75@ 8.85 8.00@ 9.00 7.65@ 8.75 
8.00@ 8.75 8.00@ 9.00 8.25@ 9.00 7.85@ 9.35 
eabssasene 8.00@ 9.00 seessocsas | =D EREe 
7.25@ 7.75 6.75@ 7.75 6.75@ 7.65 
7.25@ 8.00 6.75@ 8.00 6.85@ 7.85 
7.50@ 8.00 7.00@ 8.00 7.00@ 8.25 
7.50@ 8.00 7.00@ 8.00 7.15@ 8.40 
6.50@ 7.50 5.75@ 7.00 6.50@ 7.35 5.85@ 7.00 
6.50@ 7.50 6.25@ 7.00 6.50@ 7.35 6.25@ 7.15 


5.25@ 6.25 


5.50@ 6.50 5.25@ 6.2: 





T.50@ 8.25 7.00@ 8.00 7.35@ 8.15 
6.75@ 7.50 6.25@ 7.00 6.50@ 7.50 
7T.50@ 8.00 7.00@ 7.75 7.35@ 8.00 7.25@ 7.85 
6.75@ 7.50 6.25@ 7.00 6.65@ 7.35 6.50@ 7.25 
6.00@ 6.75 5.50@ 6.25 5.75@ 6.65 5.60@ 6.50 
5.50@ 6.00 5.00@ 5.50 5.00@ 5.75 5.00@ 5.75 


5.35@ 5. 
5 4.75@ 
4.75 4.50@ 
4.60 3.50@ 














6.50@ 7.00 6.00@ 6.50 6.25@ 6.50 5.85@ 6.35 
5.50@ 6.60 5.75@ 6.15 5.25@ 6.25 5.35@ 6.15 
4.75@ 5.50 4.50@ 5.75 4.50@ 5.50 4.35@ 5.50 
11.50 only 9.00@10.00 10.00@11.00 9.50@11.00 
10.25@11.50 8.00@ 9.00 8.00@10.00 8.00@ 9.50 
9.00@10.25 6.50@ 8.00 6.00@ 8.00 6.50@ 8.00 
4.75@ 9.00 4.00@ 5 4.50@ 6.00 4.00@ 6.50 
7.00@ 8.00 7.00@ 8.50 7.00@ 7. nO 
6.50@ 7.00 6.00@ 7.00 6.25@ 6. “ 
5.50@ 6.50 5.00@ 6.00 5.50@ 6.2! 5. "0 
4.75@ 5.50 4.00@ 5.00 4.50@ 5. 4 MO 

6.85@ 7.25 7.00@ 7.40 

6.50@ 6.85 6.50@ 7.00 

6.00@ 6.50 6.00@ 6.50 

5.25@ 6.00 5.50@ 6.00 
3.25@ 4.25 8.00@ 4.00 8.00@ 4.00 8.253@ 4.00 
2.25@ 3.25 1.75@ 3.00 1.75@ 3.00 2.00@ 3.25 





NEW YORK LIVESTOCK 


Receipts week ended February 12, 
1938: 






Cattle. Calves. Hogs. Sheep. 

CA eee 4,599 37,293 

Central Union ....... . 7,143 

oe 2. eee 3,593 
OR cwanne owkawen 21,854 
ERG WEE. «coc: cc0c08 23,261 





23,006 


Two weeks ago 


PACIFIC COAST LIVESTOCK 
Receipts five days ended Feb. 11, 1938: 


Cattle. Calves. Hogs. Sheep. 


Los Angeles ........ 7,846 2,157 1,677 4,512 
San Francisco ...... 850 10 1,650 3,500 
Portland occcccvsvees 3,060 285 6,600 4,125 


DIRECTS—Los Angeles: Cattle, 53 cars; calves, 1 
car: hogs, 180 cars: sheep. 43 cars. San Francisco: 
Cattle, 280 head; calves 40 head: hogs, 2.900 head; 
sheep, 1,160 head. Portland: Hogs, 2,265 head. 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, February 
12, 1938, as reported to The National Provisioner: 


CHICAGO. 

Cattle. Hogs. Sheep. 
Armour and Company....... 5,321 2,850 16,973 
Swift and Company......... 2,962 4,771 9,461 
2,  _ ¥ fC Srerrr 4,257 3,897 7,202 
G. H. Hammond Co......... 2,110 abies cree 
GD ccccececesscccesves 10,347 17,166 10,165 
OE ces wiscevcencévecetve 9,257 22,986 6,100 


Brennan Packing Co., 644 hogs: Western Pack- 
ing Co., Inc., 2,616 hogs; Agar Packing Co., 6,712 
hogs. 

Total: 34,254 cattle; 4,806 calves; 61,142 hogs; 
49.895 sheep. 

Not including 312 cattle, 198 calves, 12,926 hogs 
and 9,780 sheep bought direct. 


KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 














Armour and Co...... 2,851 638 417 7,891 
Cudahy Pkg. Co..... 1,656 638 885 6,064 
SENG GP GO ec ccccesese 2,013 512 1,285 6,610 
Wilson & Co........ 1,868 499 726 864,183 
Pe ccece cecee quan a lxoxes 
M. Kornblum Pkg. 
Bb. ¢eaccocveansee Ee -c6sae exeee. “apies 
GRD nen vncesecces 2,760 289 3,240 1,542 
Betas vccvcccccces 12,577 2,576 6,691 26,380 
Not including 18,571 hogs bought direct. 
OMAHA, 
Cattle and 
Calves. Hogs. Sheep. 
BEE GE Gee occ ccccccece 8,713 2,211 6,049 
Gudenr PEE. Os.....cccscese 8,777 2,928 6,044 
SU IR coc cccnecscanu Gee Bees ccccs 
SE Ge Wilkie venveneesecsete 4,214 2,226 4,585 
GEES cceveccccccccesesoces cover 12,891 6,800 
Cattle and calves: Eagle Pkg. Co., 17; Greater 


Omaha Pkg. Co., 102; Geo. Hoffman, 29; Lewis 
Pkg. Co., 678; Nebraska Beef Co. , 425; Omaha Pkg. 
Co., 278; John Roth & Son, 126; South Omaha 
7s 63; Hormel Pkg. Go., 19; Lincoln Pkg. 
me Hs Wilson & Co., 271. 

“otal: 14,634 cattle and calves; 22,027 hogs; 
23,478 sheep. 

Not including 6,427 hogs and 3,146 sheep bought 
direct. 


EAST ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 





Armour and es 985 1,336 3,283 5,298 
Swift y oo & 1,321 5,035 5,039 
Hunter Pkg 2 2,802 526 
Heil Pkg. 1,743 
Krey Pk 984 
Laclede Pkg. Co 1,852 
Sieloff Pkg. Co 1,41 
Shippers 18,563 





"258 21315 1,430 


Total 7,892 87,987 14,640 
Not including 1,477 cattle, 2,654 calves, 28,174 
hogs and 1,463 sheep bought direct. 











8ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 











Swift & Co....... 2,085 480 5,272 18,333 
Armour and © 2,472 589 3,794 7,420 
UES xiccicae.cas 1/239 8 1911 ‘220 

WE secede. 5,796 1,077 10,977 20,973 


Not including 662 hogs bought direct. 


SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
















Cudahy Pkg. Co..... 3,186 126 5,150 5,838 
Armour and Co. 2,358 91 3,947 3,938 
wift & Co 2,485 71 2,951 5,268 
Others eae « ._ ae 16 43 1 
GND cccccsceses 2,447 77 «©8388 1,639 
WE ocxsxsscetsd 10,754 381 20,479 16,684 
ST. PAUL. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co...... 2,661 2,934 9,175 4,935 
Oudahy Pkg. Co..... . ee 2a 641 
BWEEe BD CB. cocvicccce 4,881 4,200 13,044 10,393 
M. Rifkin & Son.... 530 nn: * excou . epees 
United Pkg. Co...... 1,968 . 
J. T. MeMillan Co... 22 Se esees sooo 
actardvve bees 1,424 0h ere oneee 
ee 12,227 11,011 22,219 15,969 


Not including 86 cattle, 113 calves, 2,852 hogs 
and 98 sheep bought direct. 





INDIANAPOLIS. 

Cattle. Calves. Hogs. Sheep. 

Kingan & Co....... 1,818 4,816 
Armour and Co...... 905 278 1,888. ..... 
Hilgemeier Bros. ... 7 ewe Te -oxees 
Dt :. cere scuee <aen a ‘acon 
Meier Pkg. Co....... ae Oe EE. eee 
Maass Hartman Co.. 7. ae <n: sees 
Stark & Wetzel..... 109 D9 G36  .ecse 
Wabnitz and Deters. 81 93 234 26 
| RES 2,064 1,142 11,456 11,267 
eee 503 133 335 = 1,273 
MN ete ce 5,528 2,385 27,155 17,882 
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OKLAHOMA CITY. 
Cattle. Calves. 


Armour and Co...... 2,112 1,037 
Wilson & Co........ 2,458 945 
Others ...... evccece 248 





BOOE cccsccececes 4,818 2,006 
Not including 643 hogs bought direct. 


WICHITA. 


Cattle. Calves. 
Cudahy Pkg. Co..... 798 550 


Dold Pkg. Co........ 537 124 
Dunn- Goherten Co. .. — ee 
Fred W. Dold....... me senes 
Sunflower Pkg. Co... seers 
Pioneer Cattle Co... - .eseee 


United Pkg. Co..... 
Keefe Pkg. C 


Total 











FT. WORTH 
Cattle. Calves. 
Armour and Co...... 2,373 717 
Se Ot GOs vascuce 2,206 707 
City Pkg. Co........ 204 43 
Blue Bonnet Pkg. Co. 135 48 
H. Rosenthal Pkg. Co. 102 
Total .ccccccccce - 5,020 1,518 
DENVER. 
Cattle. Calves. 
Armour and Co...... 1,392 99 
BwHt & Go. ccccscce 904 
Cudahy Pkg. Co..... 39 42 
WEEE. <ccescscacees 1,503 324 
BOGE wcccvccccsse 4,468 543 


CINCINNATI, 


Cattle. Calves. 


S. W. Gall’s Sons... ..... 31 
EB. Kahn's Sons Co.. ba 315 


Lohrey Pkg. Co..... 


H. H. Meyer Pkg. Co. 10 °.... 
? Schlachter’s Sons. 173 103 


& F. Schroth P. Co. 20 





z F. Stegner yen nore 318 "201 
Shippers ....... cece WB coves 
GERI cccccccosveee 1,202 699 

DRED cccciccsvces 2,590 1,349 


Not including 930 cattle, 50 cal 
an 


d 800 sheep bought direct. 
MILWAUKEE, 


Cattle. Calves. 


Plankinton Pkg. Co. 1,673 5,623 
Armour and Co., Mil. 701 2,907 
N. Y. B. D. M. Co.. 





BD weece 
BNE accccceceee 111 12 
GEREES ccccccccscocce 833 768 
peers rr 8,338 9,310 
RECAPITULATION. 
CATTLE. 
Week 
ended 
Feb. 12. 
IED accardverasioeenne 84,254 
OS "EL ee 12,577 
EE bob adhedstacenee 14,634 
BOUG GE, TOR... cccccns 10,562 
My MED. oe66ss.crverees 5,796 
i ae 10,754 
Oklahoma re ere 4,818 
WOEEEED ceceedecccereses 2,064 
Seuver SbeehtOcteeseseana 4,468 
Ws WEE cccesvcccosseces 12,227 
oo poe 3,338 
Indianapolis ............ 5,528 
ON eae 2,590 
i EE Micaccesscaces 5,020 
BOAT cccccedcccccce +. .128,630 
*Cattle and calves. 
HOGS. 
PD d.ccdetescevtestes 61,142 
ON 6,691 
PPR rrr 22,027 
MO. HE, TOUS... cc cscces 37,987 
is) SEE andicieecs ceceee 10,977 
MOONE SET ccovcevcovesve 20,479 
Oklahoma City ......... 5,653 
PE. score tsweteerns 2,201 
Denver 5,446 


St. Paul .. 
Milwaukee ... . 
Indianapolis ............ 27,155 
ee 13,379 
Pe: SOO snc se eceenes 3,573 





ES ee ee 
Kansas City .......... oa 
GEE. tcc accececissnece 


Oklahoma City » 
WER ccescecccvcecces 





ee 674 
Not including 1,694 hogs bought direct. 





























Sheep. 
534 
494 

2 


1,030 








3,732 





Sheep. 
10,327 


1,614 
5,709 


34,883 





. Sheep. 





947 


ves, 3,174 hogs 


. Sheep. 


1,677 





305,510 


42,841 
25,168 
18,298 
6,934 
20,475 
12,293 
1,762 
1,433 





NN, fins da kee ceaade 34,883 oy a 12,528 
Oe. POs 2k 66! 
Milwaukee 
Indianapolis 
Cincinnati 
Ft. Worth 





CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods: 









RECEIPTS. 
Cattle. Calves. Hogs. Sheep. 
eS eer 10,449 830 14,189 7,856 
es BE Boe cewce 8,173 1,444 18,686 
Wee, Bee G..cccee 7,330 896 
Thurs., Feb. 10..... 6,780 1,152 
oo. 7: ea 1,830 7 
ts, POR: TEs once 100 
Total this week....34,862 4,962 
Previous week ..... 36,003 6,132 
OOP BOO ccvcccesucs 39,685 6,302 
Two years ago...... 26,951 4,913 49. 922 
SHIPMENTS. 


Cattle. Calves. Hogs. Sheep. 
8,287 2,138 
- 705 1,912 
q 1 


Sat., Feb. 1. 





Total this week.... 458 
Previous week ..... 11,672 786 . 
WORE EHO occcccccce 11,692 441 15,846 9.715 


Two years ago...... 6,266 842 9,220 7,687 


JANUARY AND YEAR RECEIPTS. 


Receipts thus far this month and 1938 to date 
with comparisons: 













—February— Year 

1938. 1937. 1938 1937. 
SECC 55,292 62,332 242.346 253,543 
Calves . 9,816 12,807 345 45,505 
Hogs ... -148,800 191,339 724,129 697,934 
GOED cccccccces 98,567 98,831 382,895 357,043 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 





Week ended Feb. 12. 7.45 
Previous week .. cma 7.40 
BS nie nas ee-é-erb in dwetern 10.60 
GER Re 10.30 
SEN Diaire tk a nae stea hoes 8.35 
SNe as See 9.45 
BD cwsburccaverecoeean 5.75 
Avg. 1933-1937........ $8.0 00 $7.45 45 $4.20 $8.90 
SUPPLIES FOR CHICAGO PACKERS. 

Cattle. Hogs. Sheep. 

Week ended Feb. 12........ 24,495 56,816 38,425 
PUOTIONS WOOK 2. oie cccces 24,279 74,150 45,096 
ARES - 22'134 745192 41,335 
SL ceistd’. eat apewediase bs eee 25,262 78,841 36,017 
SE Se takes alae tea eens 36,300 126,900 44,300 
DE Kaas a ccusssevesetosssaues 22,612 125,761 64,373 


HOG RECEIPTS, WEIGHTS AND PRICES. 


" —Prices— 
rec'd. Ibs. Top. Av. 
*Week ended Feb. 12. 72,900 246 $9.00 $8.30 








Previous week ...... 92,306 243 9.00 8.20 
RSE Ree 105,484 237 10.40 10.15 
REE Gis: wiviverge-awie evtaisia 50,836 234 11.15 10.75 
SEES ehrx cera sia aXe rele 91,502 226 8.60 8.25 
EE vaeo: ab aracars ot -baceie:6 145,719 223 4.85 4.50 
BE “win ccceeseacsecos 140,142 235 3.85 3.60 

Avg. 1933-1937..... 106,700 231 $7.75 $7.45 


*Receipts and average weights estimated. 


CHICAGO HOG SLAUGHTERS. 


Hog slaughters at Chicago under ott [aa 
tion for week ending Friday, Feb. 11, 1938 


af eb eee ee .. 61,465 
Sree ee . 90,317 
CED cna Fos o:nish-o ete We oipce sie 106,160 
DD Seer en6 6 5 cc ddd rees CeCe SON He Seat Pes 54,748 


CHICAGO HOG PURCHASES. 


Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, February 17, 
1938: 

Week ended Prev. 

Feb. 17 week. 

Packers’ purchases ..........; 49,964 
Direct to packers.......... ... 15,003 
Shippers’ purchases ......... . 21,358 





WEE: Scccvecveseeeusweseeee 86,325 69,627 


Watch classified page for bargains. 


The National Provisioner 






































Special reports to THE NATIONAL PROVI- . : ’ 
SIONER show the number of livestock slaughtered (Reported by the U. S. Bureau of Agricultural Economics.) 
at 16 centers for the week ended February 12, 1938. WESTERN DRESSED MEATS. 
CATTLE. NEW YORK. PHILA. BOSTON. 
—— en = STEERS, carcass Week ending Feb. 12, 1988...............5 9,294 2,384 2,578 
Feb. 12. week. 1937. WF EE SN os ties Sse eancuwen> beeauers 9,176 2,698 2,304 
Chicago ..... 24,219 25,407 27,074 Same week ear AZ0..........scccsseccees 7,69844 2,306 2,116 
— ity COWS, carcass Week ending Feb. 12, 1988................ 1,386 1,824 2,818 
East St. Lo Week PROVIOWS 2... .cccccccscrcccccccccecs 1,673 1,398 2,118 
o- i "ee oe eee ree 1,867 1,428 2,705 
Sioux — 
Wichita® ....... BULLS, carcass Week ending Feb. 12, 1988................ 177 321 24 
i + WHE MID. ok tinike oS cantakesiucksnusnks 245 303 1 
»Iphia 
Indianapolis e Wand: Well PUNE WR 6c sc vas ic ndacecencees 261% 336 49 
pe nn diez : VEAL, carcass Week ending Feb. 12, 1988................ 10,277 1,615 615 
Cincinnati ....... Week previous ........scccsscscccscccsecs 8,679 1,628 475 
| ed are Sy ee Si. navn cid dicen edevnnss 17,110 2,056 719 
St. P oe 
wthomukes RES LAMB, carcass Week ending Feb. 12, 1988................ 41,492 16,738 16,006 

aa : 188.183 WO Eo hthieoecoiaseceiiwccbeccers 44,170 14,877 15,545 

Total .....++s+erereees _— aati a ra err 43,683 15,179 18,083 

*Cattle and calves. 

‘ MUTTON, carcass Week ending Feb. 12, 1988............. .. 8,286 656 660 
al a ia CUE IIE sa ccdacsngetbinceciscy casts 4,638 581 847 
eeeeces ° ) DO , 
td SSR aa Sapte: 51801 93'951 31,052 Same week year ag0.................0000. 8,380 620 1,080 
Omaba ... ae =i 21,111 31,586 24 33 PORK CUTS, Ibs. Week ending Feb. 12, 1988................ 2,376,189 435,019 333,268 
st. ous ° Oye JU UTS « a 
sua... “"""* “9'998 10/364 12°85: WOE GENIN: bc cess cesee senses seesasece 2,393,146 424,539 493,814 
Sioux City ... ee 16,818 a8. a x ee ee ee 2,015,673 479,114 249,381 
Wichita ....... eens 3,895 4,315 2 = s 
biog ES 3 (Usa ll BEEF CUTS, Ibs. Week ending Feb. 12, 1938...............5 ee Be eee 
Philadelphia ............ 15,204 15,989 14,868 WMA IE, oo his cs tebe ccc wanes (ee. he SRS 
SOMONE. ..6.00008senbe 14, 2,019 i > 6 
New York & Jersey City. 43'334 455927 41/336 Same week year AG0.......ccccecscccscces Te thats =——“(ié‘« ww 
Oklahoma City .......... 6,296 6,647 5,628 
OE Ee 13,479 11,032 6,164 LOCAL SLAUGHTERS, 
7 > oO” Q 4 
ge "1+ gett sh'sis osoer CATTLE, bead Week ending Feb. 12, 1938................ 8,084 er 
Milwaukee ssooe OMeT 9,172 9,784 Week previous ........ccceeeeeecesceeeees 8,208 Ree f-  atoaws 
WOMEN feces acca es 315,780 385,870 374,323 Same week year A§0..........-......++... 8,716 RDS | asears 
CALVES, head Week ending Feb. 12, 1988................ 13,102 ers 
SHEEP. WG QUOTED oo oc ctewccsesseeess deeseces 13,407 e- = s  «kw awe 
rae 49,510 49,615 45,396 r i 
ee 26'380 24°622 25°168 I eer 11,409 Se. nawe wee 
Omaha geptagerecaetrense 20,312 20,421 s3.008 HOGS, head Week ending Feb. 12, 1988................ 41,342 See 
East St. Louis. sareiia/s50 an 13,169 5,91¢ “ 
St. Joseph .... .-+. 20,753 18,315 18,453 bite previews Siesitiebewsalincns scaeeen 45,927 ecw ct 
Sioux City _. " 15'045 «17.524 ~—-12'086 Same week year AZO...........-.-seeeeeee 41,336 ee 
Wichita ..... ... 8,782 4,600 1,873 " ; 2 ¥ 
Fort Worth . 2767 5878... SHEEP, head Woes eee 71,543 a | advan 
Philadelphia . 4,958 8.944 3,560 WCE BUOTIING 66s. cieeccceves st sesecesccses 71,903 3,944 
Indianapolis . -ses.-++ 5,562 4,403 2,846 TRANG WEEE FORE BOs oo sie cccccsivccssaencs 56,666 Ser tb eae 
New York & Jersey City. 71,543 71,903 56,666 
Oklahoma City . on ae 1,602 1,762 
Cincinnati . . ae 8,134 641 
DORVGE 20> eee .-- 10,188 9,180 7,483 
St. Paul ... "! 15/969 15/236 181138 
St. Paul 1 15,909 15.236 13183 ~GANADIAN LIVESTOCK PRICES RECEIPTS AT CHIEF CENTERS 
AGN A. aicesnessueee 268,803 265,060 218,638 STEERS. Week ended Feb. 12, 1938: 
Week Same 
ended Last week At 20 markets: 
Top Prices Feb. 10. week. 1987. Cattle. Hogs. Sheep. 
DOPOD oo csccescccccese $ 6.25 $ 6.25 $ 7.00 Week ended Feb. 12 259,000 318,000 291.000 
Montreal . - 6.00 6.25 7-25 Previous week .......... '170,000 369,000 299,000 
Winnipeg 9.25 5 LG” pili aaes ie Cee amen. 175,000 385,000 282/000 
CORN BELT DIRECT TRADING Calgary .. 4.35 4.50 7.00 1936 "162" 2645000 290,000 
Edmonton ... 4.50 4.00 , MR eeaemnngeeies as 159/000 824/000 248/000 
(Reported by U. S. Bureau of Agricultural Prince Albert 3.75 4.75 ee OS Site te Me et ree : =" “ 
Economics. ) Moose Jaw .. 4.25 4.50 4.50 
. Saskatoon ........... - 5.25 5.00 5.25 At 11 markets: 

Des Moines, Ia., February 17, 1938.— VEAL CALVES Hogs. 
At 20 concentration points and 10 pack- * ° 2s 0.50 Week ended Feb. 12...........esccscsoves 266,000 
. : . WOUND eccsccescesenecs $11.00 = $11.2! $10. PRED WE Wiivbiaccreethsdcsravesesten’ 306,000 
ing plants in Iowa and Minnesota the Montreal ..........++++. 10.00 10.00 dae. eepemebeeenenneneeenrrrersererrrerer 
undertone in direct trade was slow until Calgary .0222200222.. 800 700725 Joey 222 Sattooe 
mid-week. Receipts were light, four-  ~ nongy- SRA ie = eo he 1984 wees ee ee esse eeeeeeeeeeeeeecenerens 448,000 
day total being 17 per cent less than a Moose Jaw ............. 6.00 6.50 ke. ee aeeeateeteerleiati ee 
week ago and nearly 30 per cent less Saskatoon ..cccseccccces 8.25 7.50 7.00 
than a year ago. Prices on Thursday SELECT BACON HOGS. At 7 markets: ii — eit 

r re r i DING 5 60.00% 0%%edeses $ 8.90 $ 9.00 $ 8.50 attle ogs. 
were unevenly 5@20c higher than the {rman diy III 9.35 9.50 8.60 Week ended Feb. 12...... 114,000 217,000 184,000 
preceding Saturday; mostly 10@15c up Winnipeg NUDE iecciegneere 8.25 8.75 1.75 Previous =" eRe: 118,000 368,000 196,000 
i . OO ere 25 .85 a . err a ere ¥ ig a 
on all classes. le prices, good to amonton .............. 8.10 8.35 750 doe LTT 103'000 175/000 185,000 
ice 70-220-lb. : 40: Prince Albert .......... 8.10 8.50 ; Ne 0G «oc os <eseeen eee 114,000 234,000 177,000 
choice, 170-220-Ib., $8.25@8.40; few [rince ‘Albert -------+:: 8:10 8.60 am Mc eee 60,000 390000 201! 
strictly chcice to $8.45 or slightly Saskatoon ...2222221111: 8.00 8.50 RE ~ “aaa aera seep 119,000 374,000 2 | 
higher; some concentration yard bids a) Montreal and Winnipeg hogs sold on a “fed CS eee eee 124,000 511,000 248,000 
wi m asis. e 
down to $8.10. 220-250-Ib., $8.00@8.25; °° Waters " | 
250-270-lb., $7.80@8.10; 270-290-lb., GooD — ee | 
$7.55@7.90; 290-350-Ib., $7.10@7.65.  fermtar ess FBO SRN HOS 
Good to choice, 160-180-lb., $8.00@8.40; Winnipeg .............. 7.50 7.50 8.50 
GE nckebeyexcs ctw 6.40 6.25 1.75 } 
good sows 350-Ib. down, mostly $6.60@  wamontoa’...2...2222... 6308800 ARKANSAS YARDS GROW | 
. : Prince Albert .......... 6.00 seek 7.75 z . 4 | 
6.80; bulk heavier sows, $6.25@6.60. ———-............. nn ne 7.50 Increased livestock production in 
Receipts for the week ended Thurs- Saskatoon .........--... 6.25 6.00 6.25 Arkansas is being reflected in receipts 
p . 
day, February 17, 1938, are reported as at the Greater Little Rock Stock Yards, | 
follows: as well as at nearby yards at Pine Bluff 
This Last j j 
and Fort Smith. President P. C. Hogan 
week. week. ° 
Friday, Feb. 11.............000+ 26,200 17,800 CHICAGO PACKER PURCHASES pointed out recently that from 450 to 
Saturday, Feb. 12.............+. 20,100 25,200 Purchases of livestock at Chicago by 500 head of livestock are being penned 
Monday, Feb. 14............+... rant 37,600 principal packers for the first four days daily at the Little Rock Yards, which 
pam on tty gg alla ae see 33,000 of this week totaled 27,127 cattle, 5,314 are sold locally and shipped to various 

ednesday, Feb. 16............. 16,000 18,500 d 35,190 sh ti f the South 
Thursday, Feb. 17.............. 16,500 10.700 calves, 39,060 hogs and 35,190 sheep. sections 0 e South. 
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many advantages to the packer of foodstuffs. 
Hundreds of thousands of cattle—sheep and 
hogs graze on lush pasture lands throughout 


the State. Its great poultry and dairy industries 


supply products for processing. A 
vast consuming market—over half 
the country’s population—lives 
within a 600 mile radius of North 
Carolina. Thus, economical distri- 
bution of finished products is 
assured . . . aided by rail and 
water transportation plus a net- 


work of splendid paved highways. 


Noth. 
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AUL the advantages of 


LOW PRODUCTION COSTS 





yt 


LOW DISTRIBUTION COSTS 


=A Prooucr 
you should know... Beller 


E eapee the congested areas, yet close to 


the richest markets, North Carolina offers 











Native-born labor 


Business minded 
legislation 
Strategic location 
Plentiful raw materials 
Ample economical power 
Excellent transportation 
facilities 
Moderate climate 




















Native-born workers, intelligent and willing 
to work, are in big supply—pure water and 
ample economical power. Plant construction 
requires less investment in this mild year 
dcli d productione i- 
round climate, and production costs are materi 


ally lowered. Industry thrives here in a State 


that is business-minded and sym- 
pathetic to Industry’s problems. 
Specific facts relating to your busi- 
ness will be compiled by compe- 
tent Industrial engineers and sup- 
plied at your request. Write today 
—Industrial Division, Department 
of Conservation & Development, 
Raleigh, N. C. 


CAROLINA 


HOME OF SUCCESSFUL INDUSTRY 


Outside the congested areas . . . 
yet close to the richest markets. 





The National Provisioner 














Meat Packing 40 Years Ago 


(From The National Provisioner, Feb. 19, 1898.) 


Hog products exported from the 
United States during January, 1898, 
totaled 103,072,000 lbs. This compared 
with 88,486,000 lbs. in January, 1897. 


Export demand for cattle was re- 
ported very active, 473 carloads having 
been shipped from Chicago in the week 
beginning Feb. 12, 1898, compared with 
299 the previous week and 361 in the 
same week of 1897. 


Combined slaughter of St. Louis 
packinghouses during 1897 _ totaled 
482,528 cattle, 47,890 calves, 811,442 


hogs and 389,776 sheep. Principal com- 
panies operating were Swift & Com- 
pany, Nelson Morris & Co., St. Louis 
Dressed Beef Co. and Union Abattoir. 

Hog slaughter at Milwaukee from 
the beginning of the winter packing 
season on November 1, 1897, totaled 
496,148 head, against 347,038 head in 
the corresponding period of 1896. 


Mohr & Yoerk Packing Co., Sac- 
ramento, Cal., established in 1862, was 
considered the largest plant of its kind 
west of the Rockies. The business was 
incorporated in 1892 with a capital 
stock of $175,000, with L. B. Mohr as 
president and C. A. Yoerk as vice-pres- 
ident. 

James M. Davis, representative of 
Swift & Company at Rotterdam, Hol- 
land, returned on the steamer Etruria, 
visiting in New England and then in 
Chicago. 


Meat Packing 25 Years Ago 


(From The National Provisioner, Feb. 22, 1913.) 


New York City Board of Health re- 
vised its meat inspection rules in 1913 
so that no meat of any kind, except 
canned meat, could be brought into the 
city without having been inspected by 
New York or federal authorities or 
authorized state or city inspection of a 
standard equal to that of New York 


City. The regulation became effective 
July 1, 1913. 

Manhattan Sanitary Inspection 
Association, formed by New York 


packers to cooperate with city and fed- 
eral authorities in policing meat inspec- 
tion on Manhattan island, held its first 
annual banquet, with W. H. Noyes, 
vice president, Swift & Co., as toast- 
master. Speakers were Dr. U. G. 
Houck, U. S. inspector-in-charge, New 
York City, and Paul I. Aldrich, editor, 
THE NATIONAL PROVISIONER. 

Marked increases’ in livestock 
slaughter in Philadelphia were re- 
corded, slaughter in 1912 totaling 112,- 


353 cattle, 58,610 calves, 370,392 sheep 
and 612,988 hogs. Bulk of this opera- 
tion was under federal inspection. 


The largest ‘cargo of wet salted hides 
ever received in this country arrived in 
New York from Russia and consisted 
of 35,000 bundles and bales. 

Albert E. Cross, Ervin L. Roy and 
Walter P. Saunders formed a corpora- 
tion at Chicago to be known as Cross, 
Roy and Saunders, doing a general 
commission business in provisions and 
grain. 

Carondelet Packing Co., St. Louis, 
Mo., increased its capital stock from 
$60,000 to $120,000. 


Chicago News of Today 


Harvey G. Ellerd, vice-president, 
Armour and Company, spoke on “Im- 
proving Employer-Employe Relations” 
at the Tennessee Industrial Personnel 
Conference at Chattanooga, Tenn., last 
week. 

F. N. Sampson, general manager, 
Lewis Packing Co., Omaha, Neb., was a 
visitor in Chicago during the week. 

M. J. Mackin, E. G. James Co., provi- 
sion brokers, returned this week after 
spending two weeks at Miami, Fla. 

At a meeting of the stockholders of 
Wilson & Co. this week Thomas E. Wil- 
son, Edward Foss Wilson, John P. 
Harding and James M. Hopkins were 
re-elected directors for a 3-year term. 

A. L. Disbrow, provision department, 
Armour and Company, is spending 
three weeks in St. Petersburg, Fla. 

J. Pincus, packinghouse products 
broker, Philadelphia, Pa., was a visitor 
in Chicago this week. 

Karl Symons, Agar Packing & Pro- 
vision Co., left last weekend for a two 
weeks’ vacation in Florida. 

R. C. Pollock, general manager, Na- 
tional Live Stock and Meat Board, at- 
tended the annual meeting of the 
United States Live Stock Association 
at Kansas City this week. 

C. W. Robarge, manager, vacuum 
cooked meat department, Cudahy Bros. 
Co., Cudahy, Wis., was a visitor in Chi- 
cago this week. 


CHECKING COOLER CONDITIONS 


H. M. Shulman, master mechanic and pur- 
chasing agent for Hammond Standish & 
Co., Detroit, Mich., looks over a cooler of 
graded and stamped beef carcasses. He is 
one of ‘the best-known experts in the in- 
dustry and has been active in industry edu- 


cation. 





Thomas E. Wilson, chairman of the 
board of Wilson & Co. and chairman of 
the National Committee on Boys and 
Girls Club Work, 
will sponsor the 
national 4-H meat 
animal project 
again this year 
through college 
scholarships of 
$300, $200 and $100 
to the contestants 
ranking highest in 
the United States. 
Mr. Wilson will 
also honor the out- 
standing club mem- 
ber in each county 
with a.watch fob 
having embossed 
gold emblem of 
achievement and state winners with 
17-jewel gold pocket watches. This will 
be the ninth consecutive year Mr. Wil- 
son has given these prizes to out- 
standing club members throughout the 
country. Splendid records have been 
made by both boys and girls in build- 
ing valuable herds from a start of one 
animal, and stories of achievement of 
these young people are spread from 
Coast to Coast as an inspiration not 
only to other young people on farms, 
but to the entire livestock industry. 

Jose Cano, Latin-American repre- 
sentative of H. J. Mayer & Sons, Chi- 
cago, left this week to meet H. J. Mayer, 
sr., who has been vacationing in Flor- 
ida, and they will visit Cuba to plan 
further development of the Mayer sea- 
soning and curing business in Latin- 
American countries. 

Friends of Louis H. Heymann, for- 
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O. K. KNIVES with changeable blades 
C. D. TRIUMPH KNIVES— 


Their superiority is an established fact. ¢ Send for price list and circular. 


THE SPECIALTY MFRS. SALES CO. 


2021 Grace Street, Chicago, Illinois 


D. REVERSIBLE PLATES 


CAN BE USED ON TWO SIDES EQUAL TO 
TWO PLATES FOR THE PRICE OF ONE! 


all four blades in a single unit 








BRING HOME 
THE BACON 


with 
NEVERFAIL 3-Day Ham Cure 


NEVERFAIL is the perfect cure for your 

boiled hams! It preserves the maximum 

binding properties of all types of ham... 
The Man Who Knows assures a firm, appetizing 
and thoroughly delicious 
product. NEVERFAIL isa 
uniformly blended spiced 
cure that will successfully 
meet imported ham compe- 
tition ... and build an envi- 
able reputation for genuine 
high quality boiled hams. 


Write for further information. 





m. me eh « oun C0. 


6819-27 SOUTH ASHLAND AVENUE © CHICAGO ILLINOTS 
, s OFF “ 















F.C.ROGERS.INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 

















Patent Pending 
® 
Increase 
Profits 
with 


QUIKURE BRINE PUMP and “QUIKURE’” 


*A Liquid Cooked Concentrated one 


QUICK CURE BRINE PRODUCTS, INC. 


2019 S. Michigan Ave., Chicago, Ill. e Phone CAL umet 2074 
Canadian Office: 118 Wallace Ave., Toronto, Ontario 

















OLD PLANTATION SEASONINGS 


lts Flavor Sells Sausage 


BLENDED TO FIT YOUR PRODUCT—NATIONALLY USED 
IN LEADING SAUSAGE PLANTS—SAMPLES ON REQUEST 
Exclusive MANUFACTURERS 


A. C. LEGG PACKING CO., 


Inc., BIRMINGHAM, ALA. 
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mer general manager of Morris & Co., 
learned this week of the death of Mrs. 
Heymann early this week. She is sur- 
vived by Mr. Heymann and three sons. 

Erwin S. Freund, president, Visking 
Corporation, is enjoying his annual 
winter vacation with Mrs. Freund on 
the island of Jamaica. 

H. Kirke Becker, general manager, 
Peters Machinery Co., Chicago, was 
elected president of 
the company at the 
recent meeting of 
the board of direc- 
tors. Peters pack- 
aging machinery is 
widely used in the 
meat industry for 
lard, shortening 
and other products, 
and Kirke Becker 
has had a major 
part in its develop- 
ment. Leaving the 
Hercules Engineer- 
ing Co., he started 
in the Peters shop 
18 years ago, rose 
to be shop manager and sales engineer, 
and upon the death of F. M. Peters in 
1922 was made general manager and 
later vice president. In this period a 
number of new machines have been de- 
signed and patented by Mr. Becker and 
his associates. 

William Kennedy, Reliable Packing 
Co., Chicago, has been sojourning in 
Florida, taking advantage of the sun- 
shine and entertaining hopes of suc- 
cessful deep sea fishing. 

Robert H. Cabell, president of Ar- 
mour and Company, has been elected a 
director of the Live Stock National 
Bank of Chicago. 

William J. Stange, president, Wm. J. 
Stange Co., is on a business trip to the 
Pacific Coast. 

Thomas Behrendsen of the Packers 
Hide Association left recently for two 
weeks’ vacation in Florida. 





H. K. BECKER 


New York News Notes 


P. Moure, accounting department 
Wilson & Co., Chicago, and Mrs. Moure 
visited in New York briefly before sail- 
ing on the S.S. American Legion on 
February 12, fer South America. 

W. B. Adams, branch house sales, 
and E. L. Coyle, branch house operat- 
ing department, Swift & Company, Chi- 
cago, were in New York last week. 

Sam Bell, general superintendent’s 
office, Armour and Company, Chicago, 
was at the plant of the New York 
Butchers Dressed Meat Co. last week. 

Visitors to the New York plant of 
Kingan Provision Co. last week were 
D. J. McVey, manager, canned meats 


division, and Harold H. Ferguson, 
assistant general sales manager, 
Kingan & Co., Indianapolis. Mr. Fer- 


guson also spent a few days at the 
Philadelphia branch and will visit other 
points in the East before returning to 
the company’s headquarters. 


Week Ending February 19, 1938 


New York Butchers Calfskin Asso- 
ciation held its annual meeting on 
February 10 at the Roosevelt hotel. 
Louis Wagner, jr., was elected to the 
board of directors to succeed Charles 
Hembdt, and Fred Hirsch and Joseph 
Rossman were re-elected for three 
years. The board will hold a meeting 
later this month to elect officers for 
the ensuing year. In the meantime a 
statement of the association’s financial 
condition will be prepared and arrange- 
ments completed for the acquisition of 
a new plant, as the one in which the 
association has been operating during 
the past few years will have to be 
vacated soon to make way for the new 
approach to the Meeker ave. bridge, 
which will link lower Brooklyn to the 
highways leading to the New York 
World’s Fair grounds located in 
Flushing. 


Countrywide News Notes 


Bohmann Meat Products has been in- 
corporated to operate meat plant at 
Richland Center, Wis. 


Harry L. Sparks, St. Louis livestock 
order buyer, announces the arrival of 
a son, Joe Clark Sparks, weight 8% 
lbs., which puts him in the “heavy” 
class. 

Ira W. Fowler, casings authority, 
who now has his headquarters at Bos- 
ton, leaves next week for a two months’ 
visit to his London office. 


Prof. Howard J. Gramlich, chairman, 
animal husbandry department, Univer- 
sity of Nebraska, has called attention 
of Nebraska housewives to bargains in 
choice cornfed meat. He pointed out 
that choice meat is now available in 
relatively large quantities and at at- 
tractive price levels. Professor Gram- 
lich participated in the recent “Eat 





More Meat” campaign meeting at Chi- 
cago. 

Oscar W. Menge, sales manager, 
Jacob Dold Packing Co., Buffalo, N. Y., 
has been elected a 
vice’ president of 
the company. Com- 
ing up through the 
ranks, he started 
with Dold as a boy 
of 17 at $7 per 
week. After service 
in the World War 
he spent 4 years 
with Morris & Co., 
later returning to 
Dold, where he rose 
to be sales man- 
ager and is now a 
vice president. He 
is recognized as 
one of the leading 
sales executives in the East and is 
widely popular in the industry. He is 
also famous for his low golf scores. 





O. W. MENGE 


WILSON ACQUIRES DOLD PLANT 


Wilson & Co. has taken over the Dold 
Packing Co. plant at Omaha, Neb., and 
its branch houses at Chicago and Mem- 
phis, Tenn., territories which were 
served from the Omaha plant. This 
action followed unanimous vote of stock- 
holders of Jacob Dold Packing Co. at a 
meeting this week at Buffalo, N. Y., to 
sell the business and assets of the Dold 
Omaha subsidiary to Wilson & Co. The 
Omaha plant had been operated by Dold 
on lease, and a new 25-year lease will 
be taken by Wilson & Co. 

This transaction does not affect the 
plants and business of Jacob Dold Pack- 
ing Co. at Buffalo, N. Y., and Wichita, 
Kan., which will continue to operate as 
usual, 





GROUND SPICES IN CANADA 


Luther G. Rector, managing director, Griffith Laboratories, Ltd., Toronto, inspects 
the new sterilized ground spice installation at the Canadian plant with Maurice Rector. 
This has doubled the size of the plant and made it the largest in Canada. 
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PRODUCE MARKETS 


BUTTER. 
Chicago. New York. 
Creamery (92 score)..... @29% @30% 
Creamery (90-91 score)...28 @28% 80 @30% 
Creamery firsts (88-90 





GD dauvetsacerctves 28 @28% @29% 
EGGS 

Mtoe Bete occ ccevocves of os, ieee 
Firsts, fresh 17 @17% ues 

NE cc vecerdccescuese. Satesecas @20% 

LIVE POULTRY 

Pra ccc cavenerevendnes 2 @19 18 @20 
ED pcctadeeheandapeeen @24 @18 
— wa aeep <actamoreteter rt 21 @20 
eevesesecescese’oae 26 p44 
Old 1 Deas WE cccesrcesece 14 @15 15 

MED seeuscceateeseneee> a 8 3=§=—S—~—«sUa 

DEED ccccccnssccececeve 12 @22 @17% 
SEP ear ee 12 @19 @15 
 ccwsnconrkiwieesd 18 @2 27 @30 

DRESSED POULTRY. 

Chickens, 25-42, frozen...26 @26% 27 @27% 
Chickens, 43 & up, frozen.274%4@29 28 @30 
Fowls, 31-47, fresh....... 18% @20% 94%4,@21 
PT 21 @22 22 @23 
60 and up, fresh........ @22 @23 





BUTTER AT FIVE MARKETS 


Wholesale prices 92 score butter for week ended 
Thursday, February 10, 1938: 


~~, 4. 5. - 8. , 10. 
Chicago ....... 31% 30 29 29 «=-29% 
New York ... 2% 32% -31 -30% 30 30% 
Boston ....... 33 31% 31 30% - -80% 


Philadelphia 330, 32% 31% 31 30% 30% 
San Francisco 13344 338% 31% 30 30 30 


Wholesale prices carlots—fresh centralized—90 
score at Chicago: 


82 31% 30 29 -29 -29 


Receipts of butter by cities (lbs.—Gross Wt.): 

This Last —Since Jahuary 1,- 

week. week. 1938. 1937. 
Chicago ..2,520,643 2,435,842 21,338,381 15,624,992 
New York 3,852,624 3,767,244 28,088,853 20,114,987 
Boston ...1,158,262 1.5 309,859 8,964,734 7,276,822 
Phila. ....1,235, 8,092; 771 6,780,214 
Total ...8, 766, 959 8, 456, 354 66,484, 739 49,797,015 


Cold — anne (Ibs.—Net Wt.): 
Ou On hand Same day 
Feb. ‘10. Feb. 10. Feb. 11. last year. 
Ohicago ... 43,211 100,761 9,482,303 6,348,468 
New York. 69,941 76,627 212811804 6,182,139 
Boston ... 48 8,055 491,324 402,219 
Phila. .. 2,160 20,760 59,699 521,827 
Total .. + 115,360 206,203 12,265,130 13,454,653 





REPEAL OF TAX IS SOUGHT 


Retailers of fresh meats in Louisiana 
have been mobilizing their forces for 
repeal of the state tick eradication tax 
which has been imposed since 1932. 
This is a tax of 1% per cent on the 
wholesale price of beef and veal and 
their by-products. The meat retailers 
charge that because it is virtually a 
license tax it makes the butcher shop 
the highest taxed business in Louisiana. 
As the state has been declared tick-free, 
it is felt that the tax is an unbalanced 
one in that it is borne by a compara- 
tively small number of merchants. The 
Meat Dealers Association of New Or- 
leans has been laying plans to have 
this tax repealed, James B. Keeling, 
secretary of the association, states. 


NEWS OF THE RETAILERS 


Howard Hart has purchased butcher 
shop of G. R. Waiss, 1716 S. 23rd St., 
Tacoma, Wash. 


National Steak Co., has opened meat 
market at 1934 W. Galena St., Milwau- 
kee, Wis. 
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WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of Agri- 
cultural Economics at Chicago and Eastern markets on Feb. 17, 1988. 


Fresh Beef: CHICAGO, BOSTON. NEW YORK. PHILA. 
STEERS, Choice: 
EY OL so wna. « cuaampealecaperere $13.00@14.00 Paneqructoess $14.00@14.50 _ ae 
Ser cn p RS error 14.00@14.50 14.50@15.00 
CE Mev evsesctvaccdenanmes 13.50@15.00 13.50@14.00 14.00@ 15.00 14.50@15.00 
eo 13.50@ 15.00 14.00@ 14.50 14.00@15.00 ==. ccccccccee 


STEERS, Good: 
400-500 Ibs.* 





- 12.00@13.00 


ccc ccec cers 13.00@14.00 aa waitin ibe 


500-600 Ibs. > 8° rere 13.00@14.00 13.00@14.50 

600-700 Ibs. - 12.00@13.50 13.00@13.50 13.00@14.00 13.00@14.50 

700-800 Ibs 12.00@13.50 13.50@14.00 po ee rer 
STEERS, Medium: 

BE Ms cans cescsenne veeene SO eee 12.00@13.00 12.50@13.00 

EE vo aniceaneeascmeenese 11.50@12.00 12.50@13.50 12.00@13.00 12.50@13.00 
STEERS, Common: 

CY MENG + x01 ev edarevmesadaes DEE. © .edbvict ceases es 4 eee 
COWS (all weights. )?: 

MND. cr0sccccweccstaaeuarenso< eaeeaias. 0 otek imeetes) ~~ “gpeingiemegees >. Seaeeeeemiiens 

DEE (scnececes sci peveceurevenas 11.00@11.50 11.50@ 12.00 11.00@12.00 11.50@12.00 

MIN Ge cuinias So duwledeaeweoes 10.50@11.00 11.00@11.50 10.50@11.00 11.00@11.50 


ee 10.00@10.50 


Fresh Veal and Calf: 
VEAL (all weights.)?: 





10.50@11.00 10.00@ 10.50 10.50@11.00 


COMES ciccccdsocccdcccesesccene 14.50@15.50 17.00@18.00 17.00@18.00 17.00@18.00 
Good ° - 13.50@14.50 15.50@ 17.00 15.00@17.00 16.00@17.00 
Medium ... - 11.50@13.50 14.00@ 15.50 13.00@15.00 14.00@16.00 
Common (plain). 10.00@11.50 12.50@14.00 11.00@13.00 12.00@14.00 





CALF (all weights. )? *: 
Choice 
CN cewceheende+ceneeheenssees 
I cctnen dawn etd Hear cose! Uva 
Cemmmen WR) <.ccevcveesasces 


Fresh Lamb and Mutton: 


LAMB, Choice: 
88 lbs. down 


12.50@14. oe 
11.00@12.5 
10:00@11.00 


Scdgeeceneeeseusvess 14.00@15.00 15.00@16.00 15.00@16.00 15.00@ 16.00 
PM cn deetkvivcecauwewennee 13.50@14.50 14.00@15.00 13.00@15.00 15.00@16.00 
BESS Bi cs rcecccsccectvceeouess 13.00@14.00 13.00@14.00 12.00@138.50 14.00@15.00 
LAMB, Good: 
Se Be GWU, 6 kn vececceuses ses 13.009 14.00 14.00@ 15.00 14.00@15.00 14.00@15.00 
| oe ee rn ee 12.50@13.50 13.00@14.00 12.50@14.00 14.00@15.00 
Ce Metacércexerecsvers+oade 12.00@13.00 12.50@13.50 11.50@13.00 13.00@14.00 
LAMB, Medium: 
re ee ere 12.00@13.00 12.50@14.00 12.00@14.00 13.00@14.00 
LAMB, Common: 
BE WORD eo cc cccececccvesevecs 11.50@12.50 12.00@ 14.00 eee 
MUTTON, Ewe: 
ee 8.00@ 9.00 9.50 8.00@ 9.00 9.00@ 10.00 
Medium, 70 Ibs. down........... 7.00@ 8.00 7.50@ 8.50 7.00@ 8.00 8.00@ 9.00 
Common (plain), 70 Ibs. down.. 6.00@ 7.00 @ 7.50 6.00@ 7.00 7.00@ 8.00 
Fresh Pork Cuts: 
LOINS: 

Tc kvcvcsvctcctuncesevacs 17.00@18.00 17.50@18.50 17.50@19.00 18.50@19.50 
oe er rer 16.00@17.00 17. 50@18. 00 17.00@19.00 18.00@19.00 
oo | errr cre ee 15.00@16.00 16.50@17.50 16.50@17.50 17.00@18.00 
DE Fie 0s ceccercececsceecoses 13.50@14.50 15.50@16.50 14.50@16.00 16.00@16.50 

SHOULDERS, Skinned, N. Y. Style: 
| SRN Soe Se ora WBGOGISGO —«—s ccicccccvcce 14.50@16.00 14.00@15.50 
PICNICS: 
Ys o-kc-0 aoe recdue tree eeoes. Sul eeke swans eS ee rer ee 
BUTTS, Boston Style 

BO Wiivv ec ccescveeccssvcccosers pd) eer rere 16.50@18.00 16.50@17.50 
SPARE RIBS: 

TERRE GROOte... cc ccceccccvsvcesese CD —ceendeccsees 8 | eewecescees 8 =— “Seow vecenes 
TRIMMINGS 

Regular ...cccccccccccccccesccce DEN kbwstecceecs  — Saeheceseece «Sa a'woee reece 


1Includes heifers, 300-450 Ibs. and steers down to 300 Ibs. at Chicago. *‘‘Skin on’’ at New York and 


Chicago. *Includes sides at Boston and Philadelphia. 





Sam Wilkins has sold his meat busi- 
ness in the Major Market, 4325 S. Cen- 
tral Ave., Los Angeles, Cal., to Frank 
Trindl and R. Mezin. 


Carl Sennholz has engaged in meat 
and grocery business at 4437 W. Forest 
Home Ave., Milwaukee, Wis. 

Sacramento Meat & Produce Market, 
Berkeley, Cal., is moving to larger quar- 
ters at 2991 Sacramento St. 

S. P. Robinson has engaged in meat 
business at 2147 Seminary Ave., Oak- 
land, Cal. 


Ray B. and Barton A. Smith have 
purchased from Henry C. Willer, Inter- 
state Quality Market, 1260 N. Baldwin, 
Portland, Ore. 

Geo. Shenson has opened meat mar- 
ket at 727 Geary St., San Francisco, 
Cal. 

W. P. Gray has been elected president 
of Farmers’ Meat Market, Wilbur, 
Wash. A new building will be erected. 

David Daneby has taken aver meat 
department at 1652 Taraval St., San 
Francisco, Cal. 
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MEAT CAMPAIGN FLASHES 
(Continued from page 15.) 


FORT WAYNE, IND.—Program on 
air over WOWO in morning household 
hour and again once a week by county 
agricultural agent on Farm Forum pro- 
gram.—A. T. Balcom, Swift & Co., 
Local Chairman. 

PORT HURON, MICH.—Had about 
150 dealers and nearly all wholesale 
meat dealers and salesmen in territory 
at mass meeting. Confident meeting 
success.—J. B. Needham, Swift & Co., 
Local Chairman. 


JACKSONVILLE, FLA.—From 150 
to 200 present at meeting. Speeches by 
president, Jacksonville Chamber of 
Commerce, and representative of A & P 
and independent dealers, all pledging 
cooperation.—B. N. Jones, Kingan & 
Co., Local Chairman. 

AUSTIN, TEX.—Held very enthusi- 
astic mass meeting with attendance of 
125 to 150 dealers.—G. B. Rogers, Ar- 
mour and Company, District Chairman. 

DU BOIS, PA.—Mass meeting of 
wholesalers, packers, retailers, chain 
store organizations, hotels and restau- 
rants a huge success.—G. Greenberg, 
Wilson & Co., Local Chairman. 


AUGUSTA, ME.—Gov. Louis O. Bar- 
rows solidly behind “Eat More Meat” 
campaign. Also Mayors of Augusta, 
Gardiner and Hallowell, and _ the 
Augusta-Hallowell Chamber of Com- 
merce.—S. G. Bailey, Swift & Co., Dis- 
trict Chairman. 


GALVESTON, TEX.—Mass meeting 
of packers and retail meat dealers of 
Galveston held with considerable suc- 
cess.—C. Williams, Armour and Com- 
pany, District Chairman. 

ST. LOUIS, MO.—Had meeting with 
representatives independent retailers, 
chain stores, and hotels, and have never 
seen such a desire to cooperate.—F. A. 
Hunter, Hunter Packing Co., Regional 
Chairman. 

ALEXANDRIA, LA. — Have had 
KALB radio station announce program 
and what we expect to do in getting 
consuming trade to eat more meat.— 
G. W. Trafton, Swift & Co., District 
Chairman. 

FAIRMONT, W. VA. — Fairmont 
Times carried news item on meat cam- 
paign. Times advertised mass meeting 
three or four times before meeting. 
Also gave stories in morning and eve- 
ning papers. Meeting was great suc- 
cess.—C. P. Walker, Armour and Com- 
pany, District Chairman. 

JOLIET, ILL.—Have made hook-up 
with local radio station WCLS for talks 
at 7:45 to 8 a.m., 3:45 to 4 p.m., 5 to 
5:15 p.m., 8 to 8:15 p.m., all gratis.— 
A. W. Verick, Armour and Company, 
District Chairman. 

MERIDIAN, MISS.—Meeting of all 
livestock dealers, retail meat dealers, 
hotel and restaurant operators and 
packinghouse employes well attended 
and cooperation by everyone present 
pledged.—G. A. Whitener, Swift & Co., 
District Chairman. 

PEORIA, ILL.—Received cooperation 
of Farmer Bill on his program over 
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WMBD on which he announces agricul- 
tural and livestock news. He is giving 
great aid in spreading news of local 
and national campaign.—I. B. Torrens, 
Armour and Company, District Chair- 
man. 


WATERLOO, IA.—Fine crowd at- 
tended meeting. Developed great en- 
thusiasm. Radio station WMT put on 
good program.—John W. Rath, Rath 
Packing Co., District Chairman. 

JOPLIN, MO.—Packers here spon- 
sored meeting retail dealers which was 
attended by approximately 400. Enthu- 
siastic meeting—W. F. Fanning, 
Crocker Packing Co., District Chairman. 

ATLANTA, GA.—Hon. Columbus 
Roberts, Commissioner of Agriculture 
of Georgia, endorsed program. State- 
ment widely carried in press.—E. S. 
Papy, White Packing Co., District 
Chairman. 

FLOYDADA, TEX.—All retail deal- 
ers have pledged support to campaign. 
We have received fine cooperation from 
meat salesmen. All material is being 
displayed in stores.—E. L. Angus, Ar- 
mour Creameries, Local Chairman. 


MEAT BOARD CAMPAIGN 


(Continued from page 14.) 


Board to 3,420 of the larger establish- 
ments in every state. The response was 
immediate and favorable. Pledges of 
support have come from hotels in such 
cities as New York, Chicago, Minne- 
apolis, St. Louis, Dallas and Los Ang- 
eles. Typical of the replies is this state- 
ment: “We shall cooperate in every 
way to feature meat dishes.” 

Home economists of public utilities 
companies in 23 states are cooperating. 
These women are putting extra pres- 
sure on meat in their cooking schools, 
stressing present meat-buying oppor- 
tunities and demonstrating meat dishes 
and distributing recipe books. A home 
economics lecturer who covers the At- 
lantic coast sends word to the Board 
that she is building her entire Spring 
program around the theme: “Meat 
prices are reasonable.” 

The U. S. Department of Agricul- 
ture in a heavily-populated Eastern 
state is broadcasting meat information 
and offering the Board’s recipe book 
over 21 radio stations. A group of 
stores in the Far West have requested 
radio material for a series of meat 
broadcasts. These are just a few ex- 
amples of the cooperation being ex- 
tended. 

In its regular activities the Board is 
stirring up enthusiasm among retailers 
to sell more meat. Men of the meat 
trade representing hundreds of mar- 
kets are being reached each week 
through lecture-demonstrations. Ad- 
vantages of putting more meat on the 
table are being impressed upon house- 
wives. Tens of thousands of women 
are being given timely meat facts at 
schools of cookery. Through special 
lectures and demonstrations miscel- 
laneous consumer groups also are hear- 
ing the meat story. 


FINANCIAL NOTES 


Board of directors of Swift & Com- 
pany this week declared a quarterly 
dividend of 1% per cent, or 30 cents a 
share, payable April 1 to shareholders 
of record on March 1. 


Central Cold Storage Co. had net in- 
come of $194,076, or $2.04 per common 
share, during the year ended December 
31, 1937 compared with $118,881, or 
$1.25 a share for the preceding year. 
Operating revenue for 1937 amounted 
to $934,582 compared with $879,699 in 
1936. Operating costs in 1937 were 
$507,342 against $448,829 in 1936. 


Mickelberry’s Food Products Co. had 
net income of $28,571 for the 53 weeks 
ended January 1, 1938, compared with 
$15,350 for the 1936 year. Earnings for 
1937 were equal after full payment of 
preferred dividends to 4 cents a share 
on common stock. Sales of the parent 
company amounted to $1,437,320 in 1937, 
compared with $934,926 in 1936. Work- 
ing capital on January 1 was $114,977 
against $93,017 on December 26, 1936. 


Net income of Oscar Mayer & Co., 
Inc., for the fiscal year ended October 
80, 1987, was $235,542, reduction being 
result of price declines in closing months 
of fiscal year. Sales increased approxi- 
mately 25 per cent, from $19,100,000 in 
the fiscal year 1936 to $24,000,000 in 
1937. Dividends of $1 per share were 
paid on the common stock having a par 
value of $10 during the year, of which 
75c was regular and 25c a special 
dividend. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, Febru- 
ary 16, 1938, or nearest previous date 
compared with a week ago. 


Sales. High. Low. —— Close. — 
Week ended Feb. Feb. 
Feb. 16. —Feb. 16.— 16. 9. 
Amal. feothes.. - 1,500 2% 2% 2% 2 
Do. POE. wwecvisvce eeess seces venne 184 
Amer. H. & L. -1,500 8% 3% 3% 8 
Bes TOR. covce oene veess 04562 cages 20 
Amer. Stores ... 200 9% 9 9% 10 
Armour Ill. ....6,150 6 5 6 5Y 
Do. Pr. Pfd 62% 62% 65 
b weeee ccee enese 06ne) éenne 94% 
Do. Del. Pfd 100 98% 98% 98 100 
Beechnut po eee 102 102% 102 101 
Bohack, H. C.. 50 2 2 2 2% 
a Se ee eres 16% 
Chick. Co. Oil... 500 14% 14% 14 15 
Childs Co. ..... °8,100 5% 5% 5 5 
One Pack. +. 100 W7 17 17 15% 
DEG abeoe vane eaaes 0480e ° eenee 67% 
First Nat, Strs.. 900 34% 34 34 82% 
Gen. Foods ..... 2,000 32 82 32% 382% 
a a The.2,400 22 21% 22% 22% 
Do. PA. 2.000 100 42% 42% 42% 44 
Gobel oy costes 800 2% 2% 2% 2 
Gr. A&P ist Pfd. 100 121 121 121 119 
Do. New ..... 250 47% 47% 47% #£«47 
Hormel, G. A. 350 17 174 17% 18 
Hygrade Food’ :: 100 14 1% 1% 2 
Kroger G. & B. .2,600 1% 1 15 15% 


Libby McNeill .. 700 7% 7 1% 28 





epg? Co.. bie-esee sense. Sogn sem jee 2 
M. & H. Pfd.. 260 4% 4% 4% 4 
Morrell & Co.. 100 «626 26 26 80 
400 +54 3% 
46 47 
118 118 
17 17 
20 20 
78% 17 
% 90% 
105 “ 
17% ria 
% 24 
eevee 7 
5 BY 
Do. Z; ‘00 9 9 8 
Do. Pr. Pfd... 100 65 65 65 63 
Woes Ml ceave 800 31% £31 31 80 
es 72 2 72 138% 
Wilson & Co....1,800 4 4% 4% 4% 
Oe PEE. cece 400 50 49% 49% 50 





CHICAGO MARKET.PRICES 


WHOLESALE FRESH MEATS 


Carcass Beef 
Week ended 


Prime native steers— Feb. 


400- 600 
600- 800 
800-1000 


Good native steers 

400- 600 

600- 800 

800-1000 
Medium steers 

100- 600 

600- 800 

890-1000 owe 
Heifers, good, 400-600.... 
Cows, 400-600 ........ 
Hind quarters, choice... 
Fore quarters, choice..... 








Beef Cuts 


Steer loins, prime 
Steer loins, No. 
Steer loins, No. 2........ 
Steer short loins, prime.. 
Steer short loins, No. 1... 
Steer short loins, No. 2... 
Steer loin ends (hips).... 
Steer loin ends, No. 2.... 
Ce POE avs cevecseceses 
Cow short loins.......... 
Cow loin ends (hips) 
Steer ribs, prime 
Steer ribs, No. 
Steer ribs, No. 
Cow ribs, No. 2 
et See, IO Gcccccesse 
Steer rounds, prime 
Steer rounds, No. 1 
Steer rounds, No. 2....... 
Steer chucks, prime 
Steer chucks, No. 1...... 
Steer chucks, No. 2...... 
Cow rounds wee 

Cow chucks 
Steer plates ........ 
Medium plates 
Briskets, No. 1.. 
Steer navel ends..... 
Cow navel ends.... 
Fore shanks 
Hind shanks 
Strip loins, No. 
Strip loins, No. 2. 
Sirloin butts, No. 1. 
Sirloin butts, No. 2 gee 
Beef tenderloins, No. 1... 
Beef tenderloins, No. 2... 
SEY NED 16. 60 c6.6000sc08 
Flank steaks .. 
Shoulder clods 
Hanging tenderloins ..... 
Insides, green, 6@8 lbs... 
Outsides, green, 5@6 lbs. 
Knuckles, green, 5@6 Ibs. 

















Beef Products 


Brains (per Ib.) 
SEE cake6-t0rd ws howe ema 
CO ere 
PEED vccweccceenwe 
> WO Mis cca eécnnace 
Fresh tripe, plain 
Fresh tripe, H. © 
Livers 


Choice carcass 
Good carcass .. 
Good saddles 
Good racks 

Medium racks 


Veal Products 


MD vdcosceeense 
Sweetbreads ... 
Calf livers 


Choice lambs 
Medium lambs 
Choice saddles 
Medium saddles .. 
Choice fores .... 
Medium fores ..... 

Lamb fries, per lb.... 
Lamb tongues, per Ib..... 
Lamb kidneys, per lb.... 








Mutton 


Heavy sheep 
EE Ss oni 6 os 6 Gderaie 
Heavy saddles 
Light saddles 
Heavy fores 
Light fores 
DD BE et ctvesesecee 
Mutton loins .... 
BS MOO wccecesccess 
Sheep tongues, per Ib.... 
Sheep reads, each 
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Cor. week, 
1937. 


- 20% @21% 
1914 @20 


19 


18 
18 
18 


15 
16 


16% 


16 
10 





Fresh Pork and Pork Products 











Pork loins, 8@10 Ibs. av.. @18 @181% 
ere @13 @14 
Skinned shoulders ....... @13% @i5 
OS See a@30 @32 
SE BOE Stevewese cee. @i2 @12% 
ON: GEE cececeees ‘ @10 @13 
Boston butts .......... @i6 @is 
Boneless butts, cellar 

Se sevcccesss : @20 @25 
BORD cceaceues jacees @10 @ii 
WY wucasetasx she0deene ail @12 
PE OMOD cecceccerence @ 4% @ 4% 
Slip bones ........ — @ll @13 
Blade bones .......... we il @l2 
Pigs’ feet ... nes = @ 5% @ 5 
MeEROyG, POT BW... cccecve @ go @s 
BONED. catececacncvievces @i7 @ 9% 
Brains ..... ancuwe @ 9 @ 8 
TL ceavdneee = @ 6 @ 6 
Snouts .. @% @ 7 
Heads . - @ 7% @ 8 
Chitterlings @i7 @ 5% 
Clear bellies, 14@16 lIbs................ @ 11% 
Clear bellies, 18@20 Ibs................ @ii 
Rib bellies, 25@30 Ibs.............e00- @107% 
Fat backs, 10@12 Ibs @ 7% 
Fat backs, 14@16 lbs @ 9 
Regular plates ...........0+0++ nae @ 8% 
Jowls Butts ...ccccccccccccccccccvseces @ 7% 
Fancy reg. hams, 14@16 lbs., parchment 

GUGE. ccc ciccceccvessecsestunedectene's 221% @23% 
Fancy skd. hams, 14@16 Ibs., parchment 

BE acc htteebnrecnspensseeesseatawes 23 @24 
Standard reg. hams, 14@16 lbs., plain..20 @21 
Picnics, 4@8 lbs., short shanks, plain.. “18% @10% 
Picnics, 4@8 lIbs., long shank, plain....17 @18 


Fancy bacon, 6@8 lbs., parchment paper.28% @29\ 





Standard bacon, 6@8 Ibs., plain........ 2414 @25% 
No. 1 beef sets, smoked 
BE, SEE Svc cccccadeceneesanes teh +44 4 
Outsides, 5@9 Ibs. .29 2914 
Knuckles, 5@9 Bea ots conatiea 5914 @30 
Cooked hams, choice, skin on, fatted.... @331% 


Cooked hams, choice, skinless, fatted.... 
Cooked picnics, skin on, fatted.. 
Cooked picnics, skinned, fatted 





BARRELED PORK AND BEEF 


Clear fat back pork, 
70 -80 pieces 
80-100 pieces < 
100-125 pieces ... 

Bean pork ...... 

Brisket pork..... 

Clear plate pork, 2 

PEOe BOSE scccccccccccccveccs 

Extra plate beef 


VINEGAR PICKLED PRODUCTS 








We Be le I oo sos 0's tcewesesensivatis $15.75 
Lamb tongue, short cut, 200-lb. bbl.......... 00 
Regular tripe, 200-Ib. bDbl............eeeeee. 15.75 
Honeycomb tripe, 200-Ib. bbl................ 23.75 
Pocket honeycomb tripe, 200-Ib. bbl......... 26.00 
Prime steam, cash, Bd. Trade..... $ @ 8.45b 
Prime steam, loose, Bd. Trade..... @ 8.40 
Refined lard, tierces, f.o.b. Chgo... @ 10% 
Kettle rend., tierces, f.o.b. Chgo... @_ .11%% 
Leaf, kettle ‘rendered, tierces, 

Te GO or eckcs-gvesesevece @ .11% 
Neutral, tierces, f.o.b. Chicago.... @ .11% 
Shortening, tierces, c.a.f.......... 10% 
MSTA S800 C8) .o ce ceccccccccccccceccesvs 84%@ 8% 
Prime No. 2 oleo oil......... T%@ 7% 
Prime oleo stearine, edible 6%@ 7 





VEGETABLE OILS 


Crude cottonseed oil, in tanks, f.o.b. 

Valley points, prompt 6% 
White deodorized, in bbls., f.o.b. Chgo.. 94%@ 9% 
BE rrr 9144@ 9% 
Soap stock, 50% f.f.a. f.o.b. mills D 
Soya bean oil, f.o.b. mills........ 











Corn oil, in tanks, f.o.b. mills....... Ree @ 7% 
Cocoanut oil, sellers’ tanks, f.o.b. coast. @ 31% 
Refined in bbls., f.o.b. Chicago........ @9 


OLEOMARGARINE 


(F. 0. B. CHICAGO.) 


White domestic vegetable margarine.... @15 
White animal fat margarine, in 1 Ib. 


CAPONE ..ccccccesccccscece eeccccccce @14% 
Puff paste (water churned)........ tens @12 
(milk churned) .......eeeee0- wocesee @13 











DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-Ib. carton............ 
Country style sausage, fresh in link..... 
Country style sausage, fresh in bulk.. 
Country style sausage, smoked 
Frankfurters, in sheep casings. 
Frankfurters, in hog casings........... 
Bologna in beef bungs, choice.......... 
Bologna in beef middles, choice........ 
Liver sausage in beef rounds 
Liver sausage in hog bungs............. 
Smoked liver sausage in hog bungs..... 
BOOM GROEES ccecccecesesccesesecoovcce 
New England luncheon specialty........ 
Minced luncheon specialty, choice 
Tongue sausage 











SE EE wien s00044cbebeseedeneces 
0 EP TT eer re er ris Ter 
POE GRRGEED cc cvcccctseseesecceceeee 


DRY SAUSAGE 


Cervelat, choice, in hog bungs.......... 
Thuringer cervelat ........... 
ere 
Bere ee 
Ee eee ee eee 
Milano, salami, choice in hog bungs. 
B. C. salami, new condition............ 
Frisses, choice, in hog middles. 
Genoa style salami, choice 
| Sa a 

Mortadella, new condition... 

I. Asda: o-O biste owre'd ete waebiaesisee esses 
Italian style hams. 
Virginia hams 



















SAUSAGE IN OIL 


Bologna style sausage, in beef rounds— 
Small tins, 2 to crate 


Small tins, 2 to crate 
Smoked link sausage, in hog casings— 
Small tins, 2 to crate 


SAUSAGE MATERIALS 


(F. 0. B. CHICAGO.) 

Regular pork trimmings................ 
Special lean pork trimmings 85% 
Extra lean pork trimmings 95% 
Pork cheek meat 
Pork hearts .. 
Pork livers 
Native boneless 
DN MINED 0-214 4:a1ewo0'e.b qacere-ee 4 eee -6'ear 
Boneless chucks ... 

Beef trimmings 
Beef cheeks (trimmed) 
Dressed canners, 350 Ibs. and up 
Dressed cutter cows, 400 Ibs. and up.... 
Dr. bologna bulls, 600 Ibs. and up.. 
Pork tongues, canner trim, S. P 











CURING MATERIALS 


Nitrite of soda (Chgo. w'hse stock): 
In 425-lb. bbls., delivered 
Saltpeter, less than ton lots: 
Dbl. refined granulated 
Small crystals 
Medium crystals 
Large crystals .. 
Dbl. refd. gran. nitrate of soda 
Salt, per — in minimum car of 80,000 
Ibs. only, f.o.b. Chicago: 
Granulated 
Medium, undried 
Medium, dried 


Raw, 96 basis, f.o.b. New Orleans.... 
Second sugar, 90 basis.......... . 

Standard gran., f.o.b. refiners (2% cers 
Packers’ curing sugar, 100 lb. bags, 

f.o.b. Reserve, La., less 2% 
Packers’ curing sugar, 2 

f.o.b. Reserve, La., 
Dextrose, in car lots, 
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PURE VINEGARS 


A. P. CALLAHAN & COMPANY 


2407 SOUTH LA SALLE STREET 


CHICAGO. ILL 


The National Provisioner 





Frankfurt style sausage, ‘in sheep casings— ia 




















BEEF e 





Packing Plants: 








PORK e VEAL ec LAMB 
CANNED FOODS 
HAMS ec BACON ec LARD ec SAUSAGE 


. We specialize in carlot beef sales 


JOHN MORRELL & CO. 


General Offices: OTTUMWA, IOWA 
OTTUMWA, IOWA; SIOUX FALLS, SOUTH DAKOTA; 


TOPEKA, KANSAS 








/ 
Dot 


NIAGARA BRAND 


HAMS « BACON 


SHIPPERS OF STRAIGHT AND MIXED CARS OF 


BEEF - PORK - SAUSAGE - PROVISIONS 
BUFFALO-OMAHA-WICHITA 














= 





St. Louis 
Shippers of Straight and Mixed Cars 
Pork — Beef — Sausage — Provisions 


HAMS and BACON 
**Deliciously Mild’”’ 
New York Office — 259 W. 14th St. 


REPRESENTATIVES 


Mur & Decker, Boston, Mass. Washington,D.C. 
M. Weinstein Co., Philadelphia, Pa. H- D. Amise | Baltimore, Md. 


























THEE. KAHN’SSONSCO. 
CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS AND BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 


Sew YORK PHU ADELPHIA WASHINGTON BOSTON 
H. L. W oodruff W. C. Ford Clayton P.Lee P.G.Gray Co. 
437 W. 13thSt. 38N. Delaware Av. 1108 F. St.S.W. 148 State St. 











Philadelphia Scrapple a Specialty 


>) ohnJ.Felin&Co.,tnc. 


4142-60 Germantown Ave., Philadelphia, Pa. 
New York Branch: 407-09 West 13th St. 

















Arbogast & Bastian Company 


MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 


CATTLE, HOGS, SHEEP AND CALVES 
U. S. GOVERNMENT INSPECTION ALLENTOWN, PA. 

















HAMS - BACON - LARD - DELICATESSEN 
Liberty 


ARS- Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. 























Week Ending February 19, 1938 


Page 49 





Chicago Markets 


(Continued from page 48.) 





SPICES 


(Basis Chicago, original bbls., bags or bales.) 
Whole. Ground. 
Per lb. Per lb. 
18% 







Atieshos, Prime .cccccccccccesecces 1 
ME cictedecdéeceseroeoucess 17% 19 
chill "Pepper, FARCF .cccccccsceccces oe 21 
Chili Powder, Fancy........+++++++ ee 20 
Cloves, Amboyna ........-+eeeeeees 31 
Madagascar ... 18% 21 
Zanzi 19% 22 
Ginger, Jamaica .........--eeeeeeee 18% 
Afric P 16% 18% 
Mace, Fancy Banda 65 70 
East India ...... 60 65 
& W. I. Blend 60 
Mustard Flour, Fancy 22% 
Be. 2 cccccccccece 15 
Nutmeg, Fancy Band 25 
Bast India ......... 22 
I. & W. I. Blend.... 19 
Paprika, Extra Fancy...... 28% 
FORGET cceccceccoccccccccceecceve es 
Senparten, DORET cocvceacecccscceces én 24 
Pepina Sweet Red Pepper.......... os 26% 
Pimiexo (220-Ib. bbls.).........+++- a 25% 
Pepper, Cayenne ........+-seeeeees 25 
Red Pepper, No. 1.........eeeeeeee os 22 
Pepper, Black Aleppy..........-+++ 10 11% 
ED BONE cccceccceceeseoes 6% 8 
Black Tellicherry ..........-+++: 10 11% 
White Java Muntok...........+++- 10% 12 
White Singapore ........+++00+- ved 11% 
White Packers ........e-seeeeees 11 
SEEDS AND HERBS is 
for 
Whole. Sausage. 
Caraway Seed ....ccccccccccccccces ly 11% 
Celery Seed, French..........++++++ 19 
ee reer 12 14% 
Coriander Morocco Bleached........ 9% we 
Coriander Morocco Natural No.1... 8 10 
Mustard Seed, Cal. Yellow.......... 9% 12 
BUGTMER cccccccceceesccescceses 8% 11% 
Marjoram, French ..........+sseee8 23 
QROBBRO oc ccccccccccccccccccccoces 15 18 
Sage, Dalmatian Fancy............. 8% 10 
Datmatian Ne. Biccccccccccccccee 8 9% 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 





Domestic rounds, 180 pack........ 17 
Domestic rounds, 140 pack........ -2T 
Export rounds, wide............++ @ .35 
Export rounds, medium........... -28 
Export rounds, narrow..........+++ 38 
o. 1 weasands .05 
No, 2 weasands .03 
No. 1 bungs........... 12 
No. 2 bun MES. cvccccce ¥: | 
Middles, regular .36 
Middles, select, wide, 2@2% in... 45 
Middles, select, extra wide, 2% in. 

GME OVEP cccccccccccccccccccccs @.80 

Dried beatbevs: 
12-15 in. wide, flat.........ceeeeeeeees 65 
10-13 im. wide, flat... .ccccccccccccccce 55 
8-10 in. wide, flat..........eeeeeeeees 35 
6- 8 in. wide, flat.......ceceeseeseees -25 
Hog casings: 

arrow, per 100 yds..........csseeeee- 2.30 
Narrow, special, per 100 yds........... 2.20 
WEOGOUEE, PORTING oo ccccccscccocecocccce 1.80 
BE MRED vcccicccccedcceccocces 1.65 
EB Be Pv cccvcdccccvctocceses 1.40 
Extra wide, per 100 yds.............+-. 1.10 
PE BE oe vahaneteeeetcecoucecene -27 
EAOED BONES DEER cc ccccccecdiccccccese -20 
Medium prime bungs............-+ss++ 14 
Small prime bungs...........eseeeeeee -10 
Ph Mr Un cceceereéeseusesocoenees 18 
Stomachs .......seeeees eoccccceccoece .09 





NEW YORK MARKET PRICES 











Steers, medium to good.............. $ 7.75@ 8.00 
BUONO, GRATED cc ccccinccccecccccees 7.25@ 7.50 
Heifers, medium to good............. @ 7.40 
Cows, common and medium.......... 5.25@ 6.00 
Cows, low cutter to cutter............ 4.00@ 5.25 
Bulle, GRUGASZE ..ccccccccccccccscvece @ 6.75 
Bulls, cutter to medium.............. 5.00@ 6.25 
Vealers, good ny CROMER. cccccccceses 12.50@13.50 
Vealers, medium ........--eeeeeeees 10.00@12.00 
Vealers, cull and COMMON....+-+e0005 6.00@ 9.50 
Calves, COMBMMOR ccccccccccccccccscese 7.00 
Hoge, good to choice, 150-200-Ib...... $ ¢ 9.05 
Cdecccvcccceccecescceoes cececee 7.00 
Lambs, 9008 ...ccscccccecs @ 8.00 
Lambs, cull and common @ 6.00 
City Dressed. 
Choice, native, heavy......ccccccccsees 16 @18 
Choice, native, light..........cesscscees 15 @17 
Native, common to fair..........-+-+++ 13 @15 
Western gy Beef. 
Native steers, 600@800 Ibs............. 14 @17 
Native choice yearlings, to@eo0 Ibs....14 @16 
Good to choice heifers...........-..0. 12 @l4 
Good to choice COWS........seseeeeeeees 10 eu 
Common to fair COWS........eeeeeeeeees 9 10 
Fresh bologna bulls...........e+++s. -..-114%@12% 
Western. City. 
Me. 2 PB. cccccccveccece 24 @28 25 30 
i ce vasssccuseet 20 es 22 24 
WO, BD MR. ccccccevcccess 16 18 16 20 
DR BE MBocvctvccsveces 40 48 44 50 
BO SB WG cv cccvcsescoes 30 40 36 42 
WO. BD PB vccccvcsveodes 25 30 34 
No. 1 hinds and ribs..... 17 20 19 26 
No. 2 hinds and ribs..... 15 @17 15 18 
No. 1 rounds @15 13 14 
No. 2 rounds 12 13 2 13 
No. 3 rounds 11 12 11 oi 
No. 1 chucks. -.13 @14 13 14 
No. 2 chucks. 12 13 12 @13 
No. 3 chucks. 11 12 10 11 
Bolognas ........ -11%@12 
Rolls, reg. 6@8 Ib 23 @25 
Rolls, reg. 4@6 Ibs. av. 18 @20 
Tenderloins, 4@6 Ibs. av. -50 @60 
Tenderloins, 5@6 Ibs. av 50 @ 
GROSIEEE CIOS oc ccccccccccsccessccscose 16 @18 
GEE cvvcticocnececeoveccoocsccoeeseess 17% @18% 
MORTEM 2. ccccccccccccccccccccccccccece 16%@17% 
CONE. csc cvccecesececcsececcsccceees 15% @16% 


DRESSED SHEEP AND LAMBS 







Lambs, spring, prime -16 17 
Lambs, spring, good. 15 16 
Lambs, 38 lbs. down 14% 15 
Sheep, good ....... 8 10 
GSD, SIGN cccccccccccececesese coos 8 8 


DRESSED HOGS 


Hogs, good and choice, (90-140 lbs.) .. .$13.50@14.50 


FRESH PORK CUTS 









Pork loins, fresh, Western, 10@12 lbs @18 
Pork tenderloins, fresh... es 
Pork tenderloins, frozen.. 33 
Shoulders, Western, 10@ 15 
Butts, boneless, Western. ‘27 
Butts, regular, Western........ 17 
Hams, Western, fresh, 10@12 1b 21 
Picnic hams, West. fresh, 6@8 1 15 
Pork trimmings, extra lean.... 18 
Pork trimmings, regular 50% lh 12 
BPAPETIDS cccccnccccccccoccccoccceseces 14 
Regular hams, 8@10 Ibs. av........... 25% @26% 
Regular hams, 10@12 lbs. av........... 2514 @26% 
Regular hams, 12@14 lbs. av........... 23 
Skinned hams, 10@12 Ibs. av........... 2544 @26 
Skinned hams, 12@14 Ibs. av........... 2344 @24 
Skinned hams, 16@18 lbs. av........... 22% @23% 
Skinned a Se SS ee 22 23 
Picnics, 4@6 a Sa wanda darbeankesauere 18 19 
SE, cc cided ctc0o0dgnes 17 18 
City pickled bellies. 8@12 Ibs. av...... 2 22 
Bacon, boneless, Wester@............... 20 2914 
Bacon, Cn 0:4-0'e.6.0 60:0 466 melee 28 29% 
Beeeeneeee, SENS TB. BV. ccc cccccccccecens 21% @22% 
Beef tongue, light............. becestes e33 
Beef tongue, heavy........ eecccccccces 24 
Fresh steer tongues, untrimmed..... 16c a pound 
Fresh steer tongues, 1. c. trimmed... 28¢ a pound 
Sweethreads, deel ...cccccccccccccce c¢ a pound 
Sweetbreads, veal ........eseeeeees 70c a pair 

OE BEETS cccccccceceescccesecee 14c a pound 
WN TEES ccccccccocceesoescee 4c each 
Ldvere, Beek .ccccccccccccccscccccces 29¢ a pound 
Oxtalls ..cccccccccccccccccccccccccce 18¢ a pound 
Beef ores tenders. .cccccccccccece 30c a pound 
TAMD FFIEC cccccccccccccccccceecece 12c a pair 

' 
BUTCHERS FAT 

Se FOE ccccccvcséccoccceseonstose $ 1.75 per ewt. 
BES DUR. ciccevccetevcecsncesees 2.50 per cwt, 
Es cxigrenencekesnbawedicd 4.00 per ewt. 
Ine@ible Buet ..ccccccccccccccecces 3.00 per cwt. 


GREEN CALFSKINS 


5-9 914-12% 12%-14 14-18 18 up 











Prime No. 1 Veals...11 1.70 1.85 1.90 2.05 
Prime No. 2 Veals...10 1.50 1.65 1.70 1.75 
Buttermilk No. 1 8 1.40 1.55 1.60 
Buttermilk No. 2.... 7 1.25 1.40 1.45 5 
Branded Gruby <n .60 -80 .85 -90 
Number 8........... 5 :60 -80 85 -90 
BONES AND HOOFS 
Per ton. 
Round shins, heavy, delivered a. me 75.00 
light, delivered basis.. 60.00@65.00 
Flat shins, heavy, delivered basis. ae 60.00 
light, delivered basis.... 55.00 
Thighs, blades and buttocks.......... 52.50 
White hoofs ........... evececeveeces 65.00 
Black and striped hoofs.............. 40.00 
(Prices at Chicago) 
Ash pork barrels, black hoops...... $1.62 1.65 
Ash pork barrels, galv. hoops...... 1.72 1.75 
Oak pork barrels, black hoops...... 1.62 1.65 
Oak pork barrels, galv. hoops...... 1.72 1.75 
White oak ham tierces............. 2.42: 2.45 
Red oak lard tierces............... 2.12 2.15 
White oak lard tierces............. 2.22% @2.25 
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No key, nothing to unscrew. Just slip them 
in place and they stay there until you want 
to take them out, and that is just as easy. 


THE NATIONAL 








“An NR 


A COMPLETE VOLUME 


of 26 issues of The National Provisioner can be easily kept for future reference to an 
item of trade information or some valuable trade statistics by putting them in our 
NEW MULTIPLE BINDER 


which is as simple as filing letters in the most ordinary 
bound book. The cover is of cloth board and the name is 


appearance of a r 


stamped in gold. The Binder makes a su 


you this New —_ 


therefore offeri 
20c we will send the Bin 


postage, an 


Send your order today, to 


PROVISIONER 


bstantially-bound volume that will be a 
valuable part of your office equipment or a handsome addition to your library. 


We want every subscriber of The National Provisioner to keep their copies in a convenient file and are 
“ Binder at cost. Send us your name and address with $1.50, pies 


407 South 
Dearborn St. 


file. The New Binder has the 








Chicago, u. | 








The National Provisioner 
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Main Office and Packing Plant 
Austin, Minnesota 

















Cc. A. BURNETTE CO. 


Union Stock Yards Chicago, Ill. 


Dressed Hogs 
Dressed Beef 


Boneless Beef Cuts e Sausage Material 











jrom the Land O'Crn 


nh bbb bb bb Md dd dd dd 4 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 
THE RATH PACKING CO. WATERLOO, IOWA 

















penuter Packing Company 


East St. Louis, Illinois 


Straight and Mixed Cars 
of Beef and Provisions 





NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F.C. Rogers, Inc., Philadelphia 

















KINGANS RELIABLE 


HAMS e BACON e LARD e@ SAUSAGE 
CANNED MEATS e OLEOMARGARINE 
CHEESE e BUTTER e EGGS e POULTRY 





A full line of Fresh Pork @ Beef @ Veal 
Mutton and Cured Pork Cuts 


‘Hides @ Digester Tankage! 


KINGAN & CO. 


PORK AND BEEF PACKERS 








Main Plant, [ndianapolis Established 1845 


















NATURE AND 
HUMAN SKILL 
combine to give 
Superb Quality 
a in these imported 
HM canned Hams. 


Try a Case Today 


aa 2 


, | AMPOL, 


380 Second Ave., New York, N. A 




















PORK PRODUCTS—SINCE 1876 
The H. H. MEYER PACKING CO. 


Cincinnati, Ohio 




















Wilmington Provision Company 


TOWER BRAND MEATS 


Slaughterers of Cattle, Hogs, 


Lambs and Calves 
U. 8. GOVERNMENT INSPECTION 


WILMINGTON DELAWARE 


ee 

















Week Ending February 19, 1938 
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CLASSIFIED ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position Wanted, special rate, $2.00 an inch for each 


insertion. Minimum Space 1 inch, not over 48 words, i. 


a FH 





ture or box 


number. No display.. Remittance must be sent with order. 








Men Wanted 


Position Wanted 


Equipment for Sale 











Beef Manager 


Wanted, beef manager to assume full 
responsibility for development of beef, 
calf, and sheep sales. W-138, THE 
NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Ill. 





Killing Foreman 


Wanted, experienced _ killing-floor 
foreman familiar with ribbing and 
shrouding. W-137, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., 
Chicago, IIl. 


Operating-Marketing Man 

My experience in the operation of a 
packing plant, the selling of the finished 
product, buying for and management 
of chain meat stores, buying of live 
stock and dressed meat, is especially 
valuable to some meat packer or chain 
store organization operating a meat 
division. Am desirous of making a new 
connection. Personal interview can be 
arranged. W-142, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., 
Chicago, Ill. 








Position Wanted 








Working Sausage Foreman 


Here’s your opportunity to secure the serv 
ices of an excellent sausagemaker thoroughly 
familiar with every angle of the sausage 
room: chopping, stuffing, smoking, cooking, 
ete. Steady and sober. Interview will be worth 
your while. W-141, THE NATIONAL PROVIT- 
SIONER, 407 S. Dearborn St., Chicago. 





Superintendent 


Have years of experience in both large and 
small plants as superintendent. Now employed 
but desire change for good reason. Thorough 
knowledge, and can operate all departments 
economically. Proven formulas. Modern cures. 
Fxcellent references as to ability and qualifica- 
tions. W-136, THE NATIONAL PROVI- 
SIONER, 407 South Dearborn St., Chicago, 
Tih. 





Tl. | 





Salesman, Pacific Coast 


Young, aggressive salesman with executive 
ability who has handled full packinghouse line, 
including casings and imported fresh and 
eanned meats, seeks opportunity to establish 


himself on Pacific Coast. Although success- 


| fully engaged in the East with satisfactory 


income, the advertiser wishes to bring his wife 
in closer association with members of her 
family in California. Would entertain interest- 
ing proposition from equipment manufacturer, 


or others, for sales representation in Califor- 


nia. Can furnish excellent references as to 
ability, character, ete. W-139, THE NA- 
TIONAL PROVISIONER, 300 Madison Ave., 
New York City. 


Used Packinghouse Equipment 

For sale, 24-ton Frick ice machine with 
steam engine. Brownell boiler, Gem City 
boiler, lard balance scale, cattle scale, track 
seales, pumps, lard cooking tank. blowers, 
tallow tanks, other items. For list and full 
particulars write to Geo. H. Alten, P. O. Box 
426, Lancaster, Ohio. 





Koellner Ice Machine 


For sale, 7%-ton ice machine. Fully 
equipped. Operates up to 10-ton capac- 
ity. Very reasonable. FS-130, THE 
NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Ill. 








Used Equipment for Sale 


Fat cube cutter with motor, $200. 


A-1 condition. 


Scrapple agitator, $100. 


Aluminum ham boilers, $3 ea. 
Aluminum loaf boilers, $2.50 ea. 


CHARLES ABRAMS 
1422 South 5th St., Philadelphia, Pa. 








Business Opportunities 








Salesman 
Aggressive, experienced in modern methods of 
merchandising all types canned meats, chicken 
specialties and meats in glass, and soups. Open 
for eastern or western connection, contacting 
chains, meat and grocery jobbing and private label 


accounts, super market, hotel, institution and 
dining car trade. References and bond. W-125, 
THE NATIONAL PROVISIONER, 300 Madison 


Ave., New York City. 





Salesman for Fresh Cuts 
Up-to-date, experienced man open for con- 


nection with hotel supply house acquainted | 
with New York cuts, fresh and chilled poultry, | 
and frozen vegetables. Can furnish references | J 
| Fine opportunity to expand. 
| Owner 
| $7500. plus inventory. 


and bond. 
NATIONAL 


Will go anywhere. 
PROVISIONER, 


W-126, THE 
300 Madison 





Ave., New York City. 
Experienced Salesman 
with a following in Newark, Jersey City, 


Hoboken, Passaic, Paterson, Elizabeth, Perth 
Amboy, New Brunswick and their vicinities, 
seeks connections with slaughterers or whole- 
salers who specialize in either cattle, calves, 
lambs or hogs. 
tory on exclusive basis. W-128, 
TIONAL PROVISIONER, 300 Madison Ave., 
New York City. 





General Superintendent 


Experienced superintendent. Practical in 
all operating departments of plant, beef or 
pork, slaughtering, processing, manufactur- 
ing, rendering, etc. Large and medium sized 
plant experience. Understand costs and yields. 
Excellent references. W-131, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Ill. 
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Desires to handle this terri- | 
THE NA- | 


Modern Sausage Factory 


For sale, modern sausage factory in central 
California city of 80,000 population. Brick 
and concrete construction, state inspected, 
eapacity 100.000 pounds monthly. Trade well 
established. Small jobbing business established 


as side line. Priced right for immediate sale. | 


FS-140, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago, TN. 





Sausage Plant—Luncheon Meats | 


For sale, fully equipped brick plant in West- 
ern Pennsylvania rented at only $30 monthly. 
Sales $19.000 a month, all within short radius. 
ill, will 


sacrifice for quick sale for 








Equipment for Sale 








Refrigerating Machinery 


5x5 York ammonia compressor; 2 Arctic 
direct connected to synchronous motors; 460 


| ton with direct-connected synchronous motor ; 


2 F-M Diesel engines direct-connected to Vil- 
ter ammonia compressors; 150, 60 and 30 HP 


| slip ring motors with starters; air com- 
pressors : 100 K. W. Reeves gas engine unit ; 


600 K. W. Diesel engine generator units. FS- 
143, THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chieago, Ill. 


A-1 reputation. | 


\ For details, write THE | 
APPLE COMPANY, Brokers, Cleveland, Ohio. | 


| Refrigerating Machinery Bargain! 


Dismantling of 160-ton ice plant, offers fol- 
lowing bargains in refrigerating machinery ! 
One 14x18 York vertical semi-enclosed 2-cylin- 
der ammonia compressor, direct-connected to 
185-h.p., G. E. synchronous motor @150 r.p.m. ; 
| also 16x20 compressor, with 250 h.p. motor 


| @ 150 r.p.m., 3P, 60 cycle, 220/440 volts; 
| 40,000 feet 


1%-inch refrigerating piping; 
| condensers ; pumps; motors; air compressors, 
| ete. FS-129, THE NATIONAL PROVI- 
| SIONER, 407 S. Dearborn St., Chicago, Ill. 





Used Sausage Machinery 


57-T Self-emptying “Buffalo” Silent Cutter 
43-T Self-emptying “Buffalo” Silent Cutter 
43 “Buffalo” Silent Cutter 
38 “Buffalo” Silent Cutter 


2 “Buffalo” Silent Cutter 
27 “Buffalo” Silent Cutter 
. Randall Stuffer 


tuffer 

“Buffalo” Grinder 
Cleveland Pulley Grinder 
Enterprise Pulley Grinder 
Cleveland Grinder 
“Buffalo” Grinder 

. “Buffalo” Mixer 

. “Boss” Mixer 

. “Boss’”’ Mixer 

600-lb. “Boss”? Mixer 


FS-135, THE NATIONAL PROVISIONER 
___407 S. Dearborn St., Chicago, Tl. 

















Dispose of your Surplus Equipment thru THE NATIONAL PROVISIONER 
Classified Ads. 














The National Provisioner 

















CANNED MEATS — “7PANTRY PALS” 











STAHL-MEYER, INC., NEW YORK, N. Y. 





FERRIS HICKORY SMOKED HAM and BACON 


FRANK A. JAMES 
21-23 FARRINGDON ROAD, LONDON, E. C. 1 
Cable Address: += © = JAMMETHO SMITH, London 
We are large Buyers all the year 
round of all grades of Hog Casings 
Cable Offers: - - C.1. F. LONDON 


To Sell Your Hog Casings 
in Great Britain 


communicate with 


STOKES & DALTON, LTD. 
Leeds 9 ENGLAND 

















FEARN LABORATORIES. INC. 


— ARMITAGE 36 
N. WESTERN AV 


CHICAGO, ILL 











GEO. H. JACKLE 
Broker 


Offerings Wanted of: 
Tankage, Blood, Bones, Cracklings, Hoofs 


405 Lexington Ave. New York City 














HAVE YOU ORDERED 


The MULTIPLE BINDER 
FOR: YOUR 1938 COPIES OF 
THE NATIONAL PROVISIONER 


A complete volume of 26 issues can be easily filed in this Binder 
Cost to subscribers, $1.50 plus 20c postage. 























THE CUDAHY PACKING CO. 


PRODUCERS, IMPORTERS AND EXPORTERS OF 


Sausage Casings 


221 NORTH LA SALLE STREET CHICAGO, U.S.A. 





Week Ending February 19, 1938 








A Real Business Builder 


O. R. B. 
CANNED HAM 
Imported from Poland 


ECONOMICAL 
FLAVORFUL 


BONELESS MILD CURED 
a COOKED HAM | 


“PRODUCT OF POLAND 


Exclusively |mported by 


J.S. HOFFMAN CO. 


CHICAGO, ILL. NEW YORK, N.Y. 


WET WEIGHT OF 








PATENT SEWED CASINGS 


Manufactured Under Sol May Methods 
by the PIONEERS 

of Sewed Sausage Casings 

HOG BUNGS—HOG BUNG ENDS—BEEF MIDDLES 


PATENT CASING COMPANY 


617-23 West 24th Place Chicago, Illinois 





THE 
CASING HOUSE 


Bearn. Levis Co., inc. 


ESTABLISHED 1682 


LOMDON 
WELLINGTON 


MEW YORK 
BUENOS AIRES 


CHICAGO 
AUSTRALIA 
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ADVERTISERS 


IN THIS ISSUE OF THE NATIONAL PROVISIONER 


The executives and other personnel of the com- 
panies in this list take a heavy load off your shoul- 
ders. They are the ones who worry about and study 
and test—design and redesign—equipment, sup- 
plies and services necessary for the everyday oper- 
ation of your business. If they didn't do these 


Allbright-Nell Co.......... Third Cover 
I Fh bins bless 5a see Koo eM 51 
Arbogast & Bastian Co............ 49 
Armour & COMMARY . «2 .cc cc cecce 8 
Armstrong Cork Products Co....... 5 
Bemis Bro. Baw Co. ............0%.5. 382 
Mrpeene GOs, ROB. cc ccc cccdecwe 51 
Callahan ang Co., A. P.........060. 48 
Chevrolet Motor Corp............. 6 
Cincinnati Butchers’ Supply Corp.... 7 
a aS ren 22 
CUGARY FUCEIMe CO... cc cecweens 53 
Dairymen’s League Cooperative 

MI Ry sitter aoa x Slee ante es 53 
Dold Packing Co., Jacob........... 49 
Duffey, I. & Son Company.......... 38 
du Pont, E. I. de Nemours 

3 ees eer First Cover 
Fearn Laboratories, Inc........... 53 
Felin, John J. & Co., Inc........... 49 
re 18 
Griffith Laboratories, The.......... 28 
Ham Boiler Corporation........... 28 
pO Ee res 31 
NS SS ee 53 
Hormel & Co., Geo: A...........%.. 51 
ID NTN ic sicia coesiaeednws 32 
Fronter Packing Co..........00..5. 51 
International Salt Co.............. 26 
Te oa di dh bine’ 53 
CS Oe eee 53 
Jamison Cold Storage Door Co...... 22 
LE rr 49 
Kennett-Murray & Co............. 38 
at dg eR RR CP 51 
ATG PGI CO, we cect cc cece: 49 


things you'd have to have men on your payroll who 
could, and other men who could fabricate, prepare 
and put into operation what these firms make avail- 
able to you at a very much lower cost. Watch their 
advertising for the latest developments in time-and- 
money savers. It will be time well spent. 


Layne & Howler, Inc... 2.2.6. cece 24 
Legg Packing Co., Inc., A.C........ 44 
Levi & Co., Ine. Berth... ....0080% 53 
Mayer & Sons Co., H. J............ 44 
Bs Bi Mla wc css er svsseveces 38 
Meyer, H.H. Packing Co........... 51 
Micro-Westco, Inc...............06. 23 
pO |, a rr 32 
Morrell & Co., John............... 49 
etemare Boower Oe... cc seeces 24 
North Carolina, State of........... 42 
Oalkite Products, Ine... 6.6.6 cic ees 22 
Patent Casing Company........... 53 
Powers Regulator Company........ 32 
Preservaline Mfg. Co.............. 31 
Pressed Steel Tank Co. .........05. 3 
Quick Cure Brine Products, Inc.... 44 
Rath Packing Company............ 51 
AL > ee re” 44 
Smith’s Sons Co., John E. .Second Cover 
Specialty Mfrs. Sales Co........... 44 
re ere 53 
Pe Wi ek cc eed ceca 31 
Stedman’s Foundry & Machine Wks. 32 
Stevenson Cold Storage Door Co..... 22 
Stokes & Dalton, Ltd............... 53 
Swift & Company........ Fourth Cover 
United Cork Companies........... 24 
U. S. Slicing Machine Co........... 24 
Voat-&@ Sons, the. F: GG... . 6. 50855 49 
Wilmington Provision Co.......... 51 
York Ice Machinery Co............ 20 


While every precaution is taken toi msure accuracy we cannot guarantee against the possibility of a change or omission in this index. 
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DEVELOPED 
AND DESIGNED ®” 
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HOG CASING CLEANER UNIT 


As originators of equipment for the Fresh Processing of hog and 
sheep casings, The Allbright-Nell Co. offers to the packing indus- 
try the full benefits of the valuable experience accumulated during 
these past years. 

The ANCO “Fresh Process” met with such great favor in the 
large slaughtering plants that ANCO, several years ago, 
developed the No. 595 Fresh Process Casing Cleaning Unit for 
the smaller plants. This Unit, like the large installations, eliminates 
disagreeable odors and unpleasant working conditions; turns out 
a better product and greatly increases the margin of profit. 

Write us today for further information regarding this ANCO equip- 


ment, which long ago became the standard in most packing plants. 


THE ALLBRIGHT-NELL CO. 


Eastern Office 5323 S. Western Boulevard, Western Office 
117 Liberty Street ° 111 Sutter St. 
New Yerk, N.Y. Chicago, Ill. San Francisco, Calif. 


No. 595 


Adaptable to small floor 
space, this unique Unit, con- 
sisting of an ANCO Mucous 
Membrane Crusher, a Strip- 
per, and Finisher, all mounted 
over a divided galvanized 
steel tank, is found invaluable 
in the small plant. It increases 
the yield of first-grade cas- 
ings per hog. Costs are re- 


duced. Thecasings are strong- 


er and of improved color. 


Write for New Anco 


Folder No. 37 A 








> & “no stronger 
¥ than its weakest 
link... 


A chain is no stronger than its weakest link... and 

this is especially true in the manufacture of sausage. 

Much of the value of fine ingredients and skillful blend- 
ing is likely to be lost when inferior casings are used. 


Swift casings can play an important part in maintaining the 

high quality of your sausage products . . . expert operators 

process and sort these casings with care and dispatch, then 

speedily place them under refrigeration. Little wonder that they 
come to you fresh, uniform, and outstandingly fine in color. 


To be sure that your sausage will look its very best, see that it's stuffed 

in Swift casings. There is a type and a package to suit every need. Call 

your local Swift & Company representative . . . he'll be glad to discuss your 
specific requirements. 


PORK: SHEEP 








